


























OUR NEW LINES 
READY IN JUNE 


Look to Scheuer for the newest in plastic and metal 
fixtures and be sure to inspect our new complete lines. 
which will be ready in June. at both June Market Week 


and our New York showrooms. 


Qur new creations emphasize the high standards of ex- 
cellence for which we are so well known. You can 
expect as usual the best in design. quality materials. 


workmanship and service. 


Our complete lines will be on exhibit during 


JUNE MARKET WEEK 


Booth 20, Exhibit Hall 
Palmer House, Chicago 
June 27-30 














BeemarioOns, INC. 


SCHEUER 
FIXTURES 


a= 307 WEST 38th ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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‘Be greatest retail store attraction 
for both grown-ups and children. 


Christmas 


Showmanship, Promotion, Publicity 


















and Display of magnificent splendor, 


ns beauty, color, action...that insures your 
See This Great store the greatest Christmas audience. 
_ Attraction 
' at our show 
June 27-June 30 





Offered on exclusive basis... 
One store in a city. A complete attrac- 


) 
\ 


eee tion for window and interior. One 
mpnneT WEEM Series for Gifts and Fashion, another 
Chic for Children and Toys. 
Created to fit your budget. 
WRITE OR WIRE FOR OUR 
a SENTATIVE TO CALI 
a 
49 W.L.S. INC 


W. L. STENSGAARD AND ASSOCIATES, ING. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
SPECIALISTS IN MERCHANDISE PRESENTATION - DEMONSTRATIONS - DISPLAYS - EXHIBITS 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY The illustration used this month is of a Cecilia Staples, who has just returned from a visit 
WORLD when you share it with others. See window by Sidney Ring, Soks-Fifth Avenue, to Paris, tells of her reactions to display in the 


that it reaches other executives of your organi- ; “ , French capital. ... "The Architect Looks at Display’ 
zation and the members of your department. New York City; the display was used in the is the title of an article by Sanford B. Wells, of 
choice location at the corner of Fifth ave- an architectural firm which has done work for 
nue and 49th street . . . (Photograph in Altman's, Macy's, Bamberger's and other leading 
stores. . . . And among other important articles is 
one by Henry Callahan, Lord & Taylor, on men’s 
City) wear display. 


full color by Worsinger Studios, New York 














DISPLAY WOSet®D MAY, 1949 








I'm guts dp 


Starting with the “Fall Season of 1949”, the Arrow Line 
of Decoratives will be distributed exclusively by the 
three Display Distributors listed below. Since most of 
our efforts have been confined to manufacturing, we 
feel that this new arrangement will afford you better 
service. 


PHILADELPHIA 


ankerum 


ROOM 706° x 
...50, Step right up, folks 









NEW YORK CITY 


See the greatest show on earth . . . Don’t shove, folks . . . Let 
the little lady through . . . Plenty of room for all. 


Pree-zenting . . . not for % of a dollar . . . not for one thin dime. . . 
No Siree . . . absolutely free, the greatest collection of display 
wonders ever created — Flocked Papers, Floral Set Pieces, Silk 
Screened Decoratives. Everything created to awe the mind, dazzle 
the vision . . . Yes,, wonders beyond your comprehension . . . Brought 
back from Arrow by those intrepid explorers . . . ANKERUM, COLE 


and MAHARAM. 
NEW YORK CITY 


CHICAGO 
LOS ANGELES 


Don’t miss this super stupendous show now going on. For complete 
details, contact any of our three distributors. 


“And for a preview of coming attractions, be sure to see the N.A.D.I. 
show at the Palmer House, Chicago, Illinois during Display Market 
Week in June. 


MANUFACTURED BY 22 3e)''ae PHILADELPHIA 40, PA. 
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and of course MILEO MANNEQUINS Star again! 


In Jume Market Week, look at the 


MILEO PREMIERE PRESENTATIONS 


% Basic Bosom Beauty correctly spaced to allow 


See MILEO 





for the Plunging Neckline. MANNEQUINS 
June 27-30, 
% Continuous sponsorship of the Perfectly Propor- Palmer House 
tioned Size 38. Chicago, Ill. 
mt ROOM 
% Wigs in Pastel Shades to blend with varied A a 


apparel. 












% Milco’s new Flexicote Finish. 
See it! Handle it! Abuse it! 
Guaranteed washable. 

Uhe line is worth your studying. 

Drop in at the Palmer House, 


Chicago, or our New York studio. , 


PERFECTLY 










MANNEQUINS 

7 West 36th St. 

New York 18, 
N. Y. 


Mannequin 
Makers Since 1900 
Midwest Representa- 

tive: Smiley & Co. 
234 S. Franklin St., 
Chicago, Ill. 
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korrect-way... 


... outstanding at the 
June '48 Display Show! 


Space 4 


_korrect-way... 


... sensational at the 
December '48 Display Show! 


Again... )¢(l Once 


The manthins of fashion significance... 


: ¥ WILL BE THE FEATURE-ATTRACTION 
KORRECT WAY AT THE CHICAGO SHOW! 
EXHIBIT oe Make Space 4 and 5 your headquarters dur- 
nee ing market week... for here you will see the 
N. A.D. i. MARKET WEEK new collection of Paris Inspired, Beau Monde 
. | manikins! Recognized for their high fashion 


and exquisite decor, Beau Monde manikins 
are again destined to steal the show! 


Space 5 


+  . : | Also on display, will be the industry's out- 
PALMER HOUSE 2 
._ sational, new decca-poles ! 
Chicago, sationa 
aE 4 RRECT-WAY 
JUNE 27-30, 1949 yevideonit 


SEEN IN THE BEST CIRCLES 






Ps wh ere— 
DISPLAYS 


2300 LOCUST ST. e S$¥. LOUIS, M 
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Used by many of the world’s most 

successful merchandisers. This is the orig- 

inal Showcard Machine— manufactured since 1930. 
Illustrated is the Model B, one of three models that cover 
all needs. 
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The Versabelles* 


they wear anything smartly 


they sell anything quickly 


So adaptable ...so versatile...so amazingly usable! 
Magnani’s new Versabelles are the answer to all your 
mannequin problems. Dress them for evening, afternoon... 
in formal or sports clothes...dress or play clothes. For 
truly, these are mannequins that wear anything smartly, 
mannequins that sell anything quickly. 






b] 


“figures m that really figure ...in sales’ 


* Another inspired group by MaSTUanNt mannequitts 
236 West 40 St., New York City 


creators of the Bal Morall mannequins 


The Versabelles are making their debut in 
the Palmer House in Chicago during Display 
Week. Won't you be our guest? Stop in 

to look, to be surprised, to be thrilled. 
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intelligent contemporary 
designs, keyed to the pres- 
ent trends ...... - 


when in chicago, now or 
later, see the surprise fall 
and christmas show of the 
year at adler-jones’ spa- 
cious showrooms, 3 short 
blocks from the wabash 
ave. entrance of the palmer 
house exhibition hall... . 


ADLER@JONES 
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1949 


PiSPLAY WORLD 


Show Time Is Your Time! 


It's your show . . . so if you are coming to Chicago for 
the big event, we want you to know that our time is your 
time. We'll be in 705 at the Palmer House with the 
most elaborate and diversified line of Fall and Christmas 
display fabrics and accessories you have ever seen. It will 
be a privilege and a pleasure to welcome you any time 


during Show Week, June 27th to 30th. 


LDiiplay Fabrics antl cb}ecessorvtes 


WEST 47% STREET, NEW YORK 19, N.Y. 


LOS ANGELES OFFICE * 819 SANTEE STREET 
CHICAGO OFFICE 127 NO. DEARBORN ST. 
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er of dimensions... 
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3-DIMENSIONAL °:" to 1” in depth, de- 


pending on size. 


@ PRECISION MOLDED by latest technical 
process under exacting control. Their white satin 


finish blends pleasantly with any background. 


@ DURABLE made of a plastic-ceramic compo- 
sition they have 1100 Ibs. per square inch tensil 
ol ate Moh 1-1 a7 400100 lok wm ol-lan te llel@-Mllasmaolulolactt thi 


Sigcate tian 


@ INEXPENSIVE mass production methods 
have brought cost of HERNARD LETTERS down... 
far lower than cut-outs . . . at times cheaper than 


the painted letter. 


@ VERSATILE available in 3 types... 
1. PIN-BACK LETTERS: Steel pins in back for 
attaching to soft surfaces. Use over and 


(o) 7-1 amele lel ian 


2. SANDED. BACK LETTERS: For attaching to 
hard surfaces—with glue for permanent 
use or rubber cement for interchange- 


able use. 


3. TRACK LETTERS: Bottom lugs fit into 
channel for depurtmental headings, 


stand-up signs, etc. 


wherever the printed word is used HERNARD 
3-dimensional LETTERS will. drive home the 


message better. 


° 
WRITE FOR CATALOG 
. 


Free Display Panel for 
those in the trade... 


HERNARD 


MANUFACTURING CO., INC. 


23 West Second St. Mt. Vernon, N. Y. 
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OUR 


FALL LINE ON DISPLAY 


: NEW YORK SHOWROOM 
DURING MAY AND JUNE 





















OUR 


CHRISTMAS LINE 


ON DISPLAY 


PALMER HOUSE 
CHICAGO 


JUNE 27TH TO 30TH INCLUSIVE 


N.A.D.I. MARKET WEEK 
ROOMS 832 - 33 - 34 AND 35 
EIGHTH FLOOR EXHIBITS 



















At ¢ 
ar Designers +Manufaclarers ARTIFICIAL FLOWERS 
ned? DISPLAY DECORATIONS 
EX ART DISPLAY STUDIOS 


— 
ge 


36-38 WEST 37TH STREET 


NEW YORK 18 Vd 
“OUR TWENTY-NINTH YEAR SERVING DISPLAY" ‘ Ve 
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0 PLASTIC ¢ WIRE HANGERS « WOOD « PLASTIC « WIRE HANGERS « WOOD « PLASTIC «> WIRE HANGERS = WOOD. 





5 


HANGERS * WOOD « PLASTIC « WIRE HANGERS « WOOD « PLASTIC « WIRE HANGERS ° 












No. 300—"PERSONALITY" 
LADIES PLASTIC HANGER 





No. 320M—"'PERSONALITY" 
PLASTIC SKIRT HANGER 





JMIM * SILSV1d ° 








No. 309 "PERSONALITY" 
JUNIOR MISS COMBINATION 
PLASTIC HANGER 









WM ¢ SILSV1Id * GCOOM 
















e WIRE HANGERS « 


--«2V71Id * GOOM * SYJONVH JUIM * JILSV1Id * GCOOM 


No. 310—''PERSONALITY" 
BABY PLASTIC HANGER 





e WIRE HANGERS - W 












No. 180—COMBINATION SUIT HANGER 


=" 
2 
= 


a 


PLASTIC « WIRE HANGERS 
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THE NEW "SWIVEL HOOK" 
HANGER! 


No. 210 SW ALL-WIRE TROUSER, 
SKIRT, and SLACK HANGER 


No. LRD—ROUND COAT OR 
DRESS RACK SIZE DIVIDER 







No. 201I—SHAPED SHOULDER HANGER 


YIONWH IUIM ° JILSV1d * GOOM ° SS 
GOOM ¢ SYJONVH JaIM ° 


WIM * JILSV1d * GOO 
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“WOOD - PLASTIC « WIRE HANGER 
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The Greatest Show at the Show 





15 Rooms of Displays: 





/ 


Room Numbers: 713-14-15-16-17-18-19-20-2 | -22-24-29-30-3 1-32 


The Largest and Most Complete Exhibit Ever Held 
at an NADI Show 


@ Two Rooms of New, Exclusive Foliage, Sprays 
and Set Pieces for Fall and Christmas. 


@ Two Rooms of Popularly Priced Fall and Christ- 
mas Floral Numbers. 


@ One Room of Oxidized Copper Sprays, Leaves, 
Plaques, Designed Especially for High Class Men's 
Wear Trims. 


@ One Room of Black Light and Fluorescent Tree, 
Window and Interior Decorations. 


@ One Room of Fireproof Base Metal Christmas 
Decorations . . . Metal Twisters . . . Chains... 
Garlands . . . Lead Foil Icicles . . . Shimmer Brite 
Fringe. 


@ One Room Devoted to a Complete Presentation 
of Mitten’s Composition Letters and Their Uses in 
Display. 


@ One Room of Exclusive, Imported Plastic Christ- 
mas Novelties. 


@ One Entire Room Devoted to Lighted Outdoor 
Street and Building Decorations. 


@ Two Rooms of Fall and Christmas Functional 
Displayers in Wood by Mutual . . . Designs That 
Feature ‘Beauty With A Purpose’. 


@ One Room of Display Suggestions and Items 
Made of Expanded Metal Foil. 


@ One Room of Back-To-School Displays Featuring 
an Exclusive Line of Rubber Mache Cartoon Fig- 
ures, Heads, etc. 


@ One Room Full of the Newest Sculp-Tu-Roll De- 
signs, Presenting a Great New Feature in this 
Popular Material. 





PLUS a complete line of Fall and Christmas display favorites 





17 Salesmen in Attendance 


HARRY BENGE 
ERNIE CARLSON 
BILL COSLOW 
FRANK HARRISON 
ERV HIFFMAN 
TOM HUGHES 


W. J. KICKIRILLO 
GEORGE KROTZ 
HENRY LAMBACH 
JAY McMILLAN 
JOE MERCURIO 


JOE RYAN 

TED STOKES 
FLINT VIERHELLER 
IRV VIERHELLER 
LES WIPPERMAN 
AL WINGROVE 


Be Sure to See It! 


The Palmer House, Chicago, Ill. - 


June 27-30, 1949 


GARRISON-WAGNER CO. 


2018 Washington Avenye 


St. Louis 3, Missouri 





AMERICA’S MOST COMPLETE LINE OF DISPLAY MATERIALS 
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COURTENAY 
MANNEQUINS 


Here's new artistry — new 

fashion sketch realism — in 

an outstanding group of 

beautifully modeled young rey eee Sey ae 
durable — washable and 


figures. 
workable. Write for com- 
These new Courtenay Man- plete set of photos and 


nequins have that graceful, prices today. 


unposed look that attracts. 





CHILDREN 
WITH APPEAL 


All figures in the age 
group |1% to 14 years 
inclusive, papier mache 
with a coarse fabric 
covering, appliqued 
make up wool wig or 
moulded wigs where 


specified. 


i No G2043 





See These and Many Other Figures Market Week at 


EDWARD H. CADIFF, INC. 


30 SOUTH STATE ST., CHICAGO 


North American Building just across the street from the Palmer House 
Ben Hawkins Will Be In Room 764 at the Palmer House 


ALLCOCK MFG. CO., OSSINING, N. Y. 
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NEW, ENLARGED 


Display World 


BINDER 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 


now available. Maroon, with title in gold, 


the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 


ET, grees, 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


PO a pes 


change regulations permit the acceptance 


orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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New Classes Being Formed ' 
CURRICULUM 


Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 
Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares. 
Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. 


FACULTY * 





MARC BIELER, School Consultant ARTHUR GLICK, Display Instructor 

Display Manager, Bonwit Teller Formerly of Display Dept, Beck Shoe Stores = 
WM McBLAINE, Display Instructor CHAS. NUGENT, Display Instructor 

Display Manager, Browning King Display Depts., Blum Store and Strawbridge & Clothier 


ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College 
Oneree taceee’ NATIONAL DISPLAY INSTITUTE: 
School of Window Display . 4 
HILADELPHIA Ow 

































. : 
Use the Original, Quality ' : 
‘ Brand New War Surplus Display Values 5 
SLEEVE FORMS : at a fraction of original Gov't cost P| 
1 | 
a TURNTABLE MOTORS for your revolving display. ! 
SHIRT DICKIES 8 These motors are reversible, speec 1 controlled, light- ' 
8 weight, sturdy, easy to install. ; 
Also Detachable Ties - MOTOR SPEED REBECERS. Coos box ratio 200:1. 
. 7 a a or example reauces sta motor Oo approx t 
Top quality — made entirely of virgin ; 2 revolutions per minute. Other speeds in proportion. g 
material net but at no extra cost. 1 Sealed in oil. Small size. Continuous duty P] 
1 Write TODAY for further information i 
THERE ARE NONE AS GOOD 7 Quantity prices available. Immediate delivery. . 
1 ELECTRONIC SALES CO., vept.ow-1 # 
Ss. BENDER # 3923 Van Buren Culver City, Calif. 8 
The Originator—Established Over Thirty Years 
215 West 40th St.. New York City 18 e PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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OLD KING COLE IS BACK! 


OLD KING COLE BRINGS YOU ITS FIRST ALL NEW 
ANIMATED DISPLAYS IN 8 YEARS! THE LARGEST, THE 
MOST SENSATIONAL GROUP OF CHRISTMAS ANIMATED 
UNITS IT HAS EVER ASSEMBLED UNDER ONE ROOF! 


14 animatep acts 14. 


= 


yee Z 

















/ 


IN ADDITION, WE ARE SHOWING 
A COMPLETE LINE OF CHRISTMAS 
AND FALL STATIC DISPLAYS OF TOP 
QUALITY PAPIER-MACHE AND MOLDED 
RUBBER, DESIGNED TO REALLY MOVE 
YOUR MERCHANDISE! 








So before you make your plans for your Christmas 
and fall promotions, be sure to visit Old King Cole’s 
convention extravaganza at the Palmer House, 
June 27th to 30th. If you can’t be there, write 

us for complete information. Large or small, 

we have a display for you! 





OLD KING COLE DISPLAYS, INC. 
CANTON, OHIO 
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The. 


110 WEST LONG ST. COLUMBUS 15 *OHIO 





February 23, 1949 


Mr. Dave Stromberg 
Mutual Displays Mfg. Co. 
1101 Power Avenue 
Clevelami, Ohio 





Dear Dave: 


"Our Spring windows are the finest ever. They are alive, 
\ | colorful, attractive and outstanding. Believe you me, these 
windows will sell merchandise.” 





The above is an exact quotation from a letter received this 
morning from our Chicago co-ordinator, R. W. Grodbert, and 
it voices the expressed opinion of the entire executive 
staff here at the home office. 


7 The Nisley stores will be 25 years old on October 18th of 

this year and you have supplied our window display material 
throughout practically the entire lifetime of this organization. 
You and I have worked together pretty closely during this 
“ time--and you have never let me down. 








It is therefore a pleasure to congratulate you and your staff 

| (as I have done many times before) upon the excellence of the 

material supplied and service rendered in connection with this 
outstanding Spring display. 


My best to you always. 





Sincerely 





Director of Adyertising, 
Sales Promotiog and Display 


HCSimons:r 
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THERE ARE 
TWO WAYS 
YO Bisy 
ADVERTISING 
SPACE 




















FS" the FACTUAL way. Buyers using this 
method get FULL VALUE for their advertis- 
ing dollars by asking these questions about 
media before they buy: 

How much paid circulation (how many peo- 
ple have expressed interest in the publication by 
paying for it)? How much unpaid? Who are the 
paid subscribers—what occupation or business? 
How was the circulation obtained? At what price 
or prices were subscriptions sold? What pre- 
miums, if any, were used as circulation induce- 


ments? How many subscriptions in arrears? 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


MAY, 


What is the renewal percentage? Where does 
the circulation go? 

Factual-minded space buyers find the answers 
to these questions in reports issued by the Audit 
Bureau of Circulations, a cooperative association 
of 2800 publishers, advertisers and advertising 
agencies in the United States and Canada. The 
circulation records of A.B.C. publisher members 
are audited once a year by a staff of experienced 
circulation auditors, and the information thus 
obtained is issued in easy-to-read A.B.C. reports 
available to all advertisers. 

Another kind of space buying is the GUESS- 
WORK method where media is selected on the 
basis of opinions-without-facts, unverified 
claims, inadequate and sometimes obsolete data. 
When advertising is bought by guesswork it 
becomes a speculation, a hit-or-miss operation 
that has no place in modern business. 

Start your advertising on the way to success 
by using the FACTUAL method of space buying. 
This paper is a member of the Audit Bureau of 
Circulations. Ask for a copy of our A.B.C. report 


and then study it. 
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Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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Meet Your New Salesman... 


HE-MAN of DISTINCTION 


Now, at last, a real “he-man” mannequin has arms, waist, and legs; of LO faces and 10 
heen introduced to the display industry. bodies. And prices are all under comparable 
Its a papier-mache mannequin that really lines. 





looks like a man! Gone are the feminine lee 7 

at : This “he-man” mannequin line is another 
characteristics found in most male manne- 
development of Manhattan Mannequins, Ine., 
creators of the sensational MULTI-QUINS, 
KIDDIE-QUINS, and a high-styled line of 


infants’, children’s, and women’s mannequins. 


quins. For example, look at the hand-im- 
planted wig, with its amazingly realistic mas- 
culine hairline. Its just one of the many 


selline features. 


There's a choice of flesh finishes: flexibie Write for prices and further details. 





MANHATTAN MANNEQUINS, INC. 


119 PRINCE STREET . NEW YORK 12, N. Y. 





94° 
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A! louse of Service” 











DISPLAY 





PTHE 



















PAA) 


YES, our new Fall and Christmas collections of Display 
hotel- 





€ 


Fabrics, Papers, Accessories and Trimmings are unusually 
: extensive . . . So, we invite you to walk just across the 
sized street from the Palmer House* to our spacious new Chicago 
Showrooms at 


hy D lay 115 SOUTH WABASH (Wurlitzer Building) 


You'll see a stunning eyeful of everything new for display 





rooms in the Maharam manner . . . which for fifty years has meant 





rs exquisite taste combined with a complete understanding of 
F your display problems. We'll be looking for you! 

f couldn f *Of course we'll be at the hotel to 

ey greet you — IN BOOTH 3A. 





do the 
a 





“The House of Scrvice 

















OF AMERICA" 


ISPLAY = cine | THE DISPLAY “CENTER 


“The House of Service’ 


justice! 








‘THE Dise me Cc : NIER © Feta ee er Woast 4&th SteoF | LAY GENTER OF 
CHICAGO: At5 South Wabash (Wurlitzer Bldg.) ; 
LOS ANGELES: '1#3 Sor Ls’ Angeles Street " | The He 

Ky cA ed Nek Building: ~~ £1 





; y. ‘ “N iat $ “5 %: By ee sis Fe ye > 











CA “THE DISPLAY CENTER OF AMERICA" 
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Visit our She-RoamAs 


in New Yorke 
BEFORE OR AFTER CHICAGO SHOW 
jor Smart 


XMAS ano FALL 


Showing of “Natures” Best! 


e WREATHS @ ROPINGS 
e@ TREES @ NOVELTIES 


In Holly, Princess Pine, Baby’s Breath, Statis, 


Pepper Grass, Genuine Italian Holly and Ruscus 
Flameproof of course! 


| e@PLASTICS *SNOW ¢SNOW SHEETS 


* 
WRITE FOR PRICE LIST 


‘ARTS and FLOWERS "ne 


MANUFACTURERS—CREATORS—IMPORTERS 


43 W. 56th ST., NEAR 5th AVE. NEW YORK 19, N. Y. 

















ns 
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--- the brightest, 
new star in the 
world of display 


Never before has a display item enjoyed the 
enthusiastic acceptance that display men 
have given Formoselle Forms. And little 
wonder—for no other forms offer the supe- 
rior features found in the Formoselle line... 
There’s superb styling that packs plenty of 







eye-catching, sales appeal, and there’s the 
lightweight, low cost features that are matched 
by no other forms in the field. Formoselle 
Forms may be used on counters or in win- 
dows, with or without a stand. 






No. 110 Full Form 


(Flocked or 
Painted Finish) 


*A95 


EACH 
PACKED 4 FORMS 
TO A CARTON 





Why not line up with America’s leading stores 
and display men who are using sensational 
Formoselle Forms to stimulate their sales. 
Order from your local jobber or write us direct 
for name and address of your nearest jobber. 





« « e OFFERING THESE STAR FEATURES: 
LOWEST COST...Less than one-half the cost of other forms EASY TO CLEAN...Brushing, vacuuming or washing in 


on the market. warm water keeps Formoselle Forms spotless. 


LIGHTEST WEIGHT...Only 20 ounces—one-third the TWO FINISHES ... Available in painted or flocked finish— 


weight of other forms — therefore easiest to handle. flesh color. 





RIGID CONSTRUCTION .. Will not chip—resists cracking 


and crushing. 


Watch for announcement of 


IMMEDIATE SHIPMENT! Orders our sensational line of 


: : : Formoselle Santas! 
shipped same day received — any quantity. 


















A DIVISION OF WESTERN PULP CO. 


Displays Company 


111 N. LA BREA AVE. @e LOS ANGELES 36, CALIF. 




















We will also show at the N.A.D.I. Market Week, 


BLISS DISPLAY 


division of visual 


460 West 34th Street, New York 1, N. Y.- 
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an announcement 


of importance to you 


Vbi& CZECHOSLOVAK GLASS EXPORT CO., LTD. 
exclusive agent controlling the sale 
of all Czechoslovakian Christmas 
tree ornaments, is pleased to announce 
the appointment as sole American 
representatives and distributors: 


THE WALCO BEAD CO. 


37 WEST 37th STREET, NEW YORK 18, NEW YORK 


Walco Bead Co. has a complete display 
of these magnificent decorations on 
permanent display in their showrooms. 
We suggest you visit Walco at once. 
You'll want to order these fairy-like 
ornaments immediately. 


Delicate colors! 


Breath-taking patterns! 


| 


A glorious assortment 


of shapes and sizes! 














NO. 723 
DACHSHUND 








NO. 725 
POODLE 





NO. 726 
SEALYHAM 







NO. 720 
KERRY BLUE TERRIER 


DOGS $28.50 


LIFELIKE - PAPER SCULPT 
' FULL ROUND - ORDER 
DIRECT BY NUMBER 










P. L. De Luca Ca. 


1156 SOUTH MAIN STREET 
LOS ANGELES 15 RI 7-8773 





SCOTCH TERRIER 
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An announcement of vital importance to all 
Visual Merchandisers and other 
Store Executives .. . 


A Revolutionary Process 
in Manikins 


¢ Indestructibility ¢ Lightness 
e Reduced Costs... 


I. in Prices 
2. in Maintenance 
2b- in Transportation 


Added Beauty and Styling 


We suggest that you defer commitments until you SEE, 
TEST and PRICE our new lines, to be shown in our New 
York showrooms commencing June 9, and at the Palmer 
House, June 27 and June 30. 


e 
The Greneker Corporation 


250 WEST 54th STREET, NEW YORK 19, NEW YORK 


NOTE: ''Greneker-Style" manikins are obtainable from Bingham Display Supplies, Ltd., 21 King 
Street East, Toronto, Canada, for stores located in Canada and the Sterling area. 
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S CC r>> 
CRAFTMASTERS 


of Los Angeles 
Spectacular Christmas and other 
promotional displays 


New Forms and Other Displayers 


by Forms by Fernand, Inc. 


e 
Cast Aluminum and 
lron Displays 

a 


Our New York Showrooms, commencing June 


9 and Palmer House, June 27 to June 30. 


¥ 
Visual Merchandising Displays, Inc. 


250 WEST 54th STREET, NEW YORK 19, NEW YORK 
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—Part of the Oval Room, featuring high-style 

millinery; the unusual grape root chandelier is 

just one of many fixtures Ohrbach customers 
have tried to buy— 


New York-Newark operations And the 
sto ts Ss Oke ) thre loveliest im the 
city, as well as one ot the most unusual 
\ltl oO 10s \ngeles considers itselt 
the home ot the self-service ration, cus 
tomers vho streamed lit Qhrbach’s or 
penmge da Vere bewildered ) tiie sel 
service system the store uses. It lard to 
tell how many customers walk out oOo 
t store with merchandise tor which they 
id not paid—innocently thinking that Ohi 
bachs was passing out tree merchandise 
to celebrate the opening! \Ithoug this 
may seen far-tetched, It thre ibsolute 


truth and can be verified bv the sheat ot 


‘Thanl vou letters thie store received 


From a display standpoint, the store is 


unusual Display Direetor Bill 





MAY, 1945 


Meisner, 


director at 


displa 


store, de 


formerly first assistant 
Qhrbach’s Newark 
Ohrbach’s 
dream.” 


scribes the newest store as 


display manager's 
This 
real working-over in Los 


With the 


OPeCne t.. and all of the 


particular phrase has been given 


\ngeles recently 


number of new. stores being 


displaymen natural] 
individual operations, we'r 


proud of thei 


accustomed to listen to such statement 
rather dubiously But Meisner has good 
cason to be proud of the new. store It's 
more than just a store—it’s an actual mer 
chandising machine—the result of every 
thing QOhrbach’s learned in 25 years ex 
perience in retailing, as well as months of 
intensive study by the architects, Walter 
Wurdeman and Welton Becket 

\ecording to Meisner, the entire store 


were created on the draw- 
Wurdeman & Becket \nd 


all WET designed with scrupulous 


and turnishings 
ing boards ot 
regard to 
funetions Phe finished 
testimony to the 


interrelated 
fitting 


then 


product 1s pains- 


Ohrbach’s-California Designed 


couldn t 


(MI or la \neeles ctatle s 
beleve thet irs When the first heard 
that Ohrba Ss would per i store 
Wil ire bouleva lt ts it the A\ngel 
| isnt the tact that bysac < Was pel 
ne i Los \1 Cit Draw 1 t cause Col 
ternatiol | iN) IK ()} Ad thre tirn 
uthiul president id been planning a Lo 
\ngeles bi rr the past cl ears 
But an Obhrbac to m swank Muirac 
Mile! 
It Va the OOhrba price structure thre 
emphasis on large volume and low markup 


that caused the excitement Miracle Mal 


etailers ViIstones promotional typ. Sp 

qialtv. stor teaturing low nd merchandise 

methine decided foreign to the tashior 

ible Miraclh Male 

But all ot th Irore vas enti 

‘ ¢ sat | ‘ () bacl prices ire 4 
but t spects t firm's Lo 

Lngeles operation is tar different trom. thi 








into the designing 


\ 
V1 Isnel 


went 


an example ot what lescribes 


is a Combination of “unpari thicrenc) 
and CONST able beauty 

“| ratty control 1S) Onde Or thre 1) ) 1€a 
tures t store Meisner said ‘Unlike 
most Stores tile tran flow in Ohrbachs 


Is circular Well-planned circular perin 
eters around curved islands ot merchan- 
(LIN¢ cre t Xtremy 1 pea i 
S We is improvi trathe flo 

| ( icy lal place t ) re 
disse. o1 particulat slal s don Vi 
respect 7) the store desien ot eXal] 


—Above, the lingerie department. Note how 
the fixtures are arranged to channel the store 
traffic along definite routes. Left, the 
main floor, looking back to the south foyer 
which opens onto a thousand-car parking lot 
the picture was taken from the center of the 
men's furnishings department, just inside the 
front door— 











194¢ 


el 

entl 

be 11) 
irall 
wey 
nent 
sood 


It 








ling 
bes 


1 











M 


c¥, P89 


—~Ohrbach's-California, which occupies three 

oors of the Prudential Insurance Company 

vilding on Wilshire boulevard's famed Mir- 
acle Mile— 


priced merchandise 1s located on the 
islands toward the centet t eacl 
From these points, customers natut 
move on to Maile pecialt Shops 
more expensive merchandise 1s sold 
mmparative seciusiol 
( t the eable t R the 
nterior is the abse hed aes 
t cent 1 ) ms 
ra Ol Clute 1 S 
se islands a thre if 
trality conti tt \leisne said 
re scientifically desie1 il curved 
mit maximun flow \1 I course 
( arranged verv” caretull in =6then 


LOWS 


DISPLAY WORLD 


For Self-Service 





irrangement 


11}¢ rite 1) let 1 1s + 
riphel Manne 1WIes 
MOMS Alla thre reserve . Krooms 
ment Tt thre STOCK Poe s 1¢ 

( LTC 1s cal ( 1s S 
| 
nto the lepartmet ( 
Tec ) ? 
t vit ts 1 if) 1S 
t { | 1 
1 extrel 1x 11 
( Vit the asona t inads 


\bove, the handbag department. Observe 
the fixtures and walls are curved to per- 
both maximum traffic flow and maximum 
tic control. . . . Right, one of the first 
ow displays in the new store. The display 
tor is Bill Meisner, formerly first assistant 
ty manager for the firm in Newark— 
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CARL JACKSON 


al certall tvpes U ICT ind s¢ t if 
partments can vw enlarged or ontracted 
easily | ven the electrical Viring ind ilf 
conditioning duets have been pre-planned 
to permit al ilmost unlimited variety ot 


floor arrangements 

Phe various departments in the store are 
identified by individual color schemes. Even 
e woods are stained in matching or con 
trasting pastels without loss ot the grain 
design The natural beauty of the wood 
eraining was important to the overall 
decor. and such fine woods as juanacosta 
rosewood, zebrawood, Macassat ebor 
calico ash are used 

Among. the other decorative devices used 


are walls of combined spun and plate glass 


carpeting used as upholster ine ce sa 
and herringbone floors ot ) P 
striking childrens mural on the thir floor 
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NCE again the stirring of a coming 


Christmas season is being felt 
throughout the display industry. The 
annual June Display Market Week spon 


National Association of Dis 


sored by the 


play Industries will present the crystalliza 
tion of many plans tor this year’s Christmas 
themes Phere vill also be presented new, 


1 


unusual and intriguing promotional material 


for the many special periods between July 


and December 
representing every phas« 


Manutacturers 
] 


material have agall 


1 


of display production 
1 a greater variety ol 


esigned promotion 


material for discriminating displaymen than 


evel betore 

Phe Market Week, which will be held at 
the Palmer House in Chicago from June 27 
through June 30. will have over 100) ex 
hibitors in the exhibit hall on the fourth 


floor ol the hotel and 11 the 
floors \t 


95 pet 


this 
r 


I] available 


seventh and eighth 


approximate] cent of a 


exhibit spac has been allocated or reserve 


More Th 


psilis= 
jyuill 

yin 
—" 


rooms on the 


writing, 





DISPLAY WORLD 


—Sylvan Freund, president, National Associa- 
tion of Display Industries, and president of 
Decorative Plant Corporation, New York City— 


NADI 
are 88 rooms on each of the seventh 
floors. Of this total, 152 have 
reserved as exhibit 
utilized for the 
entire 
with the 
presently 


for the participating members of the 
Phere 
and eighth 
been assigned or space. 


Some 20 rooms will be 


required in the areas. The 
hall has been 
booth 
reserved but not confirmed. 
In addition to the 
originally 
that additional 
necessary in order to provide 
from present 
bers of the association and from those appli 
admitted 
will be as 
sixth floor 


storage 
exhibit assigned 


exception of one which is 


outlined above, 


contracted for, it 1s 


space 
which was 
indicated accommodations 
may he space 


for last-minute requests mem 
cants for membership who may be 
This 


from rooms on the 


prior to the show space 


signed either 


or from the private dining rooms in the 


vicinity of the exhibit hall. 








an IOO Exhibitors Take 





Hous 


more thar 


\dvance reservations at the Palmer 
and Stevens hotel show a total 
500 rooms already on order to accommodate 
visitors at the Market Week. 
other hotels indicate that 
50 to 75 rooms are on 
during the 
cates that the 


Week and at the 


Inquiries at 
Chicago another 
reservation for dis- 
his indi- 
attendance at the Market 
NRDGA Sales Promotion 


play people period 


and Visual Merchandising Group meetings 
to be held during Market Week — will 
probably be the highest that have been re 


corded since 1942. 

The NADI has scheduled 
ing for the 
Sunday morning, 


business meet- 
members of the association for 
June 26. At this meeting a 
report will be made on the progress of the 
advertising 
data on the 
This 
to which members 
Sylvan Freund 


association’s research 
plans, budget items, 
operation of the 
will begin with breakfast, 


program, 
and other 
association. meeting 


are invited by the president, 


\s an aid to those traveling by air t 
attend the Market Week in Chicago and to 
visit other cities, a special booth will be 


joint airline committee. This 
attendants from the 


They wil 


installed by the 
booth will have 
staffs of the airline 
he equipped to provide all 


regular 
companies 
information an 


service on all lines operating in and out 0 


Chicago, including reservation and 
flight planning. It is 
by the 
railroad ticket office 
the railroad has been received as yet. 

\ directory containing all 
the Market Week 
of the association 
registration desk on the 


House 


asslegnments ot 


space 
hoped that this servic 
be duplicated by the 
No commitment tro! 


airlines will 


informati oO! 
exhibitors and members 
be available at the 
fourth floor thie 


Phis directory will contal 


will 


Palmer 


room each exhibitor in 

1,1 
formation on the display material avat1abk 
Market eek 


general information = on 


—The famous skyline of Chicago, looking 


along Michigan boulevard— 
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ity and all other data received in time —This is the Palmer House, scene of the 
inclusion. The directory should be of NADI Display Market Week— 
9 assistance in planning itineraries dur 
the Market Week. Besides listing the 
ex, ibits housed at the Palmer House, it will ¢stablished itself on a firm foundation and 
contain brief instructions for reaching 4s gained the respect of everyone con 
? howrooms of the various Chicago mem nected with retailing. Our semi-annual 
1, whose major presentations will — be Market Weeks have become traditional and 
: n in their own premises. have created many valuable contacts be 
following have been nominated for tween buyer and seller. 
lifferent offices of the NADI, although “We are very grateful that within the 
several have since indicated that they will past year a new association of displaymen 
e candidates for election: has been created and this, we can be sure, is 
president, Albert Bliss, Bliss Display being built on a firm foundation for it 1s 
( ration; L. J. Charrot, of the company an integral part of the National Retail Dry 
same name; Earl W. Gasthoff, Earl Goods Association, of which more than 
W. Gasthoff Company; Leo Weyman, 6,000 stores, both large and = small, are 
Carrata Mannequins, and W. L. Stensgaard, members. 
\. L. Stensgaard & Associates. “This Visual Merchandising Group not 
For first vice-president: Ralph W. Adler, only is holding its meeting in connection 
D. G. Williams, Inc.; Clemens Scheuer, with Market Week, but has been instru- 
Scheuer Creations, Inc.; Trowbridge H. mental in getting the Sales Promotion 
Stanley, L.A. Darling Company; Dave Group of the NRDGA to meet at the same 
Starkman, Dave Starkman Display Center, time \s an example of the cooperative 
S E M k 7 W By JOHN BOWMAN, JR. 
pace or ar fod =e Managing Director, NADI 
X 
Tous a Vierheller, Garrison-Wagner — spirit that prevails, the board of directors we witnessed during the war we have a 
thar - Company of both the National Association of Dis tendency to become lax and lazy concerning 
odate | For second vice-president: Carmen Bar play Industries and the Visual Merchan new ideas 
ak ae rango, C. Barrango Company; Eve Grimes, dising Group will meet jointly on Sunday, “Our retail stores are in the same post- 
other Grimes Display Service; Peter Schott, Jr, June 26, to discuss plans for the future tion with respect to their customers, with 
Ae. \merican Fixture & Mfg. Company; Arthur which might include research, market weeks, the result that the customer benefits by bet 
sndi- Weinberg, Frederic Weinberg Displays etc. With such a= spirit prevailing, out ter merchandise and lower prices And so 
arket For secretary: Warren J. Gallagher, Coy future indeed looks bright it is in the display field; our customers, the 
otion Disbrow & Co.; B. J. Gorman, Silvestri Art “We can be sure that each manufacture retail stores of America, will benefit by 
‘tings Mig. Company: Arthur Maharam, Maharam is going to put his best foot forward for being able to obtain better and more original 
will Fabrics Corporation this Market Week Materials are again displays that will be properly priced, and at 
n re For treasurer Richard J. Adler, Adlet plentiful and that most important ingredient the same time help sell more merchandise - 
mpany; Al D. Cook, Cook & Meier; for a successful display—ideas—will not be for that is the true function of good display.” 
meet- Phil Goldberg, Schack’s, Inc lacking. We should all be grateful that a The tollowing will show their merchan 
ni for For the board of directors: Al D. Cook; real competitive era is with us again, for dise during Market Week: 
ing a Fisher, General Display Corporation ; during an artificial economic period such as [Continued on page 138) 
ft the Phil Goldberg: N. M. Liebson, New Eng- 
tising ul Decorators Supply Company; Fritz 4 
nthe Oltmanns, Oltmanns, Inc.; Peter Schott, Jr.; 
eting George Silvestri, Silvestri Art Mfg. Com 
nbers pat Prowbridge H. Stanley; Dave Stark 
eund man; W. L. Stensgaard; Leo Weyman, and 
ir te rles Waldman, Standard Display Fix 
ud to tu mpan) 
ll be | NADI and every member ot the asso 
This I expresses the hope that eve rvone 
n the e display field will take advantage ot 
will t irtunity to attend the centralized 
| an tion of display’s latest productions 
ut of tement from President Freund tol 
alt 
rvic ther June is rolling around and out 
y the Display Market Week looms 
ron the horizon—this time in_ the 


trally located metropolis of Chi 


oO} Ve are looking for one of the great 
bers t s in the history of display and 
the that - back to several vears before the 
the the century 

tall 


ve have a greater spirit of co 


" than ever betore between manu 
“a and display directors. The Na 
sociation of Display Industries has 
n —A 


e-up view of Michigan boulevard; the 
Art Institute is on the right— 
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No \ evels and the coq . ( colored geraniums and gay plaste 
( i (4 s Spr time Nav ( CKE 11 Viiite oreen wid Cord | 
oar omplement mnnequins were finishe I natura 
( | Ix choima text traw i the flo covered in the sam Na 
is 1 1 ‘ mV 
| it thre Del thre \ ( es sweet lisplaVvs i 
( { 1 Res po at i Sin is ( Wares Vds sed ) 1) 
1) t Wa ! ‘ ent Nreetor Sidne Ring im announce laste 
, in Subur ban ¢ tid | Ir Wwondertul s th 
i Al \ ( ( s l i Ele C1 W: LKIDTDS Pa 
‘ ) ~ ] i Ve ich s ’ im a 11 ~ 
\ ‘ ite ( ‘ { ( if) ts. ‘ ) | 1 
i i il ] te Cahlla1es \ i 
P 1) \ Oxe CU UE illé thie. 1Vie i )] 
( 1i¢ 
{ Ye eee SE TE ae ee a? ha 
—Uppr left, by Allen Parks, Andrew Geller's ret er ORT Sa er ea a 
Upper right, by Winston Jones, Franklin ; ; Nae a Pea eta : 
non & Co Lower lett, by Sidney Ring . sa amas sce ee eee ig —e 
Saks-Fifth Avenue . Lower right, by E SHCA on AIS) Appel 
Von Castelberg, Bloomingdale's oo treamers with the birds whit Hitt 
photographs by courtesy of Virginia Roehl the arehwa In the toreground a 
t t a i] t Studio, New York City) — rapnit ay . clad the Window 
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—Upper left, by John R. Foley, R. H. Macy & 

Co. ... Upper right and lower left, by Gene 

Moore, Bonwit Teller. . . . Lower right, by 
Henry Callahan, Lord & Taylor— 
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spaced wit gunmetal plastic balls t 
instance the snipping of one 
place \ ( t 
i a t t 
( \ 11llé 
s Vi . ts ( its i ce 
St) cs ~ T 2 1 t 
splavers 
Wi s 1 THesS ( 4 \f 
] t Vit ( ( Ss igain 
yecte \ Si 1 WO 
rT 1 < | } 
Ia T Vs l 
its t \ s¢ 
t et ene j r 
u 
av 
t! ‘ 
nit ( . 
oO S ‘ t ipl \ 
( ce r S i sheep Lac 
a ) ‘ r sure ( irectl i 
tii vy glass ved an East 
onnet 1 i cieal plastu form ae 
SHAGOM ON i translucent backing nd 
ii¢ il veil \ s " ie 
Headline litiona scenes vhicl 
vere ( naginati\ \ S 
trate Ca {) rr otw eads ! yIrd s 
ve view ot t it para \\ ! 
Nothing like a new hat to giv ua lift! 
| ita tascination ! ( ti ! at 
Just too beaut! { r ff 
In the next sp t the vel ett on 
the Sammie page a creation ot pale i i 
with pink roses and black accents was de 
scribed as “a Bonwit idea, A Bonwit de 
sign, our own egav print 1 tiffened silk 
Phe Mannequit Vas posed nla pagoda ike 
Sutnine us ( tho of t ippea is 
vhite wire vas actually delicately 
structe ’ ratta Phe back Valls r 
A By VIRGINIA ROEHL 
Co | O rfu | Nn d > ay Virginia Roehl Studio, New York City 
mminedale’s, Display Manage keg while “upstairs” (the white wood sl blue and the round covered with seatter 
stelberg was contronted in the pre a Walter rabbit with spectacles at \ grass \ white wire birdcage in the I 
eason with the problem ot a met necktie was setting the little tables ( 4 uW eld flowers and pe mes 
story which would feature shoes were covered with white organdic ¢ s \ irg rT nterest VO\ 
same time include a representa \dded humor was. note the ft ttal ni vit faci eat il eat 
iner\ \ delightitul bun al manner of the first arriva i rabbit gu ss Wa 1s »y Display Director Her 
( 9 TWO eVvels il t ( San | stel nne (sree flitte ( La t i! if W la | I S ¢ 
neg the shoes to the eve ve LW st, was 5S] ( eces ( vicker e¢ stood in an 
tal aS % iw depict n es t-\W te setti i 
~ Vit t 1) tel { istil veil 2 1! cning it 
to Vit ( ‘ mW s I t H \I ) i ( val 1 fie p it entio! { 
sé It i t lirect ) | | S101 \rrangements ba 0 t one ot thre 
Celle \ ( t 1) re Vii nace ( 4 t s i Lit SUDTIC¢ Ss ¢ if | K 
shing che ist teres Vas mst! te S plastics vin terize ! ( t i¢ 
. navy, the talk of tow ind strings. A 7 . ew light igs ide of 
ct Ss. 6 pa t 1 | et ti S1OT \ ( et I ead \ ( 
trees n¢ oOots t problems sO) t . s tes tiie Vere cet ( é I 
thie Cale is LIS¢ ( \ 1] op s somet cs veh i rT S ite OK i s | ( ves } | 
! ng eces : ( om tii cente t ) te ( i Inger it I Das yt e 
sement ibbit wit che valls at towards t te é eal Dak easing glow is cast y 
( t t 11 spect ne the 1 ASSES CO r in ( is oreel 1hts 
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by Louis Gehring 


Display Designer and Consultant 
New York 





Arrangement: This mid-summer display consists 


+ Yatin;t+ nit nice ,noaIaAN Ye | n either c x 
WO OE ¢ D mncea ¢ Je Cc 





Properties: |h: enic background is cut out 
valk yra st fA riy / r ther side + th 
{ C tone walk and urn make a ae 
htt t t tw aT yUINs attired in 

Gtr The mM r Moinatic 

r T a UIT Ti epeated ) 

Jer 7 n ira Cor rd } 

r 2. 








Arrangement: This display is designed tc 
memorate Independence Day. It consist 


unit combinina three tigures 


Properties: The ice cream bar is decorated with 
red, white and blue stripes. The tri-color com 
bination is carried out in the streamer decorating 
the sign ''Celebrated Ice Cream’. Bar tender and 
wo mannequins complete the picture. 





Arrangement and Properties: Two units make 
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COMING UP 


rs alee Arrangement: [his 


ts of three units 


Properties: Two me 


4 4 


Arrangement: Various element mbine to form 


nale unit in this men's shirt display. 


)} 


Properties: Groups ot club soda bottles are nown 


’ + + ' F . ¢ io 7aN 6 - 
r }NOuT This display ana various-sized glass ba 
Py a 
made to represent etrervescent bubbies. Ihe 
leq to emphasize the liahtness and coolne f 
yirt sn wn. 


#ts:4fiae 


Arrangement: I[hree 


eal th ae 


the eye. 


y 


ei i 


TION COpy mignt read 


Copy card is placed 





n 


drop is emerald green 


ot wallboard and painted dark blue-areen. 


Vist oh |+ iS imoly 
DIOYy. . Mply 


Properties: A section 


proud cockere! in the 


oeacnwear d , 
ore swimming 1e DACk 


| : : A Dp 
ot swimming trunks along with copy card. Bac 
e) 


paper. Waves 


»f rustic fence supports 


act of crowing. Two ligh 


weight suits are selected for this display and cap 


Something to Crow About 


in ower Torearouna. 


yround while in the foreground floats a selection 


} 


+ 
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\ recent study of a small independe 


retailers place of business revealed that 5 




















per cent oft his business came trom two 
departments which occupied 43 per cent 
t spac lwo other departments broug 
1 cent of the business and occup) 
$4 per cent of the space In analyzing o1 
the last two departments mentioned 
. ) one line of merchand 
i < a1) ) al! Her cent O71 the 
ume, a sales in certain othe 
cs Wel negheible \ithoug the owner 
as operating a profitable overall business 
e Was t awal the unbalanced cone 
trons staple stocks est sellers 
! S11 \etua e was 
ist! Va (iis i IAC ind p Cing 
VLU phasis r slow moving 
nerchandise and imecomplet ssortments 
icts . this nature are esse 
1 e re-mercha . and pron 
1 wit VET =¢ ngin ; elling 
S tatisti ible as 
“- comparts tro ul 
epartmet Hes il te ~ 1] Pot 
= Sdles iti pact standpoint lLvel t e 
- ee - would find it wise to have display emphasize 
WHY NOT MORE RESEAACH AT THE POINT-OF-SALE PRESENTING AN ACCURATE completeness of assortment in staple stocks 


PICTURE OF MERCHANDISE MOVEMENT TO HELP GUIDE DISPLAY SPACE with special emphasis on best net: ee 
ALLOCATION---ALSO, THE DEVELOPMENT OF SALES AND MEACHANDISING Ce ee ee ene eee ee 
PLANS FOR THE FUTURE? ee eee ee es eee 


Selling More Customers 


By VERNON H. JONES, Manager 
Store Planning and Merchandising Laboratories 
Goodyear Tire & Rubber Company, Akron 


\ : ’ : } ; 
I: 1 mstant ily 1 taple ton ons ible to thre argest dolla yaoolume thre esult wal ri “1 efthicient seclimg 
t ey yyqt Ow 7 il re \ ! } Whe eal out best sellers Vili r 1Nl¢ Wit Mmerchnanas¢ stocks id pron 


ttyl je i Oh thie staple STO te ] tional effort mm propel balance Such a store 
( Ii ( tire 1\¢ esire tl t thr CW wis ! iWgement would make it easier {Ol sales 
t p-te te ct ( ite iten i 1 vest selle ople to sell and easier tor customers 
tine I ul re using these cts Classification it least during the time in bu \dvertising could then be plannec 
‘ merchandis stor ( te] llowine thei troduction plav-the-winners as emphasized visually 
a i Causils 1 entil \ thwhile continuous sales speed ts le thre well merchandised store arrangement 
r ( t nphas veloped then these new items may be lined In the first of this series of articles 
is a part of the staple stock plat ! chart was illustrated with two imagit 
{ { sually mut as thev lose belt lines one bringing merchandise to 
) thi t stapl ipp ind are replaced by other new and the point-ot-sal and the other bring 
( ite customers to. the Salle place iC to 1 ( 
acts overing staple stocks and best vith the mi andise All activities in 
ers © important to buvers, in keepine entire system of distribution 1 Ive ar 
i ( t ( rtment })-t date Lhe this point sale S W lore 
1 Sdl¢es 1 1 il adve 114 it I s Cal ve) t Nresc t 
t ! \ ( \ me al yecura ncture merchandise move 
t op] to gure t i Od . ndising 
\ | } rtant t i ( 1s] i Sprac i cCallo 1 T11¢ 
‘ S1cle \ 1 i ( ) oO ( i erchandtistit 
St elationship to sale ) ‘ 
spla sIt 1 1 i 
Space illo i Cal t ( pp | 
; ortari ‘ : ne past 
i 1 il X ( Ke ] 1 at ist 
t ( ( pial thie ] I Ss 
( , Ve L1Vic 1 present e act it 
‘ ‘ t You s d ive 
l tpric stocks are not alwavs ib] idea as to sales opportunities il 
ellers t consistent . ive knowledge of current tre 
Vii ea c1ve the share of attentior nan ind weak departments. If vou are not ¢ 
"Or verlooke altogether | ¢ [ uca Pade 76 
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Deft handling of small merchandise is char- 
teristic of the work of G. D, Fletcher, dis- 
1y manaqer for Owen Owen, Ltd., Liver- 

England. The Goya window won first 
ze in a display contest sponsored by the 


manufacturer— 
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Tulip Time Comes To 


INDOWS along State street ou compartments in which to arrange “Eastet 


folded the drama of a new. seasot Gaiits for the Loveliest Ladies.”  Flowe 
vith a fusion of potte eroOWwIng laden hats were grouped with handbags at 
wers il cenes resplendently natural, as t hali circle ot shoes extended from. one 
ant concentrated = o1 launching { mannequin to another, tving the two con 
major e@itt-giving season Handket partments into one display The units we 
chiefs to entire vardrobes were promoted supported by dowels painted white rept 
kens of triendship or tashion-parading senting candles over which paint was 
t { evervo s in the mood t tMowed to drip, simulating melted tallow 
rchandis« from the flame that was merely a_ piece 
Not to be outdone bv State street's flowet painted scrim. The backgrounds were dee] 
det displays, — the Michigan Boulevard pink, and whimsical furry rabbits that he 
\ssociation staged a flower show of its owt the teature cards and nestled among 
ott tulips flows fron Holland were Howers wore filmy skirts of maline (; 
n the steps of the Art Institute and Bowen is display manager for the store 
plants lined the Walks of th Spring was in the air when Reed Schla 
PP Uri ro two miles, transtor man, displa manager, dreamed up 1 
the avenue into a great garden walk Fair's contribution to the National Sleep 


Mother Nature blossomed out in all het 

1 flower boxes planted witl ereel 
and spring flowers in all of Henry —Upper left, by G. C. Bowen, Henry C. Lytton 
(. Lytton & Co. windows, one of which is  & Co... . Upper right, by Reed Schlademan 
hown in the first ilustration. The boxes The Fair Store. . . . Lower left, by Richard 
ainted pink and splattered with gray and Landolf, Saks-Fifth Avenue. . . . Lower right 
( he full length of each double from Sears, Roebuck & Co. . . . Immediate 
indow, the display being divided into two — left, by Arthur Gault, Chas. A. Stevens & Co.— 
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State Street 


} ] 


eld) April 18-30 
Halt of the win 


(Second photo 
low depicts a 
itory worker who has fallen asleep on 
bench while perusing the “Helly 
d” advertisements of a dailv news 
His earthly belongings are rolled 
pillow for his head and an inquisitive 
is alighted on a stone tence nearby 
© same time a dog has wandered up 
vestigate the sleeper. That the scene 
id in a large city is indicated by tall 


1 


ings sketchily drawn on the backwall 
ther half of the window tacttulls 
displaying the uncomely and bulky 
equipment the store is promoting by 
ng the comtort that could be ob 
it the advice “Say Fellow, Wake [ ~p 


Make Your Dreams Come True!” were 


Phat the sleeper is dreaming o 
tas implied by outhning this portio1 
window with spun elass and the 


gets across by names ot famous 


ses written on cloud-like signs that 


to float over the inviting bedroon 


sto? ‘) the progress oft the auto 
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motive industry from the early 1900s and its 
influence on women's wear of today was 
portraved by Richard Landolt, display man 
ager tor Saks-Fiith Avenue, in three scenes 
Miniature auto 
mobiles of the vintage of the early twen 


developed in pastel tints. 


tieth century were constructed of wallboar 
ind banked witl the seasons blooms. as 
picturesque flower carts The unit shown 
in the third illustration is a 1910 Ford 
covered with pale blue faille Che manne 
quin in the background wears a 1949 ver 
sion ot the duster and a headdress remi 
niscent ot the days ot open CaQ&rs Her 
companion steps forward, outfitted from to 


I] 


dav's “Desieners Collections ie back 
ground of theatrical gauze was airbrushed 


in deep blue that gradually flowed into a 
lighter value to repeat the fabric color of 


(This photograph is by 


—Upper and lower left. by Ray Bianchi, Gold- 
blatt Brothers. Upper and lower right, 
by John Moss, Jr., Marshall Field & Co.— 


45 


Mav is dress month at Se s Roebuck & 
Oo i ont when the chat teatures 
cool cotton dresses tor summer weat 


i 
Displays to be shown are set up by the 
store planning at display department 1 
Chicago and props designed and manu 
factured by that department are shipped t 
the various stores, along with instructions 
and photographs ot complet 1 se ttings The 
display shown here is a preview of summet 
fashions against a jet black panel of seam 
less paper to which are attached paper 
out» daisies in vellow, green and_ black, 


mounted on turquoise scrim and tramed as 


two pictures The subject matter of the 
third picture 1s composed oft shoes hand 


bag, and jewelry appropriate tor wear witl 
the turquoise blue dresses Lettering and 
Hooring are also turquoise 

\ mannequin in tull armor, the suit actu 
ally worn by Ingrid Bergman in “Joan oft 
\rc’, provided the theme of a “new Spring 
Neutral” at Chas. A. Stevens & Co. Straw 
hats in “armor grav” were especially made 
n the store's workrooms for the window 








46 








DISPLAY WORLD 


MAY, 


1946 








We A Ok ee ae 5... 


1949 








MAY, 


RAVEL SHOR 





1949 


~~ 
r 
\ a 


.% 





Scd = nad t it 
it! s \ 
iss-covere t] 
(at 1] uit 
is 
| 
| 
1 i! It 
pl “ 
(sreeor 
pen T1NCle " 
11 ] ] ] 
illo qadisplay director 
1 right i S| 
r¢ ist \\ 1 
Sou \ 
| 
( s Ve s 
stut yal 
velyve \ml p t 
Cre { ) Su 
‘Squ Lent 
INI ‘ 
‘ 7 te 
i} u 
( 
{ 
( 
<1 oto s 
Sj Ha \ 
yy 
Seri i 
nat iT te 
tid 


department 


DISPLAY WORLD 


? 


2 


4 
? 
s 
? 
= 
. 


. 
® 
os 
wx 
die 
— 
eS 
. 
r 








ai 


Cay. Lord 
SOUARE DANCE CoTroNs 














47 








48 


DISPLAY WORLD 


MAY, 1949 





Brides 


PRING is Los Angeles’ loveliest season 

The ro and camelias are 11) full 
bloon Phe acacias add_ their tou 

to the landscape, set off by the soit 

pastel tones the flowering peach, the 


flowering maple and other ornamental trees 


my 


Phe delicate fragrance otf the orange blos 

, traditional wedding flowers, fills) the 

, \1] ill, spring is the ideal time for 

t los Angel vedding. Consequently, it’s 

only natural that Los Angeles displaymet 

hould teature bridal windows at this. time 
thie i 





\t Bullock's Director 
William 


lows with a 


Wilshire, 


Blackburn did oa 


Display 


series ol Win 


spring garden wedding theme 


dre SS d lll a 
] 


a scent 


window a 


bridal 


ly each 


mannequin 


vouthtul grown was shown 


ing the steps of an enormous. stone 


Phis 


promotion, 


second illustration 


made for the 


as seen in the 


SPC tally 


prop | 


Was 


} 


plastet and concrete 


\ngeles sculptor. The 


CIN modeled of a 
Los 


garden effect was emphasized by the 


composition by a 
heavy 
plantings of white azaleas and philodendron 
Phe soft, del lighting of this 


cate series 














iS 
el/a/e 











prop, 


ule Los Angeles Display 


added to the bridal atmosphere Phis 2rouy 
of windows, incidentally, is) an excellent 


example of the display style used bv Bul 


lock’s-Wilshire \ 


prop are 


single mannequin and 


a singel used to establish tl 


desired mood The background 1s 
and the 


though dexterously handled 


plain 
lighting 1s relatively simple, al 

\nother outstanding spring wedding series 
was the one offered by Display Director Leo 
Beach Phe 
store-wide 

Falls on 


(one pic 


Rauch at Buffum’s in Long 
portion of a 
“The Spothght 
Each window 


upper right) in the 


windows were a 
promotion entitled 
Spring Nuptials” 
tured at the 
identical, 
with the 
bridal 


bank of six 


Was even to the brides’ white 
exception ot the 
part of the 
stvles and fabrics offered by 
Shop. In 


representing the 


orchids, 
Che 
W ice 
the Buffum’s 


gowns 
gowns included a 
range of 
Bride's each win 


dow the mannequin bride 


was shown standing in a white. recessed 
doorway framed in- rattan White satin 
covered the floor and the brides were 


dressed in the traditional 
taffeta 


card, in the 


white satin, mar- 
The dis 


book, Was 


quisette, and nylon lace 
form ot a 
rattan 


doorwa\ 


play 
easel matching 
The back 


mounted on a white 
the trame ot the 
was decorated with live plants. An 


feature of the 


eround 


other Buffum's bridal pro 


motion was the invitational evening taslo! 


brides-to-be Phe show was con- 


bridal 


show for 


ducted by Buffum’'s counsellor an 


staged by the display department 


—Upper left, by Jim Stewart, The May Com- 
pany-Wilshire. Upper center, by William 
Blackburn, Bullock's-Wilshire. 
by Leo Rauch, Buffum's, 
Immediate left, by Stanley E. Thompson, Tre 


Upper right, 
Long Beach. 


May Company-Downtown— 





—Right and center, by Paul C. Smith, J. W. 
Robinson Company. . . . Below, by Stgnley 
E. Thompson— 


hlight of the show was a formal wed- 
g procession. After the procession more 
n 500 guests went through a receiving 
were served refreshments and viewed 
gested wedding gifts. This promotion 
used so much favorable comment and 
rnered such excellent publicity for Buf- 
‘s that Rauch says future shows of 
type already are being planned. 
lhe May Company-Wilshire, where Jim 
Stewart is display director, also featured a 
bridal series (first illustration). The theme 
was similar to a recent promotion in the 
lowntown store—“On the Day You're the 
Loveliest’, but the treatment was decidedly 
different. Stewart used the words of the 
ld wedding formula, “Something old, some 
new, something borrowed, something 
In the “something blue’ window, for 
example, various shades of blue were used 
throughout. A blue, combed wood frame 
a large, photostat mural. The manne- 


By JOHN L. COONEY 


as dressed, of course, in a_ bridal 


Display Director Paul C. Smith of the 
W. Robinson Company tied his wedding 
offering up to the wedding breakfast rather 

han to the bride and her gown The 
lisplay showed a wedding table setting, 
golden wedding bells reaching from 
ceiling down to the centerpiece, as 

red Interspersed with the wedding 

were clumps of white fern and white 

r cupids playing harps. White satin 

ns were carried in graceful curves from 

garland of wedding bells to the four 

orners of the table where they were fas 

vhite ened to miniature floral arrangements. <A 
wns large floral arrangement was placed to one 
ide of the table. No mannequins wer 

in the window, since Smith wanted to 

attention on the lovely sterling silver, 

hina, the classic crystal and the lace 

ned linen tablecloth. 

\ngeles has always gone in for out 

living. Angelenos use furniture for 

and porches that Easterners would 

ler suitable only for a fine den or 

room. Display Director Stanley E 

pson’s recent “Furniture in tempo witl 

er” series at The May Company 

town is a good example of what we 
This was a promotion of “Duran” 
red patio furniture. The window 
epared to resemble a California patio 
photograph). The background was 
Nate brown with Pennsylvania Dutch 
on the wall. The brown served 
rtect accent for the rich rose color 
upholste r\ The — tile floor was 
brown and rose. In the fore 
a brick wall, topped with natural 
ers, held clumps of live fern. The 
were framed with branches of live 
leaves to give that outdoor feeling 


[Continued on page 126] 


DISPLAY WORLD 








Te Silben Look” 


by 
Li lona K ubinstin 
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You 


F you observed a workman putting steel 
handcuffs onto a Lemhbruk 
statue you would probably become indig- 
a strong letter of protest to 


graceful 


nant and write 
the Times 
When retail 
displayman, he 
such horrifying desecration of his work must 
be undertaken. This, however, is far from 
the truth. The fact is that good protection 
unobtrusive as an O’Keefe flower 
painting and usually just as simple. Like 
the invisible stays that hold up a daring, 
strapless evening gown, protection can often 


mentioned to a 
imagines that some 


protection 1s 
usually 


IS as 


be worked into the general scheme of things. 


DISPLAY WORLD 


—A 60-carat diamond used in a display win- 
dow created special problems in protection 
for Lord & Taylor. . . . Sargent J. Curtis, 
assistant protection manager for the store.— 


Retail protection is of vital concern to the 
becoming protection con- 
valuable to the 
employe, he 


displayman. By 
more 
any other 


scious, he becomes 
store. More than 
has the opportunity to save the store consid- 
erable money by taking a few simple precau- 
tions. 

Modern protection does not involve lots of 
wires and ropes, tying everything down as 
though a shoplifter were an approaching 
tornado. Nor does it call on the display- 
man’s knowledge of expressionism, impres- 


sionism or dadaism, none of these, only 
realism and common sense. 
Display protection involves three basic 


First, a simple system of controls 
on the merchandise used. Second, judgment 
as to the location of displays. Third, com- 
mon sense in the method of display presenta- 


things. 


tion. 
Some display managers believe that due 


MAY, 


1949 





r Display Losses Can 


to the nature of display work a certain 
amount of loss and damage to store mer- 
chandise is inevitable. If this is true, then 
probably a certain percentage of the display 
department budget should be set aside in 
advance to cover this shrinkage. However, 
for the present, we must assume that losses 
due to faulty displays and carelessness can 
be kept to a minimum if reasonable attention 
is given the problem. 

Attention must first be given to the dis- 
play worker’s attitude toward protection. 
Working under considerable pressure, being 
a person of broad interests, he is usually 
more concerned with effective display pre- 





boas 





sentation than with display protection. How- 
ever, in setting up every display he must at 
some point stop work long enough to de- 
cide objectively whether he is doing every- 
thing necessary to prevent loss. 

One of the danger points for loss in any 
retail operation is where the merchandise 
changes hands from one department to an- 
other. Gathering and organizing merchan- 
dise to be used in displays is an important 
part of the display operation. A_ simple, 


—Above, by displaying single shoes instead 

of pairs, theft becomes impractical. . . . Left 

unprotected corridor display cases should be 
kept locked at al] times— 
































Be Prevented 


rkable loan system should be used for 
lling this merchandise. Both the sell- 
department and display department 
uld have a record of the articles being 
1. When displaymen work at night and 
st obtain additional merchandise a sys- 
of control should be set up with the 
ection department to make a record of 
goods. 


nce a display is torn down the merchan- 


Hats on display should be in sizes either 
o large or too small for the average cus- 
mer. . . . Right, a photograph of a dis- 
‘ay of expensive merchandise helps guards 
veck contents when making outside patrols— 


DISPLAY WORLD 


—A coat should never be displayed over a 
mannequin's arm; it is an open invitation to 
shoplifters. . . . Right, if the mannequin's arms 
had been thrust through the coat sleeves theft 
would have been practically impossible.-— 


dise should immediately be returned to stock 
and the loan closed out. Losses occur when 
goods stand idle, and the sooner displayed 
pieces are returned tothe selling department 
the sooner the displayman is relieved of his 
responsibility. Whenever the merchandise 
is borrowed or returned, a signature and 
record should be made to act as a loss- 
control. 

Judgment is necessary in deciding where 
to locate displays. The displayman must 
consider the accessibility of a display in re- 
lation to the value and size of the article 
displayed. Putting small expensive articles 
on display in secluded spots or near eleva- 
tors and exits will often lead to loss from 
shoplifters. Stores with small private show- 
rooms must be especially careful in putting 
out expensive little nicknacks to dress up 
the rooms, as they can easily be pocketed 


by greedy customers 

Thwarting shoplifters can also be done 
by locking display cases — especially those 
cases located along corridors where sales- 
people are not on hand to prevent theft. At 
Lord & Taylor we have found it practical to 
lock all window display entrances and the 
keys are held by the protection department. 
Amazingly enough, many stores have had 
severe thefts from display windows as the 
audacious thief realizes no one will question 
a person entering the store’s windows. 

In addition to the theft problem the win- 
dow display, particularly, is a source of 
danger as a fire hazard. The glaring heat 


5| 








By SARGENT J. CURTIS 
Assistant Protection Manager, Lord & Taylor, New York City 


of window lights may set afire any material 
not properly fireproofed. In one store the 
display manager wisely removed a whole ser- 
ies of windows containing artificial moss 
which was found to be inflammable. 

Every piece of material used in a window 
display should be carefully tested by the dis- 
play department for fireproofing before being 
used in the window. A fire in your store 
may cost many lives as well as thousands 
of dollars worth of damage. Fantastic? 
Remember Boston’s Coconut Grove holo 
caust? 

When window display plans call for the 

[Continued on page 111] 








52 DISPLAY WORLD MAY, 1949 


—Displays were based around individual Irish 

counties. County shields were loaned to the 

store by the National Museum. Note the 

focusing device at the left; strings converge 

from the base of the map of Ireland in the 

center, flaring out at the tip to embrace the 
shamrock— 


urging cooperation with the Filene project, 
Court paid a visit to Prime Minister John 
\. Costello. Mr. Costello arranged for the 
wholehearted cooperation that was forthcom- 
ing from the Ministries of Agriculture, Fin- 
ance, Education, Commerce and Industry. 
Other cooperating Irish organizations in- 
cluded the Federation of Irish Manufactur- 
ers, the Country Markets Association and 
the Country Women’s Association. 

Court made an extended tour covering all 
counties of Ireland. In his quest, he un- 
covered loads of factual material and thou- 
sands of relics, handicraft items and manu- 
factured products. Informative material 
was forwarded to the display department 
immediately. The various products and mu- 
seum pieces were brought to Dublin. 
Through the splendid cooperation of Ameri- 
can Overseas Airlines, the goods were then 
transported to Shannon by lorry. Here 











rish Promotion At Filene’s 


By ALBERT C. SMITH 


fTEPPING-STONES to the successtul spiration tor the actual planning of the — they were loaded into 100 packing cases for 
introduction of merchandise from. sec overall display structure. air shipment to Boston. The load, flown 
tional, regional or national sources With the efficient display crew headed in to Boston in 11 hours, represented the larg- 
were recently revealed with fascinating em the right direction, Lee Court, took off for est air shipment that has ever left Ireland. 
phasis at Wim. Filene’s Sons Company, Ireland to build up tor the climax touches. Basic display planning was divided into 
Boston For this gala display occasion \rmed with a special letter of greeting from two classes one for coordinated exhibits 
Filene’'s elected to travel down the path Massachusetts’ Governor Paul A. Dever [Continued on page So] 
way of good will by paying a whole store 


tribute to the potential importance of Iris] 


trad This proved not only a nice gesture, 
but a sound one, too, for a very large por 


tion of the population in Boston and imme 
diate vicinities has a warm touch of Irisl 
descent in its background 





Brant of the promotional task rested upot 
the store’s display department, where Lee W 


Court is head man with two able assistants 


Julius Steinberg on interiors, and Donald 
Shanks on windows Tackling the visual 
sclling organization for the promotion of a 
country, its background, its industries, and 
its cratts proved a matter of months rathe 
t il weel G 
Preliminat groundwork took form 1 
mtacts with local Trish government repre 
entatives, the officers of [Trish societies, ete 
Libraries and researc] AVCTICIES Were 
combed for historical data, information o1 
bits and customs of the Irish peopl 
rees of craits and production, and. the 
iscoveries in these matters led to in 


—Men's wear and accessories from Ireland 

were displayed as shown. ... Lee W. Court, 

display director for the store, spent con- 

siderable time in Ireland in preparation for 
the promotion— 
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The Realistically BEAUTIFUL and 
PRACTICAL Display Material 


EASY TO HANDLE . . . FLAME-PROOF 


Packed One Bushel to Carton; Gross Weight 3 Ibs. 
One Bushel Covers 25 Square Feet. 


HOLLYWOOD SNOW 


is PURE WHITE, LIGHT and FLUFFY. Positively will not injure the 


most sensitive fur garments. Display Windows are easy to clean up 
and change over, when Hollywood Snow is used. 


The Distributors listed below buy in Carload lots 
and can supply your needs immediately. . . 


Arrow Decorating Co. 
Becker Sign Co. 
Display Creations, Inc. 
Hanick's Display Center 
Malros Company 





Louis Schneider Corp. 
Art R. Cohen Company 
Cappy & Company 
Garrison-Wagner Co. 
Marcus Display Co, 


Marshal M. Moody Co. New England Decorators Supply Co. 


Natt Levy Display Co. 


Hollywood Snow is Manufactured By 


NATIONAL BRANDS INC. 


Los Angeles, Calif. Columbus, Ohio 
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—When Wm. Filene's 
Sons Company, Bos- 
ton, sent Display Di- 
rector Lee Court and 
Alice Givens, mer- 
chandising expert, to 
Hawaii to collect ma- 


—Sworn in by Dallas’ 
Sheriff Bill Decker, 
left, these newcomers 
to the ranks of depu- 
ties are, left to right, 
Findley Williams (na- 
tional display director 
for Sears, Roebuck & 


off the record 
































































terial and data for Co.), Ed Roach, R. C. 
an Islands promotion Hawley, and C. H. 
this June the re- Hammesfahr, all of 
searchers didn't have Sears’ national store 
to wait until the end planning nad display 
of the 23-hour flight department, Chi- 
for an aloha. Here, cago— 
an hour out of Boston, 
they are greeted by 
Taneo, directress of 

New York's Hawaii 

House, on landing at 

LaGuardia Field— 

—"Betz", of Displays by 


Betz, Los Angeles, sends in 


this photograph of her 
sister “Cash”, her dog 
"Misty'’ and Betz herself 
putting up a Christmas 
—C. T. Horton, display display in front of the 
manager for P. A. Bergner studio. Signs on the angels 
& Co., Peoria, ot Miami represent Cash and Betz, 
Sach for on Acseiogn while the little poodle with 
Legion convention. He is the halo is for Misty— 


finance officer for a local 
Legion post and a bugler 
in the post's drum and 
bugle corps. Hobbies: 
collecting of antique guns 
and Indian artifacts— 


—The display de- 
partment of Maison 
Blanche, New Or- 


leans, takes time out 
for the wedding re- 
ception of the de- 
partment's secretary, 
Evelyn Kelly (Chau- 
vin). Left to right, 
Edgar Svenningsen, 
Fane Abbott, Emile 
Jastram, Shirley 
Mailhes, Leonard 
Markham, Mr. and 
Mrs. Chauvin, Aud- 
rey Masson, Display 
Director Emile Al- 
line, Norbert Reilly, 
Julius Ejrich; back 
row, Whitney Buras, 
Lolita Nelson and 
Gloria Winnige— 





























—David Barrett, who 
has done a number 
of displays for Len- 
theric, New York 
City, pictured at 
the Palace of Marie 
Antoinette, Paris. 
Barrett is again in 
this country after 
study at the Beaux 
Arts and creating 
displays for Paris 
cosmetic houses— 
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ZEPPEN.FIELD 

Expects CROWDS WHEN HE 

P RESENTS HIS 

P IXIES. 

Everyone WILL SEE THEM AT THE 
Nao! MARKET WEEK IN CHICAGO 


FRANKLY. 
Irs SENSATIONAL. WE’LL 





Expect YOU. 
Lose NO TIME. REMEMBER THE 
Dates ... JUNE 27-30. 





Something New and Different! 


W. M. ZEPPEN-FIELD STUDIOS 


; 


923 NORTH COLE AVENUE HOLLYWOOD 38. CALIF. 
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Of New Store Is A Display 








GENUINE pool of water, from 2 to 8 
feet wide which winds in an L-shaped 
curve across the rear of the store; a 
two-story simulated tree which apparently 
comes out of the large display window on 
the right of the entrance to pierce a 
screened-glass ceiling in the arcade above; 
extensive use of flagstone flooring, red 
wood for walls, screen, and an “earthy” 
color scheme throughout are some features 
of the outdoor atmosphere customers were 
introduced to when Carol Antell’s new 
sportswear shop at 124 West 50th street, 
New York City, opened on March 19. 
The sportswear shop, designed by Sey 
mour R, Joseph, New York architect, is lo 
cated in a three-story building taken ove 
by Miss Antell. It was formerly a garage, 


as was her first unit a blouse and cos 
tume shop two doors away from the new 
store which was designed by Joseph also 


and opened last year. 

\t the rear of the sportswear store, bath 
ing beauty mannequins sit side by side gaz 
ing into the 12-inch depth of the pool, the 
shallow bottom of which is covered with 
shells and seaweed. The pool, plainly visi 
ble to passers-by through the all-glass front 
and “Herculite’ doors of the two-story 
arcade entrance on West 50th street is the 
center of the interior display, flanked by a 
Calitornia redwood screen, a trellis, and 
tables through which the 
Hagstone walk can be seen. 


glass display 


The flagstone is used throughout the 
ircade, acting as a floor for displays in the 


[Continued on page 7o] 


—Upper left, looking toward the front of the 
shop, showing flagstone walk which extends 
from the floor of the window directly into the 
store; at right center is the tree which is a 
permanent part of the display window. 

Center, a manzanita tree against a Tennessee 
ledge stone wall, a real pool of water, and 
greenery contribute to the outdoor effect. . . 
Upper right, the novel rack described in the 
article. . . . Left, a view of the mobile 
displayer— 
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You will make a sure hit and attract more shoppers 


with this outstanding 
Revolving Star and Sparkling Snow Topped Pine 


Christmas Interior Display 





1948 Christmas Interior Display, T. 8. Martin Co., Sioux City, Lowa. Jack Jaynes, Display Director. 


This most fascinating Interior Display shows our 48 inch 14 pointed Chrome metal Star with 9 RPM Revolving 
Unit spotlighted in colors. Ledge trees, GARLANDS, FOLIAGE are made of Our FLAMEPROOF WHITE 
PINE SHADED A PASTEL BLUE-GREEN, TOPPED WITH SPARKLING WHITE RAYON FLOCK SNOW 
FINISH. 


Visit Our Complete Christmas Showing OUR NEW IMPROVED 








ROOMS 733 and 734 EVER POPULAR 14 POINTED CHROME 
METAL STARS 
NADI Market Week, June 27-30 may now be had in seven brilliant pastel colors, choice of 
Palmer House, Chicago stationary or revolving units. 48 inch dia. 14 Pointed 
y : Stars. Stationary—Chrome $24.00; Pastel $29.50 ea. 
ou will enjoy seeing our many new ideas in FLAME- il : ; : < 
PROOF PINE AND FOLIAGE COMBINATIONS, _IN- 9 RPM Motor Units for Revolving Stars $12.50 ea. 
TERIOR POST AND LEDGE UNITS, GARLANDS, TREES, 


Above stars are also available in 5- 6- and 7-ft. sizes, and 


| WREATHS, WINDOW BACKGROUND AND SET PIECES. : eee : 
| may be used for exterior display. 








OLTMANN S . ay 1405 DOUGLAS STREET 
D CSTIQNCTS ~ NC anufacturers OMAHA 2, NEBRASKA 


ARTIFICIAL FLOWERS AND DECORATIONS 
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—At the left is one of the displays contrasting 

the merchandise of 70 years ago with men's 

furnishings of today. .. . Above, the testimonial 

letter presented to Gene Turner by other store 
executives— 


70th Anniversary For Muse 


ITH the passage of each year, most many themes have been used in_ previous displays showing the apparel of the period 
stores find themselves confronted observances that there seems little left immediately after the War Between the 


with the problem of finding a suit from which to choose. States. But Eugene W. Turner, display 
able theme with which to impress the com This was the case when executives at manager, and other store executives rea- 
munity with how long they have been sery George Muse Clothing Company, Atlanta, soned that with its historical background 
ing their city, their growth, and other fa were considering plans for the store’s \tlanta is immensely costume- and _ period- 
tors to which the element of added time seventieth anniversary which was to be conscious and that displays built around 
gives an added attraction. For stores in observed this year. The contrast of present such treatments would have great appeal to 
the upper age brackets, however, the prob fashions with those of three generations ago local residents just the same. 
lem increases in difficulty each vear; so had been used before, and so had entire A theme of “For 70 Years the Style 


Center of the South” was adopted, and 
from the start of the promotion the emphasis 
was kept on a subtle, institutional approach 
rather than one of direct selling. 


if NW } my Z wy 





Several windows were used in which the 
old costumes of 1879 were featured, as seen 
in the illustration at the left. In these were 
used neutral color draperies with fringe and 
tassels, drawn and tied back in the center 
background over antique mirrors. For props, 
Turner used old Victorian furniture bor- 
rowed from local antique shops. With these 
were used supplemental props such = as 


* 
~ iA 


stereoscopes, fans, old prints, parasols, mus- 
tache cups, and carriage lamps. The men’s 
heads were probably the highlight of this 
series; they were all especially done and 
had the long sideburns and mustaches of 
the Gay Nineties 

Krom certain manutacturers Turner was 
able to get merchandise dating back as 
much as 100 vears, such as the old_ hats 
shown in the display above. This mer- 
chandise was displayed on taborets covered 
with purple velour and having gol fringe. 

Turner's confreres at the store thought s0 
highly of his efforts in making the promo- 
tion a success that they presented him with 
the testimonial letter pictured here. 





1949 











em ne ll 


‘asting 

men's 
monial 
- store 


yeriod 
1 the 
isplay 

rea- 
round 
»riod- 
round 
-al to 


Style 

and 
yhasis 
roach 


h the 
seen 
were 
e and 
enter 
yrops, 
bor- 
these 
fh ‘as 
mus- 
men’s 
this 
and 
s of 


was 
k as 
hats 
mer- 
ye red 
inge. 
ht so 
oimo- 


vith 








MAY, 1949 DISPLAY WORLD 59 


y* TRANS-LUME 


The Translucent | i 















*U. S. Potent Applied fer 


....another dazzling RUBNER innovation! 


First there was 
. Gem-Plaque: Now display 
people can have something 
just as remarkably different 
and even more versatile — 


TRANS-LUME, 


Translucent Gem-Plaque* — 


It’s artfully colored so that you 

can project light in many ways from 
behind it and create a rainbow of display 
lighting effects. And like the original 
¢ Gem-Plaque, it has dozens of uses for win- 
dow as well as interior display. And it’s 
remarkably lower in price than the 


original Gem-Plaque.* 


See You Always See 
TRANS-LUME Something New at 1a: taeinmaannaiiities 
The Translucent the Rubner Exhibit 
Gem-Plaque Room 704 
ot your favorite display jobber Palmer House 
or Chicago 
write Gustave Rubner, Inc. Market Week 
5925 Broadway June 27-30 





New York 63, N. Y. 





Fall Line 


New Sample Book 


RUBNAER emcee 
Fall Foam-Tex Colors 


; : and other new numbers. : 
There’s Always Something New Fcc. Aah bec Wok yous laverile Uh 






5925 Broadway, New York 63, N. Y. 
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Robinson-Patman Act And Display 


VERY successtul Eastern zone con York City; Martin Matthews, secretary, The highlight of the two-day session was 
ference was held in Washington at Matthews Display Service, Washington. the luncheon on April 23 where Everette 
the Raleigh hotel by the National Delegates and alternates for the forth- Macintyre of the Federal Trade Commission 


Association of Display Installation Services © coming convention were elected. discussed the Robinson-Patman Act, and a 


m April 23-24. Thirty-two display service 
»perators from the Eastern zone were present 

\ budget of $35,000 for the association 
was suggested, and ways and means. to 
raise this sum were adopted. An office with 
a paid staff will be used. Trade publica 
tions and direct mail will be used to publi 
cize this business 

The budget was set up with the help of 
Jay Judkins, chief of the Trade Association 
Division of the U.S. Department of Com 
meres 

Permanent officers for the Eastern zone 
vere elected as follows: Howard Cox, 
hairman, Acme Display Service, Inc., New 


—Above, left to right, Miss Genevieve Miller, 
Wayne Advertising Service, Detroit; Mrs. 
George M. Shanks, Toledo Window Display; 
Mrs. Leo Brunner, Stefan, Inc., Milwaukee; 
Lew Posner, ABC Mercantile Display Service 
Chicago, Midwestern zone secretary— 





talk was given by Nathan Silverblatt, man 
ager of DISPLAY WORLD. 

It was suggested that an intensive mem 
bership drive be made during the month 0! 
May. 

The Southern zone conference will be held 
in Atlanta some time in June, the Wester! 
zone conference will take place in Los 
Angeles some time during the same month 

[Continued on page SS) 





—Above, rear row, Frank M. Archer, Sun Ad- 
vertising Company, Oakland; Don A. Rosen- 
berger, Oakland; C. M. Scott, Acme Dis- 
play, Los Angeles; W. W. Stevenson, Steven- 
son Advertising Display Service, Los Angeles; 
Earl Dowd, Acme Display. . . . Front row, Sol 
Fisher, Fisher Display Company, Chicago; 
E. G. Baltzell, Haugen Advertising Company, 
Los Angeles; Rex Frazier, Standard Display 
Company, San Francisco; Frank C. Brodie, 
San Francisco; S$. Damingo, Standard Display. 

At the left, Ralph Junici, Miami; Mrs. 
N. A. Townsend, secretary; Sol Fisher; R. M. 
Kendrick, Tampa; Virgil Shepard, Atlanta; 
A. L. McMurry, Birmingham; L. E. Clork, 
Houston; Jack D. McMurry, Knoxville; W. 5S. 

Newhouse, Memphis— 
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peg! This line of fabulous 4 

= mannequins created by the famous Pie a 
. nian ‘ ymbol o 

be hel Winston Jones . . . are adaptable to the most fastidious of fashion Quality 

ag? demands. They are priced and styled to meet today's demand. 





mont! 
UUUARIMVNUUVAVOUVUUOULCUUUCUUUEUAL CVU 


— = Don't miss seeing our display at the Exhibition Hall, 
te: = “ORES ES = Booth 13, Palmer House, Chicago. 
= Market Week, June 27th to 30th. 
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Accessories are a important factor 
in good furniture display. I have always 
maintained that having a set-up as 
though someone had just left it for a mo- 
ment is a very important point to remember. 
The shopper has to be shown, or rather to be 
made able to visualize what things would 
look like in her own home. So it is im- 
portant to make a window display very real. 
It may be dramatic to a certain extent but 
the use of plants, ash trays with cigarette 
butts, magazines, nuts or popcorn on the 
table, perhaps a knitting bag on the sofa, 
and other needed to suggest 
that this could be actually a room in your 
own home. Any of these little things help 
in addition to figurines, books in the book- 
and the like. 


For the past year the writer has been doing 


very 


room 


touches are 


case, desk sets 





MAY, 


1949 


with separate panes of glass. They are ap- 
proximately 18 by 24 feet in size and in the 
daytime the reflection is so strong from 
the sun that until one comes very close to 
the window it is practically impossible to 
see inside, particularly if a certain room 
setting is done in a deep color such as 
red or green. However, putting very bright 
bulbs in the lamps, particularly in 
the background and in strategic points of in- 
terest, has eliminated a great many of the 
difficulties. 


used 


Not only is the intensity of the lighting 
important, but also the colors used. Any- 
one can have a very brightly lighted fur- 
niture window. True, the furniture window 
shows nicely but it has to have warmth, 
a feeling of coziness as well. Soft color 
tones can do this for you. I recall doing a 


Furniture Display Problems 


By J. EDWARD LEAHY 
Mayfair, Inc., Albany, N. Y. 


writer has always 


HE 


problem the 
faced while dramatizing furniture and 


particular window 
always 
tastes in 


accessories in a 
room set-up has been, 


People’s 


display or 
“How far 
furniture naturally vary as they do in cloth 
ing, jewelry, etc. A certain person will buy 
a chair or sofa in a color to suit himself. 
Many people like rooms with much trimming 
and color, while the choice of others is very 
Realizing this 
such a 


can I go: 


tailored and extremely plain 
I try to alternate my windows in 
way that one will be, for example, a modern 


living room with bottle green walls and 
carpeting, running perhaps in monotone 
with an accent color of vivid yellow. An- 


other window is done in 18th century tradi- 
tional and_ the with dining 
bedrooms and the like. Then the following 
week I change the wall coloring in the win 
and with dramatic 
coloring and traditional furniture, which 1s 
in excellent taste, with something 
example, blending 
light wood with 


Same rooms, 


dows show modern less 
always 
a little 


modern with 


different tor 
traditional or 


mahogany 


i| 
arn 














quite a few stage settings and before this 
time never realized how great a correlation 
there is between window display and stage 
The people who look at your dis- 
play picture themselves in that particular 
room shown, and that is why I stress this 
point so much. It is very important to do a 
furniture window so completely, with every 
detail included, that the person looking into 
the window will not just look at fine furni- 
ture, but will immediately think “I’d love 
that in my home,” or “I'd like that; it makes 
livable.” It 
difference detail makes. 

One of the biggest difficulties that I have 
had with my windows, and still do to a 
certain extent, is lighting. Although the 
lighting facilities are excellent, the problem 
comes from the design of the windows them- 


large, 


settings. 


a room so is amazing what a 


selves. They are curved windows 


—A number of the problems encountered in 

furniture display are listed and discussed in 

the accompanying article, while examples of 
Leahy's work are illustrated— 


summer furniture window, representing a 
ffagstone terrace with foliage and flowers; 
I used all blue lights to create the effects of 
warm summer night with moonlight. This 
window, although not particularly original 
and rather dim, caused much more attention 
than if I had ruined the effect by using 
much brighter lighting. 

One other problem pertaining to lighting 
which I would like to mention is the coloring 
used on spotlights to achieve a certain ef- 
fect. The difficulty of choosing just the 
right color to bring out the best in a fabric, 
wall coloring, or carpet is — to say the 
least — rather tedious. Very often it takes 
much time until the proper effect is finally 
obtained. 

A problem which confronts the display de- 
partment of many a furniture store is the 
carpet question. In furniture display should 
one change the carpet for each set-up? 
There has been much controversy arising 
from this question. Carpets and rugs used 


in a window display are bound to get soiled 
even when the displayman is very careful. 
[Continued on page 129] 
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ALLIED DISPLAY 


will he the star of the show... 


at the PALMER HOUSE, CHICAGO, ILL. 
DISPLAY: MARKET WEEK + JUNE 27-30 


ROOMS 884-885-886 


~ ALLIED DISPLAY MATERIALS, | 


65 MADISON AVENUE - NEW YORK 16, N. Y. . corner 27TH stREET 
LOS ANGELES, CALIF., 219 W. 7th STREET, HAAS BLDG 
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Display Education Comes Of Age 


By MILTON T. BROWN, Ed. D. 
Director, National Display Institute, Philadelphia 


the inadequacies in_ the 


le for the training of 


been recognized. Some 


efforts have made to meet this problem, 


efforts display has re 


ble trad 


but in spite ¢ 


essentially an apprenticea 


renticeable trade it 1s as anti 
medieval innovations Phe 


protesst nal person 


persons 


I 


ssmmet! 


ducati I] institution wa unded 
Philadelphia and named itional Display 
Institute. The Institut created in humble 


surrounding a 1 ag : a single art 


on the second floor of a small 
But even under these circumstances 


were 


classroom, 
building 

the student thrived. 
well received and the school’s Placement 
demand 


body Graduates 
very 
has experienced a growing 


for graduates. 


Bureau 
from all over the country 
—Upper left, visitors examine window layouts 
sketched by students... . Upper right, R. C. 
Kash, editor, DISPLAY WORLD, addresses 
students and visitors during the Spring Open 
House; others on the speakers’ platform are, 
left to right, Herman Schneider, president, 
Men's Display Guild; Arthur Glick; William 
McBlain; Marc Bieler; Dr. Milton T. Brown, 
and Harry Mazur. . . . Lower left, students 
demonstrate the use of woodworking ma- 
chinery. Lower right, William Steffan, 
president of the Student Council, demonstrates 
papier mache work prepared by the students— 


The almost immediate success of the Instt- 
tute suggested the removal to more commo- 
dious quarters, a four-story building at 61/7 
Chestnut street, Philadelphia. Present facili- 
ties contain three art workshops, two large 
full-length windows, 4 
papier mache room, @ 
stockroom ol 
three display 
Phila- 


For- 


shops with 
room, a 
shop, a 


display 
silk screen 
woodworking 
classrooms and 
windows on Chestnut 
delphia’s main business thoroughfares. 
sign shop 


large 
supplies, even 
street one of 
mer quarters are now used as a 
and general annex. 

Arranging a suitable curriculum 
research and the cooperation ¢ 
display 


involved 
considerable of 
some of the nation’s leading 
notably Mare Bieler, display manager, PB 
Philadelphia. It 


page 107] 


wit Teller, was decide 


[Continued on 
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displays feature Fabrics by Dazian’s. 


One of the windows of Lare Bryant, New York City, Richard Jericho, 
Display Director one of the many throughout the country whose 


Dream Garden Series 


A really new innovation in fabrics for display 
and decoration will be introduced at Dazian’s 
display during the coming June Market Week. 
Dazian’s Dream Garden Series, the creation of 
one of America’s best-known designers, is some- 
thing that you will want to see. Completely 
new in idea and execution, it is a fabric that 


will open up new techniques in window display. 


AZIAN'S we 


ESTABLISHED 1842 


The World’s Largest Display Fabric Organization 
142 WEST 44th STREET e NEW YORK 18, N. Y. 
400 BOYLSTON STREET e BOSTON 16, MASS. 
125 NO. WABASH AVENUE e CHICAGO 2, ILL. 


731 SO. HOPE STREET e LOS ANGELES 14, CAL. 





We are sorry that we cannot disclose the nature 
of this intriguing fabric at this time. All we 
can say is that you will not have regretted your 
trip to Market Week after having seen it. The 
first four of the series that will be shown are: 

La Promesse 

L'Esperance 

Le Popillen 

La Rose 


'S 
pe SURE TO SEE DAZIAN 


DREAM GARDEN SERIES 


AT JUNE MARKET WEEK 


ROOM 846 
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The New Diamond 


Long regarded as one of the country’s most successful stores, 
The Diamond, Charleston, W. Va., has just finished a complete 
remodeling program at a cost of $1,250,000. Prima vera from 
Guatemala has been used extensively for the fixturing, with the 
addition of maple. Fluorescent lighting predominates, although 
incandescent is used where merchandise requires it. 






















Pictured here are some of the displays which R. J. Beaudry, 
display director, used for the formal opening of the remodeled 


store. 


With the opening timed for the Easter shopping season, 
Beaudry employed trellis-like background props, decked out in 
climbing vines and flowers. <A particularly effective window 
used nothing but tissue paper fans for its decoration. Fabrics 
were dramatized with a giant spool, oversize needles, and wire 
to simulate thread on the same scale 
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Profitable retailing in competitive markets, calls for 
aggressive, well-planned display programs. And awaiting 





display directors and key personnel during MARKET 
WEEK are the latest creations and inspirations of 


the display industry! Plan to attend... 


N.A.D.I. MARKET WEEK 


JUNE 27-30, 1949 
PALMER HOUSE, CHICAGO 


PROGRESSIVE 
























NATIONAL ASSOCIATION (UlaV4l! of DISPLAY INDUSTRIES 


PRESENTATION 11 EAST WALTON PLACE, CHICAGO, ILLINOIS 
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Title Registered U. S. Patent Office 
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/ MERCHANTS RECORD & SHOW WINDOW 

| Issued on the Fifteenth of Every Month by 
THE DISPLAY PUBLISHING COMPANY 


Cincinnati, Ohio 


ee 














H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 

1. The Promotion of Display. 

2. More Display Cooperation by Manufac- 
turer and Merchant. 

3. Advancement of the Display Business. 

4. Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Display's Power in 





Merchandising. 
6. Absolute Independence of Our Editorial 
| Columns. 

wore 
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Survey Adds To Facts 
Known Of Display 

\s an example of what individual firms 


help add to the known facts of 
what display cite the following 
from the current “Promotion Exchange” of 
the National Retail Dry Goods Association. 

This study March 
14-26 in Loeser’s, Brooklyn, main floor sho 
department, and testing the relative pulling 
1 designed 


can do to 
can do, we 


Was a made during 


power of a shoe counter display 
around backgrounds using extreme contrasts 
form, color, value, and texture. Thi 
indicated that: 

stopping power of 
this 
value; (d) 


of line, 
survey 

1. The 
elements of 
(a) texture; (b) 
e% color 

2. More traffic 


relative single 


contrast is in order 
line; (c) form; 


looks at a background con 


sisting of a combination of extreme color 
and value contrast, 1. ¢., a light valued red 
against a dark valued blue 

3. The selling action of a shoe believed 
to have “impulse appeal” outsold a_ best 


selling sample pump by almost two to one. 


shoe was alternately displaved under 


Each 
the same conditions of extreme contrast 


\ total of 43,972 people were observed in 


these tests during 12 full shopping days 
and two full shopping nights. Another test 
was made during the two night shopping 


p< riods only, and 3,047 peopl were observed 
to test the 


when shown witl 


relative attention value of a shoe 


and without a background 
of extreme contrast of color and value only 
It was proven that 25.2 per cent more traffic 
looked at the shoe with the 


529 per cent more traffic stopped in front of 


background; 


the shoe with the background, and 76.9 per 


cent more trafhe picked up the shoe shown 
against the background 
These studies were planned by Albert 
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Bliss, Bliss Display Corporation, New York 
City, and were supervised by Jean Erwin, 
assistant research director of the School of 
Retailing, New York university. 


Display Research 
In Your Store 
(The following is a guest editorial by 
Prof. Howard M. Cowee, School of Retail- 
ing, New York university.—Ed.) 
Why should engage in 
merchandising research ? 
Whether approached 
view of the 


any store visual 


from the point of 
from the personal 
standpoint of the visual merchandising d1- 
rector, research offers the only stable source 
factual information upon 
improved performance and 
understanding of the visual 
function. 


store, or 


of developing 
which to base 


merchandising 


If the need for research is recognized, 
three executive decisions are required to 
effect a program. These decisions are: 

(1) What problems are to be attacked? 

(2) What methods are to be employed ? 

(3) What tollow -through is to be made to 


apply the findings : 
merchandising 1s 
It is, first, a means 


Broadly viewed, visual 
composed of two forces. 
by which a number of people, or an audi- 
may be Visual merchan- 
dising, second, is a set of principles, skills 
may be employed to 
which is 
merchandising, 


ence. addressed. 


or techniques which 
impress the audience addressed. 
The value of there- 
fore, will tend to be fixed by the number 
of people it addresses and by the number 
of people its skills or techniques impress. 

The finding vardsticks to 
measure visual merchandising and its func- 
attack in 


visual 


problem of 


tions 1s one which research can 
any store. 

‘he store of research techniques is vast, 
but the methods to apply to 
visual merchandising research narrows upon 
close consideration. The most usable meth- 
ods to employ in studying visual merchan 
dising are those of observation and experi- 
The technique may be 
applied inside and outside of the store to 
behavior of traffic at the 
time and place the action occurs. There- 
requires training of ob- 
but calls for no particular skill on 
the part of This, of course, is 
contrast to the methods 
which require careful control at all points 
if reliable results are to be produced. 

The method 
ployed to develop data in experiments de- 
voted to test the impression value of visual 


choice of 


ment. observation 


record the overt 


fore, it careful 
serve;©rs, 
observ ers. 


in sharp survey 


observational may be em- 


merchandising techniques as well as to pro- 
duce information on the circulation or 
audience characteristics of the groups which 
visual merchandising addresses. 

lf the 


research 


results developed in any store's 


program are catalogued as “inter- 


esting” and then are forgotten, the time, the 
effort and the expense are uselessly dissi- 
pated 

The findings in any research program 


should be used to guide policy thinking and 
application. The results should be 
applied tested for further improve- 
ment and refinement. Only in this way will 
recorded and a tested backlog 


actual 
and 


progress be 


of experience be acquired. 
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Visual merchandising research in your 
store can attack the basic problems and 


point the way to increased opportunities if 
you will put research to work for you. 





Edgar MacCartney Dies; 
Was Veteran Factor 

Edgar M. MacCartney, associated 
Decorative Plant Corporation, New York 
City, for many years died recently. His 
passing marks the end of a long and suc- 
cessful career devoted to serving the dis- 


with 


play field. 


New Finish Available 
For "Pebble-Tex" 


The popular textured finish paper known 
as “Pebble-Tex” is now available in sheets 
deckled on all four two sizes art 
obtainable, and there are ten colors in the 
line. A new sample book will be sent on 
request by W. C. Hurlock, Inc., 123 East 
Baltimore avenue, Lansdowne, Pa. 


sides; 


California Group 
Planning Far Ahead 

Reporting a substantial increase in mem 
bership and a generally optimistic outlook 
in the trade, Marvin Grant, secretary of the 
California Display Industries, states that 
his association is going ahead with exten 
sive plans for its show next January. The 
CDI is preparing to have a large number 
of interesting exhibits in separate 
rooms under one roof. Exhibitors will make 
a special effort to attract a record attend 


show- 


ance. 


Kansas City Firm 
Adds To Space 


Another floor, making a total of 
now 1n has added to the 
Everetts - Frederiksen - Soper 

1621 Main street, Kansas 


three 


use, been space 
occupied — by 
Company, Inc., 


City, Mo. 


Back-To-School Murals 
By Adler-Jones 


As part of the 1949 fall display line. 
Adler-Jones Company, 521 South Wabash 
avenue, Chicago, is presenting a series of 
four new photo-murals of college campus 
scenes for back-to-school promotions. The 
pictures made by the firm’s own 
photographer and are 20 by 30 inches in 
size, finished in soft sepia tones. 


were 


Election Night 
For St. Louis 

The St. Display Guild met at the 
Grecian Gardens the evening of May 12 
The last meeting of the club until July, it 
election night. Details of the 
voting were not available at press time. 


Louis 


was also 


Canadian Firm 

Changes Location 

Turse, Ltd. 
downtown 


has removed to 
Toronto at 284 


Carmen De 
new quarters in 
Yonge Carrying an exceptionall) 
large line of display fixtures, the firm de- 
sires to hear from American mannequin and 
fixture manufacturers desiring coast-to-coast 


Strect. 


representation in Canada. 
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ise: “a & “rorrect way 


' ... outstanding _,.. Sensational 
at the June 1948 -at the DEC. wg 
Display Show! _ Display Show! — 


Again... All MONG? 


TICE Oo wenctins of fashion significance... 
korrect-way WILL BE THE FEATURE-ATTRACTION 











AT THE CHICAGO SHOW! 


exhibit ... Make Space 4 and 5 your headquarters 
N. A.D. 1. MARKET WEEK during market week ... for here you 


: jedi will see the new collection of Paris 
Space 4 & 5 Exhibition Hall Inspired, Beau Monde manikins! 


Palmer House, Chicago Recognized for their high fashion 
JUNE 27-30, 1949 and exquisite decor, Beau Monde 
¢ 


manikins are again destined to 
steal the show! 
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CANE WAY successful selling! — 


’ 


WITH NEW 
Available in single 


S A L O N F U R N | T U R E chairs, gangs, lounge 


pieces and accessories 


cae 


E 
















HERE IS an exciting new line of salon furniture— 
Royalchrome plated square tube designs. Custom 
designed for modern salons, the Royalchrome quality 
standard prevails . . . offering lowest maintenance, 
extra long wear, and your best furniture investment 
by far. For special literature on these designs and the 
regular Royalchrome line write our Display Division. Shoe Filter 
to Match 
Gang Chairs 
















TINCTIve Fuenrt vee 





o's 


ROYAL METAL MANUFACTURING CO., !75F NORTH MICHIGAN AVENUE + CHICAGO 1 


New York - Los Angeles - Preston, Ontario 
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ALL OF NEW STORE 
IS A DISPLAY 


[Continued from page 56] 


large window and flowing into the entrance 
for a distance of six feet. 

Most striking feature of the exterior, how- 
ever, is the papier mache tree which par- 
tially fills the floor-to-ceiling window on 
the right of the arcade entrance. It was 
designed by Joseph and has real twigs bear- 
ing buds in spring, as now, foliage in sum- 
mer, and snow in winter. It serves as the 
central design unit for displays which also 
are shown in shadow-boxes cantilevered 
from the opposite wall of the arcade. 

One of the illustrations shows a view of 
the mobile sculpture unit which sways with 
the slightest breeze. Here steel tubing, 
painted white, forms an excellent rack for 
the display of blouses. The wooden balls 
form the weights which make the balance of 
the design. Above are the dressmaker’s 
dummy and giant scissors which are sym- 
bols of this trade the world over. The cut 
out wire figures of fish and an amusing 
chanticleer, as well as the blouses, are re- 
flected in the real pool of water below which 
forms, with its flagstone path, an integral 
part of the outdoor environment of this store. 
At the rear is seen the ledge of Tennessee 
(quartzite) ledge stone backed against a 
full-length mirror which apparently doubles 
the size. The mobile structure is delicately 
hung against a California redwood siding 
wall. 

Note the special skirt display rack de 
signed by Architect Joseph for the store. 
Coat hangers are stock fixtures but the glass 
top (on which the salesperson can rest her 
stock for the customer to see), the glass 
front and back with the distinctive “CA”, 
special monograms used by Miss Antell, 
were all designed by Joseph. In the rack 
pictured, the skirts can be seen from all four 
sides and the hangers are easily drawn out 
without disturbing the stock; also the skirts 
are kept behind glass and hence are practi- 
cally dust-proof. The glass, as indicated in 
the photograph, extends for a number of 
inches both at the sides and the top of the 
case 

The outdoor note is further emphasized 
on the exterior by the white siding and con- 
tinuous planting which is placed just under- 
neath the glassed-in ceiling of the arcade. 
Behind this is Miss Antell’s private offices 
which overlook the arcade, on the second 
floor. Shipping rooms, employe rest rooms 
and stock rooms occupy the rest of this and 
the third floor. Eventually the two shops 
now owned by Miss Antell will be connected 
by a bridge stemming the pool at the rear 
of the store. 

Features of the interior, in addition to the 
pool, include a mirrored wall extending from 
floor to ce‘ling, a sloping wall, a 35 foot 
wall which contains cabinets for suits, coats, 
and sport jackets, and extensive use of glass 
display tables. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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ade ; yeur finest hosiery — give maximum sales 


good display. Fairy Forms do full justice to 


ices ; , | appeal to any hosiery. 
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j And the line is complete — a full selection 
oms 7 q 1 . . 

- 4 ;. ~. * or the most elective display olf any type o 
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Find out why the leading stores across the 
the : , * : country have consistently used Fairy Forms. 
rom . a: . Profit by their proved record of successful 
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selling. Write for free Fairy Hosiery Form 
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IN CANADA: 
United Last Co. Ltd., P. O. Box 3000, Montreal, P. Q 





This advertisement sponsored by the following New 


ALLIED DISPLAY MATERIALS. 


INC, 
Display Novelties, Materials, Accessories 
65 Madison Ave. MU 5-6487 
ARTS AND FLOWERS DISPLAYS. 
irtificial Flowers, Foliage 
13 West 56th St. CI 7-6848 
BLISS DISPLAY CORP. 
Display Promotions, Animated Displays 
160 West 34th St. BR 9-5750 
BONAFIDE DISPLAY AND DECORATIVE 
{rtificial Flowers, Foliage and Plants 
61 West 37th St. WI 7-7965 
fHE L. J. CHARROT CO., INC. 
{rtificial Flowers, Display Decorations 
36-38 West 37th St. WI 7-1687 
COLONIAL DECORATIVE DISPLAY CO. 
{rtificial Flowers and Plants 
70 West 40th St. WHE 7-0230 
DECORATIVE PLANT CORP. 
{rtificial Flowers, Display Decorations 
136 West 24th St. WA 4-4405 


INC. 
Vovelties 


CO, 


INC. 


York manufacturers: 


DISPLAY EQUIPMENT CORP. 
Coronet Mannequins, Display Fixtures 
147 West 37th St. BR 9-8450 
FERRIS SHACKNOVE STUDIOS 
Wire Displays and Novelties 
45 Grove St. WA 4-2208 
FRANKEL ASSOCIATES, INC. 
Display Fabrics and Accessories 
218 West 47th St. CI 7-0060 
FRANKEL DISPLAY FIXTURE CO., INC. 
Vannequins, Display Fixtures 
193 Seventh Ave. WI 7-0450 


H. H. GOULD DISPLAYS 
{rtificial Flowers, Display Decorations 
37 East 28th St. MI 


THE GRENEKER CORP. 
Vannequins, Mannequin ¥ igs 
250 West 54th St. CI 6-5146 


5-1 IDO 





vil BOF 


JUNE 


GRIMES DISPLAY SERVICE, INC. MANHATTAN MANNEQUINS, INC. 
Display Novelties, Materials, Accessories Mannequins, Mannequin W igs 
(Formerly Eve Brueser Studios) 119 Prince St. GR 3-3868 
oe ae oe See ee MESSMORE & DAMON, INC. 

DAVID HAMBERGER, INC. {nimated Displays, Itinerant Displays 
{rtificial Flowers, Display Decorations 100 West 27th St. CH 4-1842 
115 West 31st St. PE 6-0465 


LAVERNE ORIGINALS 














NATURAL CREATIONS 


{rtificial Flowers, Display Decorations 


Display Papers and Fabrics 233 Fifth Ave. LE. 2.2377 


225 Fifth Ave. MU 3-7356 er 
A LUTZ NAT SIEGEL, INC. 

Reed and Rattan Displays rhein Display Fixtures and Novelties 
3 West 18th St. CH 2-6264 39 West 37th St. WI 7-8485 


LUSTRA-CITE INDUSTRIES. INC. TIMBERTONE DECORATIVE CO. INC. 
Lico Plastic Display Fixtures Display Papers 
225 West 28th St. PE 6-6803 324 Lafayette St. WA 5-6167 
MAHARAM FABRIC CORP. D. G. WILLIAMS, INC. 


Display Fabrics, Materials, Accessories Mannequins, Display Fixtures and Novelties 
130 West 46th St. LU 2-3500 198 Seventh Ave. LA 4-4069 
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Lighting 
And 
Architecture 


By ABE FEDER 
Lighting By Feder, New York City 


"What I'm most interested in is using lighting skill knowledge offensively .. . 
to produce more dollars of income than could otherwise be produced. That's 
the big new side of lighting. That's where a lighting designer comes in. That's 
where lighting design thinking is greater than common engineering practice 
which figures out the wiring and the power supply and the footcandles of 
illumination at 'X' feet off the floor. That kind of a lighting job may solve 
the ‘seeing problem’ and do it efficiently . . . but it won't do a thing about 
the all-important aspect of the job—how people react to what they see.” 


‘VE just returned from an 11,000-mile ait 
plane tour which took me to a large part 


of the Western section of this country. 
I got many, many reactions to the use 01 
the term “light designer,” but one of the 
most interesting came from a man in one 
of our great Northwestern cities. He's a 
very old man—in his early eighties, but 
still the active head of a large business. 
He has all the patience that one finally 
vets at that age, and a_ tolerance for 
“vouth.” as he so kindly referred to me 


But he also had a straight-forward approach 
tremendously. With no 
bush, he asked me right 


which I admired 
beating around the 
out: “What is a light designer: 


I began to explain that the job of a “light 


designer” is to “make light.” Before I 
could continue he said: “You mean God 
doesn’t do it?” 

I hurried to give credit where credit is 
due. “Oh yes,” I said, “God does make 
light. But. vou see, while God makes 
light. He’s never become technical about it 


since Heaven isn't cluttered with fuse boxes 


needed assistants DO, we 


Consequently, He 
But electrical en 


have electrical engineers 


eineers. with all their technical knowledge, 
also need assistance in the understanding 
of how to use light to its greatest tunction, 


its most exciting effect, and, if I might get 


commercial, at its lowest cost someone to 


interpret’ light. So there had to be a sort 
of. shall we sav, ‘liason man’ between God 
And that’s a ‘light 


and electrical engineers 


de Ssignel 


[ hope vou will forgive my bit of whimsy 


but it does in a way explain the con 


“lioht designer.” It’s encourag 


that in the past tew 


notation of 


} 
1 


ing to me vears people 


are beginning to realize the need for light 
design and more and more they are un 
derstanding that light is not only an elusive, 
intangible thing but something you can 
really feel almost touch — and count 
when it comes to the times it has been used 
badly or That is what 
I'm going to attempt to prove tonight. I'll 
do some theorizing, but more illustration 
of practice in the hope that you will under- 


used correctly. 


stand more clearly my point of view — the 
point of view of a “light designer.” 
Let’s start with an illustration — the part 


lighting design in creating the 
new Terrace Plaza hotel in Cincinnati. It 
incorporates a lot of ideas that are firsts. 
For example, it is the first hotel to be built 
with economic base and with 
the lobby on the eighth floor. It’s 
the first big building project for which the 
owners hired a lighting designer and placed 
him on an equal footing with the architects, 
heating air-conditioning engineers. 
What did that mean? It meant that some 
of the extravagance of heating and air con 
for example, had to be modified. 


played by 


stores as an 


also 


and 


ditioning, 
Lighting had needs which required a place 
plans, and on the walls and in the 
the other functions had to move over 


in the 
ceiling: 
and make room 

radiant 
Room 


heating people put 

ceiling of the Gourmet 
Plaza, they knew in advance 
where and how they had to bend the pipes 


to allow for 


So when the 
heating in the 
in the Terrace 


the lighting. 


Therefore, lighting wasn't dragged in as 


an atterthought and provided for with fix 


tures chosen from catalogues. It was part 
of the original concept so that it fitted in 
with the architectural forms that contained 
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it and was an active ingredient in the func- 
tional scheme. This is as it should be. 

It put decisions as to lighting on an en- 
tirely different basis. For example, take the 
lobby with its lofty 16-foot ceiling that 
dropped down to 8 feet directly over the 
desks where guests register, call for their 
keys and mail and finally pay their bills. 

The low ceiling at this point conveyed 
exactly the wrong effect. Here, where the 
guest meets the management, there should be 
a spacious, expansive, generous feeling. In- 
stead, a low ceiling was conducive to making 
the guest feel hemmed in and _ oppressed 
and to bringing out his latent claustrophobia. 

Still, architecturally, this condition _re- 
sulted from a sound plan. You see, the ar- 
chitects had placed some subordinate private 
dining this area in order to 
have them close to the kitchens. But this 
created two problems: the area over the 
desk had a low ceiling and the private din- 
ing rooms were without windows. 

Light had to carry the ball 
to solve these problems. 

I decided that a completely luminous 
ceiling was needed to dispel the incipient 
emotional depression resulting from the low 
ceiling over the desk, and create in its place 
the spacious feeling and expansive mood so 
to good customer relations. And 
I repeated a variation of the luminous ceil- 
ing in the private dining rooms which also 
had 8-foot ceilings. 

Over the desk area the job was done with 
“slimline” lamps set behind a glass shielding. 
In the private dining rooms I used cold 
cathode lighting with dimmer control but 
arranged it in a design pattern also behind 
concealed shielding. Therefore both func- 
tional and mood needs could be taken care 
of. When the dining rooms are used for 
conferences, brightly lighted. 
For dining, the illumination can be adjusted 
to a low glow. 

There was a cost problem to this because 
the shielding pocketed the heat given off by 
the lighting ballasts and in order to get rid 
of it we had to break through a wall and 
Naturally, they tried to 
talk me out of it. Why not use downlight- 
ing or some other kind of lighting? Com- 
mon practice, solely in terms of how many 
footcandles of light were needed to get down 
there at desk level might have been tempted 
to try a seemingly cheaper solution. 

Thinking in terms of light design, I 
fought for my luminous ceiling because I 
was convinced that it was not only psycho- 
logically sound but economically sound even 
though it initially cost more than some other 
kind of solution. Does that sound like a 
paradox? Well, it isn't. 

Lighting economics is like any other kind 
of economics. What you can get out of a 
job is the thing that determines in the long 
run what you can offord to put into it. 

The luminous plane can never become ob- 


rooms over 


completely 


necessary 


they can be 


build in air ducts. 


solete because it is a meeting of architec- 
turai forms and so is unlike gadgets or fix- 
tures picked out of a lighting catalogue 
which may soon become dated and have to 
be replaced. This, then, was truly a wedding 
of art and economics. 

And that suggests another angle 
which to evaluate this luminous ceiling. 
That is, the tremendous part it plays in mef- 

[Continued on page 116] 
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SALES PROMOTION Thru... 


for all size stores 















SEtrEee 
SIGNS 











wy : 
15" 
"Dit 
ae 
MODEL sia @ Capacity 14x22 inches @ Hand 
Inked @ God impressions .@ A large machine at low 
price @ DidlsPressure Control. 


MODEL MI4I1| @ Capacity !4xI1 inches @ Hand 
Inked @ Prints any styles of type as well as cuts in 2 
or more colors at once. 











VUUVUALERDREEEE 





MODEL M2228 @ Capacity 22x28 inches @ Self-Inking 
@ Patented Lock Steet @ Reregistration @ Lever 
pressure control @ Geared Pressure for operating ease. 


MODEL MKI422C e@ Capacity 14x22 inches. Users 
claim 20 to 25% increase in production with this unit 
over hand inked models. 


Line-O- Sertbe 


Various Models are produced to meet the needs of every business. The Morgan Co. alone makes sign machines to fill 

very merchandising requirement. We are in a position to make recommendations without partiality to one type of 
machine. One business may need a small machine at low price that does a top quality job, while the busy signing 
cepartment requires a combination of top quality and maximum speed. The Line-O-Scribe is most flexible with 
® exclusive patented Dial Pressure Control @ Self-Inking @ and Reregistration. 


May we furnish our Tested Sales Promotion System and complete information? 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 4! 
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MACY'S N. Lo. 3 : INSTALLS 


store) 


* Scebing sill! | 


No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of “4” 
square steel, laid out in 6” squares. 3' x 6 23.75 
av ...... Oe 


Ceiling Toggles — .35 each 
(6 required for 3’ x 6’) 
(9 required for 4’ x 8’) 


ORDER TODAY 











eeeqsessee” 
al 460 W. 34th St., New York 1, N.Y. 
*T.M BRyant 9-5750 
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Three Become Members 


Of Exhibit Group 

The Exhibit Producers and Designers 
Association announces the election to mem 
bership of the Tabery Corporation of Los 
Angeles, Displaymasters, Inc., of Minne- 
apolis, and Ad-Craftt, of St. Louis. 

The Tabery Corporation is prominent in 
the exhibit and display field on the West 
coast and is the second California concer 
to be admitted into the association. Fred 
Tabery, president of the firm, expressed the 
opinion that the industry is in need of the 
stabilization and = standardization methods 
which are points in the association’s  pro- 
gram for industry improvement. 

Wendall P. Blanton stated that Ad-Crait 
will promote energetically the principles of 
the EPDA and feels that the design fee 
plan will result in the saving of time and 
money on the part of both exhibitors and 
other exhibit firms which incorporate the 
plan in their sales programs. Ad-Craft 
operates in the Middle West and 1s the 
largest concern of its type in the Mississippi 
valley. 

George A. Sellner told the association 
that he believes the aims of the group are 
high and should benefit the industry.  Dis- 
playmasters, he said, feels that the prob- 
lems of display are increasing steadily and 
the cooperation of members is necessary in 
order that a broader knowledge of the prob- 
lems encountered in different parts of the 
country can be successfully met. He ad- 
vised the association that his firm has a 
new address, 127 North Washington avenue, 
Minneapolis. 


Southern Display Association 


Cancels Atlanta Conference 

The annual Conference and Exhibit. of 
the Southern Display Association, to have 
been held in Atlanta during May 1-5, was 
cancelled on April 27. The last-minute 
action was taken, according to K. V. P 
Burnham, president of the group, becaus¢ 
a lack of attendance was indicated. The 
event had previously been postponed from 


| early spring to the May dates. 


Fletcher Directs Display 
For Kahn's, Oakland 

W. F. Fletcher is now display manager 
for Kahn's, Oakland; he comes from an 
affiliate store — Rhodes, of Tacoma — where 
he had held a similar position for the past 


| seven years. He succeeds J. V. Stewart, 


whose future plans have not been announced. 
The position vacated at Rhodes is being 
handled by Bernard Knowlen. 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
CHICAGO, ILL. 


National Assn. of Display Industries 
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bit of This lamp is not capable of producing a genie, 
» hav but it has produced valuable, modern display 
), Was 
el 1 
olathe research facts! 
Vv. P In an interior display test with a lamp as the subject, 
ecause 
The the Pilot Study in Display Research, conducted by 
from the New York University School of Retailing, 
and sponsored by N. A. D. |.—revealed that a lamp 
displayed against a background, as if it were in 
actual use ...stopped 16% more shoppers than a 
lamp in a raised position at right angles to the 
anagel - 
on ae passer's eye... and stopped 26% more shoppers 
where than a lamp displayed on the flat surface of a table. 
e past as . 
ewart This is only one of many display facts uncovered 
unced by the Pilot Study ... facts that can aid your store in 


being increasing the selling power of its displays. 
By investing one-third of your store promotional 


dollar in good display, you can increase traffic and 





Order your copy of the informative N. A. D. I., Visual Merchandising 


Series, Report No. 1 today, at the pre-publication price volume. For no other media is as effective as 
of $5.00, a savings of $2.50. Write to N. A. D.1., 
s 11 East Walton Place, Chicago, Illinois. GOOD DISPLAY AT THE POINT OF PURCHASE! 





PROGRESSIVE 






_ 


IB | NATIONAL ASSOCIATION {AlalAH of DISPLAY INDUSTRIES 


PRESENTATION 11 EAST WALTON PLACE, CHICAGO, ILLINOIS 








displays, decorations, signs, 
posters, placards or cutouts 


GETS 
TOUGH 


which is always, when you tack 
tough materials in close quarters 


BETTER 


for neater, faster, more beautiful 
displays with real sales appeal 


the one-hand tacking tool that 
spots staples where you want ’em 





No better tacking tool than the TROJAN TACKER 
... Shoots strong steel staples at lightning speed! 
Built for abuse... yet nimble for reaching those 
hard-to-get-at corners. Operated with one hand 
and leaves no hammer marks...easy loading 
and equipped with dust-free staple slide. And 
here’s just one of the Hotchkiss tools for easier, 
faster stapling and tacking in industry, office 
and in the homel 

Sales and service everywhere. Write today for 
more information. 





INDUSTRIAL AND OFFICE STAPLING AND TACKING EQUIPMENT 
NORWALK, CONNECTICUT 
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"Decoralite” Display 
Stimulates Sales 

A space-saving merchandiser for “Decora- 
developed for immediate 
delivery by Lightolier, Inc., New York 
City, for this new lighting device that com- 
with illumination. A total of 12 
“Decoralites” can be shown in the new dis- 


lites” has been 


bines art 


play unit, which occupies an area of only 4 
feet. have very 
gratifying sales volume per square foot for 
the floor area occupied by the merchandise. 

The “Decoralites” that a 
customer can leaf through them until she 
finds the ones of her choice. The idea 
suggested itself to M. D. Blitzer, Light- 
president, after seeing a similar 
display service in a Paris atelier. Each 
“Decoralite” has its own switch, and the 
entire unit is plugged in like a lamp; no 
special wiring is required. 

Blue panels, a table for 
sales brochures, and a built-in ceiling light 
make the display unit an 


square Tests shown a 


are hinged so 


olier’s 


bleached Ww 0d 


eye-catching, 


silent salesman. The new display is in- 
tended to supplement but not replace the 
usual display given “Decoralites” ...on a 


room setting. It 
minutes, 


wall, or over a bed in a 


can be assembeld in only a few 









Yj) NEG. CO. 


Yy MAMMOTH 


Y; 


MAY, 1949 


can be moved easily, and serves equally 
well as a window or departmental display, 

Intended for department, furniture, elee- 
trical, picture and gift stores, the new 
“Decoralite” display will sell for consider- 
than the actual fabricating cost. 


less 


ably 





Display, Modernization 
Topics Of Grocery Show 


Problems of store modernization, display 
and merchandising in the retail grocery 
field and the part the wholesaler must play 
in them will be of the highlights of 
the annual convention and concurrent Food 
Distribution Show of the U. S. Wholesale 
Grocers Association at the Municipal audi- 
torium, St. Louis, May 30-June 1, it is 
announced by Harold O. Smith, Jr., 
tive vice-president. 

The exposition, the first of its kind in the 
field, will be held simultaneously with the 
convention. Economies in distribution will 
be featured. Exhibits will include machines 
for inventory accounting, ware- 
housing, billing, packaging, store moderni- 
zation, fixtures, materials handling equip- 
ment, trucks and products related to food 
distribution retailing. 
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—''. . . and with this handy little ladder — furnished with each and every display unit — you 
can keep an eye on the customer at all times!''— 
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Steuben Glass, Fifth Avenue, N. Y. uses 
¢ Sylvania Birdseye Reflector Lamps for 
Striking Window Displays 
= @ Here’s another example of the beautiful, eye- 
catching effects possible with the finest in 
= window display lighting. 
With Sylvania Birdseye Reflector Lamps it makes 
no difference what kind of merchandise you have to 
a display —there’s a lamp (or lamps) to meet your 
needs. Rich tones of leather, the fine color and textures 
od of fabrics, for example, are given that extra sales 





appeal with these inexpensive lamps. Remember, 





Sylvania Electric Products Inc. 
Advertising Dept. L-7705 
500 Fifth Ave., New York 18, N. Y. 


too, sealed-in reflectors never need cleaning, and 
you can use these lamps without alterations or 
extra fixtures! Send in your coupon today! 
Gentlemen: Kindly forward complete information (Engineering Bulletin O-58 
on Sylvania Birdseye Reflector Lamps. 


SYLN, | vceapnmamenaminecnsaenes 
(1 ELECTRIC it“ nner 


BULBS; FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES, SIGN TUBING; PHOTOLAMPS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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Fishing for those consumer dollars calls for 
special lures. So bait your display hook the 
time-tested Sherman way. Here, for instance, 
is a seasonal combination of background 
material, merchandising unit, and _ three- 
dimensional accessories that gyarantees a 
good catch. 

You'll do better with Sherman. Season 
after season, it has led the field in ideas, tech- 
niques, variety, and completeness. See the 
current line in the Spring-Summer Display 
Guide. A free copy of the color edition is 
yours for the asking. 


See Your Display Dealer or Write for Free Catalog 


Sherman 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 


LOS ANGELES + NEW YORK «+ CHICAGO 
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IRISH PROMOTION 
AT FILENE'S 


[Continued from page 52] 


of merchandise made in Ireland, the other 
for intriguing displays of museum pieces. 
The craft and manufactured products were 
presented by counties. Each Irish county 
was represented by its county shield and 
arms. The shields were 2 feet high and in 
full color. These were loaned by the Na- 
tional Museum. 

Prepared several weeks in advance were 
several types of props which formed a com- 
mon touch at every interior and window dis- 
play. The most important was a focusing 
device consisting of a main shaft in tipped 
position extending from top to bottom of the 
window. Strings from the peak of the shaft 
supported a tiny circle of shamrocks close 
to the top. The strings continued from the 
small circle to a larger circle surrounding 
a huge shamrock on the window floor. The 
strings drew in tight at the center to pass 
through a cutout map of Ireland. In relief 
on this map, formed from wallboard, was an 
outline of the county featured in each par- 
ticular display. A large poster revealed a 
shamrock growing up from a scenic view of 
an ancient Irish castle. Copy on the card 
read, “Ireland — 11 hours from Filene’s 

American Airlines.” 

“Masonite” strips, perforated with fair 
size holes, were constructed with two ver- 
tical side supports as an aid to good visual 
display. Both merchandise pegs and_ shelf 
braces fitted into the holes. Color of strips 
Was green, Of course. 

Marker strips and cards were attached 
to every bit of merchandise to identify its 
character and origin. At a central spot in 
each window was a brief, but complete, copy 
story outlining the history of each count) 
and describing its arts, crafts and industries. 
Spread neatly throughout each display were 


clear-cut photographs of everyday life and. 
work in each particular county. ‘These were 


borrowed from local photographers, con- 
cerns, museums, and agencies in the various 
Irish counties. 


The interior display staff prepared an ex- 
cellent series of tie-in displays. Broad ledge 
spaces saw continued and excellent use of 
the string focusing devices to pull various 
parts of each showing toward message 
banners. Cut-out shamrocks 
climbed the architectural 


stands) or 
columns, 

Very cheerful indeed was the sight that 
greeted shoppers as they entered the main 
floor of Filene’s. Beaming brightly down 
from the balcony wall was the message 
“Filene’s Failte! A Gaelic welcome to you”. 
At each side of the greeting were Irish 
castle and countryside scenes. Ribbons ran 
to outlines of Ireland from adjacent re 
productions of Irish county shields 


Examples of some of the exhibits were 
braids and laces from County Clare; hand 
embroidered linens from Donegal; tweeds 
cutlery from Kildare; sport- 
ine goods from Laoighis; lace from Limer- 
ick: ecclesiastical vestments from Offaly; 


from Galway: 


handkerchiefs from Sligo; gloves and leather 


goods from Tipperary; pottery from Wick 
Roscommon; children’s 
clothes from Monaghan: and woven willow 


low; hams from 
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baskets, leather bellows and other leather 
goods from Waterford. 


Among the outstanding treasures loaned 
through the courtesy of Dr. Michael Quane, 
administrator of the National Museum at 
Dublin, were an exact replica of the famed 
Cross of Cong, the Kavanagh Charter Horn, 
the Shrine of St. Patrick’s Hand, reduced 
models of the Moone Celtic Cross and the 
Clogher Cross, and bas-reliefs from Ire- 
land’s old churches. 

To afford a bit of preview spice to the 
opening of the great exhibition of Irish 
products, Filene’s held a luncheon party in 
honor of the heads of the leading Boston 
Irish-American societies and the local rep- 
resentatives of the Irish government. Also 
at the head table positions were local cit) 
and state officials. Guests were taken to 
the store’s restaurant on a special elevator. 
Here they were greeted by ten auburn- 
haired lady Celts, recruited from the Filene 
staff. These girls, attired in green. skirts 
and Irish lace blouses, showed the guests 
to their seats, and later conducted tours of 
the many Irish displays throughout the 
store. The guests found at their tables 
copies of Irish newspapers, fresh shamrocks 
and jonquils from Ireland, and a real Irish 
meal. 


Featured speakers during the meeting 
were Joseph F. Shields, Irish consul, who 
told something of the background of the 
exhibit; Lee Court, who told of his trip to 
Ireland and of the splendid help he received 
from all sources there; and W. Nelson 
Bump, vice-president of American Airlines, 
who spoke about the future of Irish trade. 

In its grand attempt to give shoppers a 
full scale view of Irish background and 
endeavor, Filene’s used every window and 
every interior display spot for a_ period 
of several weeks. The event, of course, was 
timed for the great March celebration ot 
the Irish people. During this occasion buy- 
ers in all’departments gave foremost atten- 
tion to any regular Irish imports along with 
the exhibit goods. The show was essentially 
a feeler to sound out local enthusiasm for 
Irish merchandise as well as to educate 
those in the shopping public who knew 
nothing about such products. 

Filene’s was somewhat overwhelmed by 
the response noted. From the first moments 
of the displays the store’s switchboards wert 
busy handling the queries of folks who 
sought to buy things right out of the win- 
dows. Sales clerks and the display staff 
members kept notes on all requests and reg 
istered all orders for delivery as soon as 
customs clearance was obtained. Where 
merchandise was not immediately open to 
sale, orders for delivery at a future date 
were registered. The museum pieces and 
relics, of course, were not for sale. A very 
cheerful angle to the splendid consumer! 
response was the fact that it placed a ver) 
certain emphasis upon items which would 
click for future merchandise events. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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LEAN, FAT, AND 
TIN BETWEEN 


Barrango remembers these forgotten men who 
ie constitute a large proportion of the buying males. 
d Adequate display for this usually neglected throng 
is bound to result in a-sales increase. Aside from 
their purely functional use of showing size mer- 
d chandise, they offer a group that readily lends 
d itself to that touch of whimsey and human interest 
so desirable in many displays. They are appro- 
priately personalized to fit their respective phy- 
h siques. Their purchase constitutes a sound invest- 
ir ment in sales psychology and sales volume. See 
. them at the display convention, booth number 8 


and judge for yourself. 


-|BARRANGO 
MANNEQUINS 


37 MARKET STREET - SAN FRANCISCO 5 


CRYSTAL FIXTURES CO. . CHICAGO 
B. A. JACOBS CO. : LOS ANGELES 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 33-5968 


Complete 
photographic files 


Window 
and Interior Display 
Service for Department 


Stores and Specialty 


Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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( perso educational value and 
attractive presentation, the 1949 trav- 
eling exhibit sponsored by Central 

Mortgage and Housing Corporation, opera- 

ting agency of the government of Canada 

in the housing field marks a_ significant 
forward step in Canadian display treatment. 

Emphasizing good house design and con- 
struction, the new unit is built around ten 
colorful scale model houses which illus- 
trate graphically the construction features 
of some of the many standard designs 
accepted by the Corporation for National 
Housing Act financing. Fashioned by a 
skilled artisan, the miniatures are taste- 
fully landscaped and backed by distinctive 
plot plans. They are viewed from a gently 
sloping ramp which ascends from the lett 
and descends to an information counter on 
the right. 

Suspended on a screen in the foreground 
of the exhibit is a map of Canada, made 
from fluorescent plastic, which marks the 
location of Corporation regional, branch 
and rental offices. A projector, which 
screens a continuous 16-mm. colored film, 


Unusual 


and a soit, rich background of gray velour 
drapes complete the unit. 

Designed and engineered for quick as- 
sembly by The T. Eaton Company Ltd., 
Toronto, the exhibit is packed easily and 
transported in several compact packing 
cases containing lengths of aluminum alloy 


—Lynn McCleary, of Toronto, gets a bird's- 

eye view of one of the ten attractive scale 

model houses. At each exhibition the cases 

containing the portable display are moved 

into space of approximately 300 square feet 

and in less than 10 minutes the display is 
taking shape— 


ee 
ad 


ltinerant 


tubing, models, ramp and counter sections 
and flat exhibit panels. Another case 
holds drapery, spotlights, extension wires 
and projector. At each exhibition the 
cases are moved into a space of approxi- 
mately 30 by 10 feet and in less than ten 
minutes the display is taking definite shape. 

Booklets dealing with National Housing 
Act loans and design catalogues will be 
available on request at the exhibit and 
attendants will be on duty at all times to 
provide information to those interested in 
building and financing their own homes. 

A complete set of working drawings for 
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Te are cordially invited to 
visit us during Display Market 
Week, June 27-30. 

Booth 20, Phliner Mamie; Chicane 


* 


MESSMORE & DAMON, INC. 
Designers and Builders of Exhibits and Displays 


400 WEST TWENTY-SEVENTH STREET 
NEW YORK 1. N. Y. 
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Slach-Ege 


The New and Improved Way to 
DISPLAY 


Men's, Boys’ Slacks--Women’s, 
Slacks & Skirts 









For Speed 
Simplicity 
and Effect 


Display 
Slacks 
Better 


4-in-One 
Display 
Slacks, 
Shoes, 
Belts, 
Acces- 
sories 


Patent 
Pending 


Fits in 
your 
3" 
Base. 
Self 
Adjust- 
ing 
Waist 
Band. 


$3 


WINDOWS 
INTERIORS 
SAMPLE ROOMS 
$3.00 Per Unit, F.0.B. Denver 


ORDER TRIAL UNIT AT ONCE — 
THE RESULT WILL AMAZE YOU! 


Salesmen and Jobber Inquiries invited 


DISPLAY RITE FIXTURE CO. 
Creators & Mfg. of Slack-eze 
2406 W. 29th Ave. Denver 11, Colo. 


BETTER DISPLAYS 
OR 
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form and 
attractive 
offices. of 


model 
for one of scores of other 
designs is available from the 
Central Mortage and Housing Corporation 


any house illustrated in 


any 


at a nominal price and orders will be 
taken at the exhibit. 

The 1949 traveling display made its first 
public appearance on April 25 at the Win 
nipeg House Builders’ Exhibition. In May 


it will be returned to Toronto for the first 
National Home Show. During 
August the unit will be shown 
summer exhibitions in Cal- 
Saskatoon and Regina. 
the Canadian 
and will be 
London, On- 


Canadian 
and 
annual 
gary, Edmonton, 
On August 26 it 
National Exhibition, 
sent to the Western 


July 
at the 


opens at 
Toronto, 
Fair at 


tario 


New Book Of Interest 
To Combination Men 

“Printing and Promotion Handbook’ 1s 
the title of a new publication which, while 
of little interest to those concerned solely 


with display, is a valuable reference text 
for combination men—those who handle 
retail advertising and its production in 


addition to display. 

Published by McGraw-Hill Book Com- 
pany, Inc., 330 West 42nd street, New York 
City 18 at $6, the book shows how to plan, 
circulars, pamphlets, cata- 
and_ the 
pro- 


and use 


posters, 


order 
logues, advertisements, 
like It helps the inexperienced get 
fessional results by choosing the right pro- 
cess and the right printer, while it offers 
the experienced man an excellent means of 
checking his methods against those which 
are proving profitable for others. 

The alphabetically to 
aid in locating desired information quickly. 


book is arranged 


Display Figures Heavily 
In Furniture Sales 


To unearth consumer benefits that would 
enable advertisements of its new ‘“Prece- 
dent” line to hit harder, and to provide 
down-to-earth sales training help for its 
retail outlets, the Drexel Furniture Com- 
pany wanted to know the facts about con- 
sumer reaction to its new contemporary 
furniture. Having launched the line suc- 
cessfully on the market seven months 
earlier, Drexel didn’t waste time worrying 


about how purchasers liked it but set out to 
determine what was happening to their 
product in the homes of America. Equipped 
with cameras and wire recorders, Research, 
Inc., visited purchasers of “Precedent” fur- 
niture in Chicago, Indianapolis, Los Angeles 
and Pittsburgh, after an exploratory survey 


in Philadelphia. 


The interviewers, to all intents and pur- 
poses, were making a study of new fur 
niture purchasers and were not to reveal 
their sole interest in Drexel “Precedent” 

The informal questionnaires, some re- 


corded interviews, and the snapshots pro- 
vided a first-hand glimpse of the product in 


use, revealing information all out of pro- 
portion to the number of interviews. 
The findings indicated that most of the 


purchasers of “Precedent” were in the upper 
income and had smaller than 
average families. Only 7 per cent had 
been married less than two years, 64 per 
cent five years or more. 

How purchasers were first introduced to 


two groups 


MAY, 194: 


100 
HOW PURCHASERS WERE 
INTRODUCED TO THE 
FURNITURE THEY BOUGHT 
75 
52% 
50 What happened here? 














DISPLAY AD 


FRIEND DECOR- 


ATOR 


SALES- 
PERSON 


“Precedent” furniture is shown in the graph 
above, which proves the importance of 
point-of-sale display and puts the finger on 
the retail salesperson. It was encouraging 
that 97 per cent remembered the brand of 
the new furniture they had acquired, in 
view of the previous brand-consciousness 
surveys that showed that oniy 37 per cent 
of the people interviewed could recall any 
brand of furniture. 
The purchase of the furniture proved to 
largely a family affair. Nearly two- 
thirds of the women said some other per 
son accompanied them when the final trans 
action took place. 

It was gratifying to sense the enthusiasm 
of the purchasers for their new furniture 
The fact-finders probed into their reasons 
for buying, possible future purchases, favor- 
ite pieces, suggestions for additions to the 
line, and brought back a wealth of usable 
information, including unsuspected product 
advantages. 

(The above is reprinted with permission 
from “Results”, a continuing series of 
research reports, by John Falkner Arndt 
Company, Philadelphia advertising agency 

-Ed.) 


be 


Jones Decorating 


Handles Shows 


Jones Decorating Company, Los Angeles, 
been appointed official decorator for 
the Hollywood Hairstylist Guild show to be 
held May 22-24 at the Biltryre hotel, Los 
Angeles. Other shows scheduled in 
Angeles during May for which Jones served 
in the same capacity are: the Burbank 
Sportsmen Show; California Medical Asso- 
ciation, and the American Urological As- 
sociation. 


Bowditch Takes Over 
At Cleveland Firm 

Acting display director since the resig- 
nation of Cogswell Cromwell due to illness. 
George Bowditch has been confirmed in the 
position by the Lindner-Davis Company, 
Cleveland. 


has 


Los 
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ese it is -- new, versatile, low-priced -- 


\\ WW Ma“ 
\ 7 Ze The EASE L Sa set 


OF STRONG, TOUGH, FLEXIBLE TRANSPARENT PLASTIC! 























: aaa 
—_ A NATURAL for holding and adding class to display VYse 
—~__ cards, price cards, photos, etc., etc. Easy to use, easy to 
™" store, always sparkling clear. Flexible enough to mail flat Counter, window, show case dupley 
~ with display pieces, assuring their use. Can be made to _cards 
~ order in varying sizes for displaying practically any sign, = ee S, Letra 
article, package; supplied clear or with your own imprint. ta air” Pm faa 
| Send specifications for custom made prices. Merchandise Menu Specials 
my 
Us: i, PRICE PER DOZEN (packed 2 dozen to a box): Wsed by 
// Senior size: $2.25 Junior size: 55¢ 
pS . Display Men Advertisers 
\\\ \ x Larger quantity prices on request. Printers @ Artists @ Typists 
/ hi : : Retail Stores °° Restaurants 
Senior Size ORDER NOW! IMMEDIATE SHIPMENT! Caterers @ Hostesses @ Etc. 
3 by 4 in 
Holds cards up to 14 in. high 





Junior Size 





I by 1% in JOBBERS! A few choice territories still open! Write 

Holds cards up to 4 in. high for details and special jobber prices! 
PLASTIC FABRICATORS COMPANY 
440 Sansome Street San Francisco 11, California 








Write... 9 | EMPLER 


For Your 


HANGER 
NEEDS 


Ask for New Descriptive Folder 


Barney Stempler & Sans, Juc. 


28 Norfolk Street, New York 2, N. Y. 


since 1900 













































To 
help 
you 
ST) | 


MORE! 
; Jessel 


an 
Thecessanies 


ACTION in your display means 
more action over-the-counter! 


This handsomely styled, slow 
motion revolving unit can be 
used to feature jewelry and 
accessories, gifts, toilet arti- 
cles...just about any item that 
needs an added sales “spark”. 


Motor is guaranteed by the manv- 
facturer for a full year. Holds up to 
150 Ibs. load. Display is velvet 
covered in your choice of: Grey; 
American Beauty; Aqua; Wine; 
Green; Tea Rose; Pink; Black—in 
solid or 2-color combination. Height 
27"; Diameter 20”. Immediate 


delivery. $6350 


Complete 


MOREL 


mums MANUFACTURING CO., INC. qa 


38-40 West 32nd St. New York 1, N. Y. 
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Sears Southwestern 

Displaymen Convene 
\\ v le |: =i 
territorial 
retail display 
Roe buc k w _o 


recently tor a successful 


South 


manager, the 


Kevnoted by Claire, 


western display 
Southwestern 


Sears 


managers of 
gathered in Dallas 

clinic on the “do's 
and don'ts” of good merchandise promotion. 
Outlining the meeting and_= stating ob 


Findley Williams, 


display 


yectives, national store 


planning and chief, stressed) pro 


—Above, part of the group of Sears, Roebuck 
& Co. displaymen from the Southwestern terri- 
tory who met recently for a discussion on 
merchandise presentation. Below, in the 
foreground are several national and territorial 
representatives of Sears’ display staff. Left 
to right. C. H. Hammersfahr, Ed Roach, Bill 
Cahill, R. C. Hawley, Findley Williams — all 
of the Chicago national store planning and 
display department—and Wylie E. St. Clair, 
Southwestern director, 


territorial display 


Dallas— 


__. FENTURE 


interior and window 


display organization 


motional planning, 
promotional materials, 
and expense, territorial display and house 
keeping National display staffmen Ed 
Roach, C. H. Hammesfahr, and R. C. Haw 
ley explained other phases of store planning 
including 
development, an 


and display work, merchandise 


planning, store signing 


traffic flow 


New equipment, table top displays, and 
window displays were demonstrated. Also, 
examples of various standard types of mer 
chandise lay-out were displayed at the 


meeting 


Present to welcome the group was_ the 


> 


Southwestern vice-president, C. B. Roberts 


conferences have been held 
earlier this year in the Eastern territorial 
Philadelphia, and _ the 
headquarters at 


Similar 


headquarters in 


Pacific Coast territorial 


Los Angeles. 

Concluding the conference, both national 
and Southwestern display executives agreed 
that the ground work for a successful year’s 
work in the display field had been laid witl 


Ca&re 
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ACE 


COLORS 
PACKAWALLOP! 


SHOW CARD ARTISTS who want 
that extra color-punch in their work 
are using ACE Show Card Colors. 
There is a brilliance and richness 
in ACE Colors which puts greater 
force in artists’ displays. 


ACE Colors are easy to use — free 
flowing and non-bleeding — do not 
rub or chip off. See for yourself by 
ordering colors identified with the 
ACE label next time you stock up. 








Ask your dealer 
or write us today 
for a Color Card. 














PRESCOTT PAINT CO. 


50 CHURCH STREET, NEW YORK 7, N. Y. 








FOIL PAPER 
26" WIDTH — 25 ft. - 50 ft. - 100 ft. 
full ream rolls. Carried in stock 
in 25 colors 
R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 


and 














LOOK FOR IT! SEE PAGE 85 


The EA El easel 


PLASTIC FABRICATORS CO. 


440 Sansome St. San Francisco, Calif. 








@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 





DISPLAY WORLD 


INSTALLATION MEN MEET 


[Continued from page 60] 


] 


vhile the Mountain States zone conterence 
will take place in Denver in May. 

\iter the five zone conferences have taken 
place, the delegates and alternates will meet 
at a national convention when permanent 
officers will be elected, who in turn will 
select a managing director 

[Everette Macintyre’s address on the Rob 
inson-Patmat \ct's relation to point-of 
sale display follows 


The present Section 2 of the Clayton 
\ntitrust Act as amended by the Robinson- 
Patman Act oi 1936 strengthened the pro- 
hibitions against price discriminations which 
had been specified in the original Clayton 
\ct as enacted in 1914 so as to empower the 
deal with additional dis- 


Congressional condemnation 


(Commission to 
criminations 
broadened to 


of discriminatory prices was 
prohibit sales of commodities in interstate 
commerce at discriminatory prices where 


the effect may be to substantially lessen 
competition, tend to create a monopoly or 
to injure, destroy, or prevent competition 


with the person who grants the discrimina 


tion with or among any of his customers 
with the person who knowingly receives the 
discrimination with or among any of his 


or with or among the customers 
of any of them. That amendment also cata 
loged and declared as unlawful the grant 
ing of types of brokerage, commis 
sions, advertising or promo 
tional discriminatory 


customers, 


certain 
discriminatory 
serv 


allowances and 


ices or facilities 


The provisions of that section which deal 
with the payment for or furnishing of ad- 
vertising allowances and services are con- 


tained in subsections (d) and (e) of Section 


2. The text of those subsections is as 
follows 
“(d) That it shall be unlawful tor any 
person engaged in commerce to pay or 
contract for the payment of anything of 
value to or for the benefit of a customer 
of such person in the course of such 


—Above, Dan Fleming, Crescent City Adver- 
tising Company, New Orleans, Southern zone 
secretary. . . . By station wagon, Mr. and Mrs. 


Phil Ruhl, Tucson; Lloyd R. Cady, W. O. Hack- 
Whitson, 
tising, 


Arizona Window Adver- 
Phoenix— 


ler, Benner 


Inc., 
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con- 


compensation or in 


commerce as 
sideration for any services or facilities 
furnished by or through such customer in 
connection with the processing, handling, 
or offering for sale of any products 
or commodities manufactured, sold, or 
offered for sale by such person, unless 
such payment or consideration is avail- 
able on proportionally equal terms to all 
other customers competing in the distri- 
bution of such products or commodities 

‘(e) That it shall be 
person to discriminate in 
purchaser against another purchaser or 
purchasers of a commodity bought for 
resale, with or without processing, by 
contracting to furnish or furnishing, or 
by contributing to the furnishing of, any 
services or facilities connected with the 
processing, handling, sale, or offering for 
sale of such commodity so_ purchased 
upon terms not accorded to all purchasers 
on proportionally equal terms.” 


sale, 


unlawful for 
favor of 


any 
one 


The legislative history clearly discloses 
why Congress has so legislated as to pro- 
hibit discriminations in the payment for or 
furnishing of advertising or other services 
and facilities, as well as in terms of price. 
Crude methods of discrimination against a 
tradesman in favor of another by charging 
him a higher price have given way to more 
subtle forms of indirect price discrimina- 
tions. The newer methods have included the 
practice of refusing to promote the _ busi- 
ness of one customer while willingly and 
unstintingly carrying the expense of pro- 














949 MAY, 1949 DISPLAY WORLD 89 





tional activities for another competing 
tomer. An example of that is in the 


evidence collected by the Patman Committee 
in the House of Representatives during | 
5, showing that two sellers of food | 


lucts during the course of a single year | 
le pi ‘nts totaling $720,000 to one large ; . r _ 
Seatac. a ee ee ee A newly developed device which will reproduce high 
..". During that period other customers fidelity sound, voice and music by contact with any 


those two sellers competing with the resonant surface. 


large favored buyer were granted 


hing to enable them to advertise through | Wi L L M A K E G LASS 5 H Ow wi N DOWS 


their outlets the products of the two sellers 


offered for sale. In the light of the evidence | R e p RO D U Cc Ee Ss OU he D 


of that and many other similar instances | . : 
Congress was prompted to include in the | by merely contacting it. 

Robinson-Patman Act subsections (d) and - P ‘ " hs 

2) ne Seats A ie: Menta tie ai aa Simple to install. Nothing outside. Complies with 

and the Senate who were handling the building line ordinances. 

legislation explained the reasons for in- 

cluding those two provisions as follows: ADD A BEAUTIFUL VOICE TO YOUR WINDOW DISPLAYS 


“Still another favored medium for the 





-On- 


° Ss _ 
te FP ccanting ‘of oppressive iscrimiations i Now Ready for Immediate Delivery 
r in 


i found in the practice of large buyer cus- 
ing, f : 
8 tomers to demand, and of their sellers to 


wees grant, special allowances in purported THE PENETRON will be used by 


or ra ee 
payment of advertising and other sales- 


less promotional services, which the customer 
ail- ing sae ine iat 
agrees to render with reference to the 





= seller’s products, or sometimes with refer- 

ae sol - business — ~~ an at the National Association of Display Industries 
allowance Decomes unjust when the serv- ° 

any ice is not rendered as agreed and paid Show, Chicago, June 27-30. 

one for, or when, if rendered, the payment is — " ‘ 

or pants: Galen Of te VaR, Oe Slee Visit Gardner Displays in BOOTH 19 

tor in any case, the customer is deriving from 


by it equal benefit of his own business and 
or is thus enabled to shift to his vendor sub- TH f- DEN ETRON 
See, Hear... 


stantial portions of his own advertising 


























the cost, while his smaller competitor, unable 
we to command such allowances, can not 
isec do SO.” 
sers re ae eo Complete sound reproducing systems, AMPLI- ASK ABOUT — 
ius it is clear that Congress became 

aware of what you and other businessmen FIERS — SPEAKERS — TURNTABLES — AUTO. THE NEW TAPE RECORD- 
ISES knew, namely, that when less emphasis is MATIC RECORD PLAYERS. ER that records, repro- 
)ro- placed on direct competition, greater em- duces, erases, accommo- 
OF phasis is naturally placed on indirect price ‘ dates a program a full 
Ices competition such as advertising, visual mer- _ — aad aviomatic- 
Ice. chandising, including window and counter — 
it a displays, and other sales promotional activi- S POT SALES IN C ASK ABOUT — 
ing ties. It is within that area of indirect price 9 ® 
ore competition that subsections (d) and (e) THE PENETRON to make 
yr apply to indirect discriminations. That is LOREN L. WATSON, Pres. , — are? ‘aaa 
the lone only for the purpose of saving small : 
US1- businessmen from being destroyed as a ae Ses cee Cee ee ee anna oe 
and result of these indirect discriminations with | Phone Eldorado 5-5040 stallation made anywhere. 
ro- which their large competitors may _ be 

tavored. 








\t the time the Act became law many 
lawyers believed that the courts would rule 


subsections (d) and (e) unenforceable and for the 
invalid because it was considered by such | 
om 





letter co. 


INCORPORATED 


awvers that the provisions were too vague, new look i 
: Eakin woo 


| 151 W. 18th St. @ New York City 1! 


nite and uncertain. However, courts 


. . ” 
found it necessary to deal with and : 
ret those sections in deciding con- SED} WIS 


cases and declared them to be suffi- 





clear. A United States Circuit 


ate 
j 
in \ 
4 
nm 
t 
tact 
of Appeals in a case involving )jp hy 
; t] eth Arden Sales Corporation, in rul- Vide WEE Y 
ng 1 one of the defenses of the Arden t 
iny, stated: 





USE THE 


OPPORTUNITY EXCHANGE 


aaledalehiclaitld-ta Wels 





Ve rai ree as : j ' j For any WANT AD purpose: 
a ve bes C rf x age ‘ that hi arfa nyay b) WI gS POSITION niente sedans VACANT 
. lard m 2 (ey 4s’ s indennite é 
S SO nite that 34 West 20 Street USED DISPLAY EQUIPMENT FOR SALE 


of common intelligence can not ade- 
ely grasp its meaning and that there- 
it is invalid as an improper delega- CHelsea 3-8340 

[Continued on page 120] 


New York, New York REPRESENTATIVES WANTED 
e 
$3.00 Per Column Inch — CASH WITH ORDER 
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PUT 
Sun Protection 


inside 


YOUR WINDOWS 


with Iuffa - Chem 


TRANSPARENT SHADES 


.and get complete protection against 
sun fading—with no hiding—no 
weather wear—no costly upkeep! 


REFLECTED RAYS 
bounce under 
awnings—fade 
goods. Weather 
wear adds an- 


other cost. 





WINDOWS HID- 
DEN by shabby 
canvas conceal 


your best adver- 





tising—cost you 


many sales. = 








INFRA-CHEM Transparent Shades fit 
neatly ‘vside—give top-to-bottom side- 
to-side protection from fading rays, both 
direct and reflected! Yet shoppers get 
full visibility! Safe from elements... 
easily operated from inside, too! *® For 
more profits, see a// the facts on amaz- 
ing Infra-Chem! Mail coupon TODAY! 
BROCHURE 


Pree Soo 


YES— Rush me new brochure, generous Infra- 
Chem 
without charge. 


SAMPLES 


ter 





test samples, and estimate data. All 











NAME POSITION 
STORE NAME 
ADDRESS TS-238 (457) 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 105-D 
- Los Angeles 12, California 
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Display 


By SHERMAN STEVENS 
Chairman, Publicity Committee 
Exhibit Producers & Designers Assn., Inc. 


ISPLAY is an advertising medium 
made up of sub- 
divisions, each with its own particular 
The for this into 


categories such as point-of-sale, lithography, 


which is several 


features. reason division 
window displays and exhibits is that a degree 


of specialization is necessary which requires 


skills of such a complete and varied nature 
that effective coverage of the complete field 
of display by one company would be pro- 
hibitive from an economic standpoint, though 


it has been attempted. 

Phe display business is a profession and as 
such is entitled to considerations which it has 
not Many purchasers of 
play not the amount of 
experience necessary to produce a consistently 


vet received. dis- 


material do realize 
high grade of design and workmanship. 
The part of 


display, has been 


exhibit industry, which is a 


making excellent progress 


toward achieving recognition as a_ profes- 
sion and as such is attaining a position of 
dignity in the advertising field.  In_ par- 


lack of ethics in presentation and 
thing of 


ticular, the 


solicitation 1s rapidly becoming a 


the past. A program for development of the 
1 1 
industry and widespread improvements has 
heen under way tor several years, with a 
more extensive use of exhibits, more. effi- 


cient operation of the member companies and 


purchaser protection as outstanding features 
of this program, 

Elimination of the speculative design has 
the 
program undertaken by the Exhibit Producers 
| Association. \cceptance of 


and 
the plan has exceeded expectations, with littl 


been one of points emphasized in the 


Designers 


resistance encountered. The association felt 
that the waste of time and money in_ the 
creation and execution of free ideas and 
drawings was unnecessary and also harmful 


to both exhibit purchasers and exhibit build- 


ers. The exhibit purchaser was the chap 
who wound up paying the bill anyway be- 
cause the charges of design department opera- 
tion were hidden in the overhead of those 


display firms who managed to sell him. 
It might be well to explain at this point 


just what the Exhibit Producers and De- 
signers Association is and how it operates 
Organized and incorporated over ten years 


ago as a non-profit group, it numbered 
among its aims the improvement of the con- 
and the 


trade show and convention 


ditions within the industry increase 
in effectiveness of 
exhibits. Number One on the program turned 
out to be 
called 


written on. the 


the campaign to eliminate the so 
sketch” 


subject 


has been 
Not only 
but a 
as well, for the plan has 


much 
then 
written 


“free and 

since 
has a deal been 
deal has been done 


clicked. 


If you are ina 


great great 


firm which builds exhibit 
take out your pencil and figure out 


what your design department is costing you 


displays, 


in salaries each year. Eliminate that cost 
from your overall operation and add it to 
your net profit and you will get a nice sur- 


prise; and that is just what the design fee 


plan will do for you. You will be able to 
recover a good portion of design department 
cost —if not all of it—-1f your firm operates 


on this basis. We of the Exhibit Producers 
and Designers Association are doing just that 
and have been doing so for some time. 
Look at the picture from the side of the 
purchaser. You will charge a certain fee for 
the sketches which you submit. If he selects 
your firm to do the work the designs cost 
him nothing. If your firm is not awarded the 


job the fee for the sketches becomes pay- 
able to you. The purchaser buys no unsold 
sketches which are hidden in overhead be- 


cause there are none, and he will be less in- 
clined to call in more than two or possibly 


three bidders because he will have to pay for 


those he does not select. The many executive 
hours spent in meetings with prospective 
bidders will be cut down considerably, for 
he will have to outline his program and 


problems to two or three instead of six or a 
Better will come 


because [ 


dozen salesmen. designs 
from your the 
unsold drawings will drop tremendously. No 
designer can he expected to maintain a high 
y interest if his sketches or ideas 
will feel that he is at fault. It 
this: The exhibit 
times the cost of 


boards number of 


degree of 
don’t sell; he 
sums up to buyer gains 


many a design fee in many 
different ways. 


to yourself : 


You might say “Charging for 
designs will put two strikes against me be- 
fore | go in the prospect’s door.” If your 


salesmen are not apologetic and have all the 
facts firmly in mind they should be able to 
the prospective buyer the many ways 
in which he will benefit. The members of 
the Exhibit Producers Designers Asso- 
ciation do it every day and manage to do so 


show 


and 


easily. Free sketches in the New York area 
are just a thing of the past. The purchaser 
has respect for the man who will not give 
away his time, for time is money and n 
businessman gives that away. Analyze your 
operations and put the plan at work, now 


It will require effort and possibly a_ little 
the but the consistency will 
be well worth while in the for it 
pay off in added prestige and dollars as well 
You can not charge for sketches today and 
not tomorrow. 

If vou feel that this plan can help you and 
know more about this as well as 
other activities of the Exhibit Producers and 
Designers Association you can get a quick 
answer by writing to the association at 773 
First avenue, New York City 17 


nerve at outset, 


end will 


wish to 


Display Production Centre 
Adds Marshall To Staff 

Dan Marshall, well known in the display 
trade, has joined the sales staff of Display 
Production Centre, 51 West 35th street, 
New York City 1. He will sales 


promotion and cover the Eastern state 


handle 
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Now—Try This Easy Way! 


Easy To Design—Easy To Set Up— Easy On Your Budget 


Frostee Sno Blocks open up for you a 
complete new avenue of 
displays that will stop shoppers and 
interest them in your merchandise 

outside or inside your store. They are 
hig blocks (15” x 22” x 6”) that look 
like large, thick cakes of real snow. 
They are durable but light in weight. 
They are easy to cut and shape. They 
are fireproof and vermin-proof. They 
wont harm even the most delicate 


material. They can be cleaned and 


re-used in other displays. 





ideas for 


You il enjoy designing displays with 
Frostee Sno Blocks. 
ingly, one or two to a show window or 
Use it 


Use them spar- 
display case. Cut one in two. 
in two places. Or, use a group to 
create a_ striking, cool effect. The 
infinite variety of attractive Frostee 
displays makes it easy to work Sno 
Blocks into any design you create. And 
to set up your Frostee display, you 
merely place Sno Blocks where de- 
sired. Special shapes and letters are 


cut easily with a keyhole saw. 


Call your display jobber today. He can 
show you how to create low-cost, eye- 
appealing spring, summer, fall, Christmas 


and winter displays. 


If you have a budget to watch, Frostee 
Sno Blocks are a big help. The cost 
is low—and lower when you rearrange 
or reshape them in a later display. 
Frostee Sno Blocks have been used by 
America’s leading merchandisers—and 
by merchants in smaller communities 
everywhere for years. They can be 
used for summer displays, then re-used 
for fall and winter displays. They 
are all-year-round display material— 
easy to design. easy to set up, easy on 


your budget. 


oo 


0° 


Sne CemPany 


ray “— 
HOLIDAY DECORATIONS 
Le aa aters mebatell ptteth adhere date] 





i cereteenta tamnaitine agiiadaianadl 
WINDOW DISPLAYS 
Da teaet dite iste conse dian cten snstel 


ANTIOCH, ILL. 
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| School Of Retailing | 
Plans Display Workshop | 


4 " y ba ee 
korrect-way / korrect-way Trp pected Mauer 
... Outstanding ',.. Sensational nie te ee 
at the June 1948 = = =—s__ at the DEC. 1948 
Display Show! 7 x apd Show! 





tailing this summer, according to Dean 
Charles M. Edwards. 

“The workshop,’ Dean Edwards explained, 
“will be given in conjunction with the 
course ‘Merchandise Display Techniques’, 
which has been offered at the school for 
several years Students enrolled in the 
workshop will put into practical application 


ain the various display methods discussed in 
: Re. es 
e ' willis the ‘techniques’ course. | 
The manthinas of fashion jes Two instructors will be in charge of the , 

yy: the ass workshop: Miss Jean Erwin, director of 


visual research, Bliss Display Corporation, 






i” “ 





WILL BE THE FEATURE-ATTRACTION } 
korrect-way AT THE CHICAGO SHOW! |} and Darrell Landrum, formerly itinerant 
ce Bes display director for the State of Virgini 
exhibit ... Make Space 4 and 5 your headquarters » sl the subjects to be covered - / 
N. A.D. 1. MARKET WEEK during market week .. . for here you workshop will be: window and_ interi 
; wee will see the new collection of Paris —e oe a? a oe ee 
Space 4 & 5 Exhibition Hall Inspired, Beau Monde manikins! display facilities; selection and treatment 
Palmer House, Chicago Recognized for their high fashion of merchandise ; selection, care, and em- 
JUNE 27-30. 1949 and exquisite decor, Beau Monde ployment of display fixtures; development 
' manikins are again destined to and use of color and illumination and 
steal the show! current application of display materials. 











Duke Kerstein Busy 
At Many Tasks 
’ | y j ' } Many civic activities are being engaged 
in by Duke Kerstein in addition to his 
regular duties as promotional director for 
. e DE A e : Stromberg’s men’s stores, Albuquerque. Be- 
sides directing display and newspaper and 
radio advertising for the firm’s two stores, 
Kerstein finds time to serve as a member of 
the state publicity committee of the New 
Mexico Boys’ Ranch fund-raising campaign 


SEb US ih ROOMS 84l 842 ad © h as chairman of the newspaper advertising 
= uring t e judging committee of the New Mexico 
State Press Convention; as lecturer on dis- 


NADI JUNE DISPLAY MARKET WEEK || pie design. University of New Mexico 


Extension School, and as a member of the 




















FLAMEPROOF CELLOPHANE DISPLAY PRODUCTS Including publicity committee for the Albuquerque 
Red Cross drive. He also recently com- 
Fringe Curtains, all colors; Roping; 2-Tone Individual Moulded Bells, all sizes; Large In- pleted an article, “Prairie Queen, champion 
Combinations Flat Krinkled; 2-Tone Roping dividual Bell Clusters; Electrified Bell Clus- quarter horse”, for the New Mexico Stock- 
Wreaths. ters; Bell and Bow Units. man magazine. 
ALUMINUM FOIL PRODUCTS a ee 
3-DIMENSIONAL SNOW-FLAKES 3-DIMENSIONAL TREES, all sizes Sales Staff 
estan etintiaeaes WREATHS — BOWS | H. A. Lerner, Bridgeport, Conn., has 


JOBBERS INQUIRY INVITED joined the sales staff of Bonafide Display & 
Decorative Company, New York City, and 


STANDARD CELLULOSE & NOVELTY CO., Inc. = New'vork'ts, wy. | | will cover the Southeastern states for this 


company 


Zippos iaby ze ices — : | Shur-Nuff Opens Office 




























































































PLAST C ‘oy L mC Yop; DUPLEX DISPLAY & MFG..C0. Sx} In New Orleans 
. ot : 916 ARCH ST., PHILA. (7), PA. ; A branch of the Shur-Nuff Company, 
- ‘ Gentlemen: Please send at once the following Minneapolis, has been opened in the Inter- 
‘ . I I 4 
: order of PLASTICOILS at $3.25 each, §=* | national Trade Mart, New Orleans. It 3s 
: QUANTITY coLor PRICE EA | TOTAL ; headed by Sam Chernoff. 
: BUTTERCUP YELLOW 3.25 ; 
: PEACH BLUSH ‘ 
TWELVE FOOT SPREAD YOU CAN PIN‘TO IT! ° SEASIDE AQUA 4 We invite DISPLAY WORLD 
: Ee ‘ readers to make frequent use of the 
: vane vin ' Service Bureau for information on 
d RNE REE ‘ ‘“ 
a : resources for all types of display ma- 
’ ELECTRIC BLUE '‘ ° ° ° 
; terial and equipment from air brushes 
’ EBONY BLACK i 
: : to zebras (stuffed), or for general 
YEAR "ROUND ITEM A THOUSAND USES! FOLDS BACK TOGETHER [ren , consultation on display problems. No 
a: ' charge is made for this service, of 
MONEY BACK IF NOT OVERWHELMED! ae : course 
MAIL COUPON FOR QUICK DELIVERY! —_— wae ' __ 
COMMISSION SALESMEN’S TERRITORIES AVAILABLE! RES BS OTE NI rei a TO ' 
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Hernard Offers Catalogue 
On Display Letters 


rnard Mfg. Company, Inc., 23 West | 
h 


Second street, Mt. Vernon, N. Y.., 


| an eight-page catalogue showing 17 


as pre- 


oned as to offer the prospective user 


s and sizes of display letters. It is so | 


the maximum information on all available | 


r s 
iditionally, Hernard is making avail 
a a 14 by 22-inch display board which 
W contain actual samples of ten styles | 
and sizes of letters, with the other seven | 
ened in actual size. Also included on | 
this board are samples of letters which | 
have been colored to a high gloss with | 


lacquer, a dull matt finish with water color, 
ind face colored with lithograph ink, as 
’ as pin-back and track type letters. 
[he unit is primarily intended as a refer- 
ence guide to be hung in display show- 


rooms, and will be sent free of charge to | 


those display firms requesting them on 
their letterhead. 


Flasher Illuminates 
Bigelow Rug Display 

A three-dimension flasher window display, 
40 by 40 inches, is now being distributed 
by Bigelow-Sanford Carpet Company, New 
York City, to its dealers throughout the 
United States. The display ties in with the 
company’s “All through the house” adver- 
tising in national magazines. 


The display shows a girl standing beside | 
pia) § § 


a brick house whose walls have been cut 
away to show three of the rooms inside. 
The flasher, using 40-watt lamps, illumi- 
nates the different rooms alternately, with 
all three rooms lighted momentarily. 
Shipped flat and easily assembled and 
locked into display position, the unit was 
designed and lithographed in full color by 
Finson-Freeman Company, Long Island 
City, N. Y 


Adams Converts Barn 
Into Factory 


Claude D. Adams & Co., New Canaan, 
Conn., has purchased the property of an 
Id estate containing a two-story barn with 
nore than 11,000 square feet of floor space 
ind is now converting the structure into a 
lisplay unit factory. 

Driskill Takes Over 
At Siegel's 

Following the resignation of French Fer- 

gus whose future plans have not yet been 

inced, D. N. Driskill has become dis- 
play manager for Siegel’s, San Antonio. 
He is previously assistant at Wolff & 
Marx Company, of the same city. 
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FALL & CHRISTMAS LINES 


PALMER HOUSE 
_ CHICAGO, ILL. 


a 
N@tional Assn. of Display Industries 
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A NEW Sewisce! 


= you may obtain any TIMBERTONE product in YOUR OWN 
special coloring — at only 10% above retail price. Minimum order 
5 double rolls. 


Here is an opportunity to solve color scheme problems for window and 
interior that have proved difficult in the past. Submit color 
swatches (in oil or water color, NOT fabric) for any special 





color or finish you may desire. 


oe er 


ty METALTONE @@ qua tem MTT WAAITIN OAK 


TIMBERTONE DECORATIVE CoO., INC. 
324 LAFAYETTE STREET +* NEW YORK 12, N.Y. 

















COLUMBIA 


creators and manufacturers of 


GIANT ROMAN 


8 feet high x 1014. feet wide 


in a variety of smart designs 


and colors. 


PROCESSED 
SEAMLESS PAPER 


53 inches x 25 feet 
107 inches x 18 feet 


Backed by many years of success- 
ful experience, Columbia solves 


most display problems before 


they arise, helps you prepare 


“selling” window displays at the 


very minimum of time and money. 
Wise display men all over the 
country look to Columbia. 


COLUMBIA’S NEW 
FALL & CHRISTMAS 
LINE 


will be completed for the 


JUNE MARKET WEEK 


JUNE 27 - 30 


Palmer House, Chicago 
ROOMS 843 - 840 


Write today for Columbia's 
New Spring & Summer Catalog 


COLUMBIA 


DISPLAY MATERIALS COMPANY 
179 PACIFIC STREET 
BROOKLYN 2, N. Y. 
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OHRBACH'S-CALIFORNIA 
SPEEDS SELF-SERVICE 


[Continued from page 35] 
was done by William Mishekoff. The other 


murals, including an exceptionally large 
one in the foyer leading to the parking 
lot, were done by Mary Bowling. 

“As you can see,” Meisner said, ‘“we’ve 
a store interior that any company could be 
proud of. And of course the exterior was 
designed as an integral part of the Pru 
dential Insurance Company building. Ohr 
bach’s occupies 150,000 square feet of the 
building’s 500,000 square feet of — floor 
space.” 

Ohrbach’s — tront windows are 
quite large, measuring 20 feet in length 
and 13% feet in height. 

“The size of the windows not only gives 
us more flexibility in our displays,” Meis- 
ner said, “but it also allows us to build 
displays that will be effective with auto- 


display 


MAY, 1949 


mobile traffic as well as pedestrian traffic 

“Of course our display does not stop 
with the windows. We naturally plan to 
do an outstanding job of window display, 
and we have the facilities to do so. Our 
large windows are very deep and equipped 
with wells which allow unlimited display 
possibilities. But we also have to think 
of the interior display Since a_ sizable 


—The cosmetic department is seen above. In 
departments such as this, where small mer- 
chandise is sold, the cashier's desk is right in 
the department to minimize the possibility of 
pilferage; although the pilferage percentage 
at Ohrbach's is slightly higher than normal, 
the low operating cost more than makes up 
for it. . . . Below, the children's shoe depart- 
ment. Note the large murals (which customers 
have tried to purchase), the interesting wall 
treatment and the modern, upholstered, chil- 
dren's size divans for fitting— 


aad 


ge EE te 
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3 ‘ ° TEST NUMBER 
| xsremiienen 1000 United States Testing Company, Inc. 4193 
i i HOBOKEN, N. J. (Refer to this number) 
H f TELEPHONE HOBOKEN 3.3166 ORIGINAL 
i March 8, 1949 
; hare! 
REPORT OF TEST : . 
ne Reyburn Manufacturing Co. c 
i a T -yburr anufacturing Co. Inc. 
; Royersford 
| Pae 
H 
H Material tested Sample of Flameproof Reytrim Paper. 
i j 
‘ is 
Purpose of Test: 
; a er re 
7 , ‘ oad ~s 
f The object of tie test was to coniuct the "Flameproofing” Test on the 
5 sample subaitted, 
7 
; 
i Method of Test: 
The test was conducted in accordance with T.A.P.P.I. Specification 
T 401 Mm45. 
esults of Te: 
LONGI TUDINAL 
SECTION 
| 
Tests Char After Tests Chi After 
raftic Conducted Length Glow Conducted Length Glow 
( y 
stop 1 3.3 Inches 2 Seconds 1 2.5 Inches 0 Seconds 
in to ; 2 2.6 Inches 0 Seconds 2 2.6 Inches 2 Seconds 
splay 4 3 3.0 Inches 0 Seconds 3 2.9 Inches 2 Seconds 
Our 4 2.6 Inches O Seconds 4 2.3 Inches O Seconds 
ur 2 2.8 Inches O Seconds 5 2.2 Inches O Seconds 
ipped 6 3.9 Inches 2 Seconds 6 _2e3 Inches 0O Seconds 
splay & 17.3 Inches 14.3 Inches 
think Average: 2.9 Inches .veraze: 2.5 Inches 
zable , i 
BG sonclusion: 
| pra LAs AR ed 
] There was no burning after tne igniting flame was removed, 
In y 
The after glow was practically Nil after the igniting flane was re- 
ner- 4 moved. 
t in 
of The be tested meets the requirements of tne aforementioned sveci- 
fication. . 
age 
nal, 
up ; \ Seance mate ae United States Testing Company, Inc. 
¥ \ ; 
art- oe + pore Pe Oe 
i SUPERVISED BY ee aele sy fC OR Cha 
ners t J. Federicie A.M. Bonanno i 
oll : MZ. CAUTION—The wee ot lite poet, comnplate oe bn Gert Oe die’ sane 06 die Ustad Stites Tate © smpany, Inc., for publicity, 
cs * must receive the written approval of the company. Report applies only to sample tested. 8 
-hil- : ; i 
a 
b /_ ; g 
t 7 os ui 3 
ree . @ 
i : ‘s & = & a & 4 i 


YOU’VE BEEN WAITING FOR IT...... MERS FF USi..c0% 


REYBURN’S NATIONALLY FAMOUS REYTRIM . . . CHEMICALLY 
TREATED TO PROVIDE HIGH RESISTANCE TO FIRE AND FLAME. 
USE IT WITH CONFIDENCE WHENEVER AND WHEREVER 
FLAMEPROOF DECORATIONS ARE REQUIRED. 

BUY IT FROM YOUR DISPLAY MATERIALS DEALER IN THESE 
BRILLIANT, LONG LASTING COLORS: 


FP1O WHITE FP34 NATIONAL BLUE 


FP24 EMERALD GREEN FP61 FLAME 
FP32 AZURE BLUE FP72 CANARY YELLOW 


ROLLS: 48 IN. WIDE, 25 FT. LONG, 44o 48 IN. WIDE, 250 FT. LONG 


ASK FOR IT BY NAME----FLAMEPROOF REYTRIM 





THE REYBURN MANUFACTURING CO., INC. 


FACTORIES: PHILADELPHIA 32, PA. ROYERSFORD, PA. 
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section of the store front is clear glass, 
allowing pedestrians an almost unlimited 
view of the interior, our interior display 
is very important—especially since our 
main floor is a few feet below the side- 
walk level 

“We build most ot the props tor interior 
displays. In fact, we built everything but 
the cases for the jewelry department right 
here in our display shop.” 

Meisner pointed out the versatility of 


the lighting system in the display windows. 
lights mounted behind baffles 


swivels, un- 


Overhead are 


and are on allowing almost 
limited 


~ There's 


lighting arrangements. 


back 
said. 


also an alcove in_ the 
wall of the display window,” Meisner 
lighting units are mounted 
allowing us to 
outstanding 


“Various inside 
this 
very interesting 
effects.” 

When the curtains were drawn back from 
the windows on Ohrbach’s day, 
displaymen who wanted to take a look at 
Los Angeles’ store saw that Meisner 
had served notice that Obhrbach’s 
fighting hard for leadership in Los Angeles 
display. Meisner meeting other Mir- 
acle Mile stores on their own ground, and 
had built some of the most attractive and 
eye-catching displays in the swank shop- 
ping district—an long noted for the 
excellence of its displays 

Since the store opened during the winter, 
the windows were built around a _ wintery 
theme. covered the the 


some 
display 


recess, create 


and 
opening 


newest 
was 


Was 


area 


dis- 


Snow floor of 


play. Hand-painted China silk, lighted 
from behind, was used as a_ background. 
The silk in various shades of green and 
blue was painted in gold. In the center of 
one window a large baroque setting, made 
of papier mache and painted white with 
green accents, was used. The trim on this 
setting was in. gold Snowflakes. lighted 
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and a length of white manzanita 
branch were the other props used in this 
window. The copy read “Ohrbach’s—For 
a World of Dreams Come True.” 

Other windows in the opening series 
followed the same general theme and the 
same color scheme. 

Interior displays at Ohrbach’s are sim 

and there's a good reason for simplicity 


stars, 


“Ohrbach’s is essentially a_ self-service 
store,” Meisner said. “The merchandise 
is arranged to make it as easy as possible 
for the customer to pick out whatever 


she wants and take it to a nearby cashi¢ 
wrapping desk where the sale is completed 
\ny ornate counter display would detract 
from the merchandise, damaging the effe 
tiveness of the self-service system.” 
capsule form, is the story of 
Ohrbach’s-California, the sleek, low-price 
store on Wilshire boulevard’s famed Mir- 
Mile—the store that Jerome Ohrbach 
will “determine the future course of 
merchandising in America.” 


Such, in 


acle 
Says 


Change Of Location 
For New Orleans Firm 
Dixie Art Supplies, Inc., Southern dis 
tributor of “Craftint” graphic art supplies 
and paint specialties, has moved into larger 
space at 518 Natchez street, New Orleans 


Cork In All Forms 
For Display 

Malros Company, Dover, N. 
the introduction of a new and complete line 
of cork for display Included in the 
line of cork specialties are such items as 


J., announces 


use. 


cork sheets, cork dots, ground cork, cork 
bark, natural corkwood, ring lifebuoys, cork 
rings, and seine corks. These items come 
in natural finish and a wide range of 


decorator colors 





—For this window display of Textron slips Eddie Goldstein used a pink and silver grained panel 


with shadow-boxes. 
sprinkled with silver flitter. 


Sections of the same wood were on the floor at the base of the panel, 
Calla lilies were in the background. Goldstein is display manager 


for Malcolm Brook Company, Bakersfield, Calif.— 
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¢.. The..new egg-crate Jouver and color filter _ 


d' The rotating base fits over any standard out- 


let box in either the wall or ceiling. 





The New Dramalite is available in a variety 


of pendant, portable and flexarm models. 
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The New Dramalite is o simple, functional, 


carefully engineered lighting instrument for 





commercial or domestic applications. 





















a...The functional form housing is designed to 
accommodate general service lamps as well 
as the PAR-38 and R-40 lamps, including 
the longer R-40 with the skirted base. 


b.-A simple concealed swivel joint permits 
turning the light 115° from the vertical, 
while the base rotates a full 360°. This per- 
mits a maximum directional contro! never 


before attained in similar types of fixtures. 


holder, available as an extra ($3.00 list)..-; 
gives positive cut-off at 45°, a feature un- 


obtainable in comparable existing fixtures. 





CENTURY LIGHTING INC aio west 55 st., NEW YORK 19, N. ¥. 


626 N. ROBERTSON BLVD., LOS ANGELES 46, CAL. 



























SEE AUSTEN 
DISPLAY MARKET WEEK 
JUNE 27-30 
PALMER HOUSE. CHICAGO 





Gos our complete Fall Line and an excep- 
tional showing of the most imaginative 


Xmas Display Novelties in our history! 


Chusten 


133-35 WEST 19th STREET © NEW YORK 11, N. Y. 
27 East Monroe St (Werner Lewy, Repres.) CHICAGO, ILL. 


FOIL FALL LEAVES 
AND GRAPES 
Giant Sized 3-Di- 
mensional Copper 
Grape Clusters. 
Huge! Impressive! 
Symbolic of the 
Season! 
2 
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ow Now... Introducing 
LIGHTED MOTION! 


The NEW Model “712” 


DD oto-Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO 

Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There‘’s nothing like 
"712" to revolutionize your 
window trim .. . because 
motion plus unusual lighting is the key to 
successful displays! Sturdy, all steel, it 
Diameter of turn- 





carrys up to 200 Ibs. 
A.C. only. 


table 18”, 







Lights 
turn 
with 

table! 


Many display jobbers stock it! 
Write NOW for full information about 
“712 and our COMPLETE line of 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 


“ehai O. 262 Mott St., New York 12, N. wf 





~ 





























Prrademark Reg. U. S. Pat. Off 


GRANULAR 


DISPLAY MATERIALS 


FOR 


BEACH & SUMMER 
PROMOTIONS 


Prompt Shipments of sands or 
stones in white or colors. Pearl 
Chips — Sea Shells — Scatter 
Grass — Gold Nuggets, etc. Also 
manufacture the widely used Wood 


Flakes. 


any kind of scenes. 


Good for creating almost 
Used for Ex- 
They 


terior and Interior Displays. 


are used from coast to coast. 


NATIONAL SAWDUST CO., INC. 


Display Dept. 
65 N. 6TH ST., BROOKLYN I1, N. Y. 


Write for New 1949 Catalogue 
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—This was one of the settings used for a style show at A. Harris & Co., Dallas. . 





MAY, 


1949 








. a swank 


resort hotel looking out from the lobby to the verandah, shaded with a red and white striped 


awning. 


In the distance could be seen the beach, while models paraded a variety of play 


and beach apparel— 


Buick Is Top Prize 
In Display Contest 
The B. B. Pen Company, Inc., of Holly- 
wood, manufacturer of the B.B “Executive” 
and “Shorty” ball-point pens, is inaugurating 


its second annual window display contest 
with prizes totalling $25,000 and = which 
promises to be one of the year’s major 
ball-point pen promotions 

Announcement of the contest was made 


to the trade in April, but contestants have 
until May 31 to enter it. 

The contest is being run in two divisions 
so that small retailers with one to four 
stores will compete apart from chains—of 
and department stores 

In all, B.B. is offering 343 prizes topped 
» a grand prize of a 1949 Buick 
master” convertible, and a first prize in each 
division of a $1,200 Capehart combination 


tive or more stores 


“Road- 


To enter, re- 
tailers are required to install a 


radio-television-record player. 
window or 


interior display featuring B.B. pens and 
ontinue it for a minimum of 14 days. 

The judging will be done from photo 
graphs of each display. The basis of 


judging will be 


B.B 


display size, prominence to 


name, originality, and over-all appeal. 








The winner will be 
first. 

Top winners last year were the Sunrise 
Pharmacy of Enumclaw, Wash.; Meyers 
Drug Store, of Fort Wayne, Ind. and the 
Walgreen Drug Company store in Phoenix. 

In support of the contest B.B. is planning 
tie-in color advertising through April and 
May in Life, This Week and the American 
Weekly. 


Runner-up prizes in each division of the 


announced by July 


$25,000 contest are a $500 combination 
radio-phonograph for second prize, $350 
latest model name brand refrigerators for 
3rd_ through 12th prizes, a $300 Bendix 
automatic washer for 13th prize, a $200 
radio-phonograph for 14th prize and $75 


Bulova men's wrist watches as 15th to 20th 
prizes. 

There will be $65 men’s top-grain leather 
traveling bags for 2lst through 26th prizes 
in each division, $50 Sessions clocks as 
27th through 76th prizes, $39.95 Hamilton 
Beach mixers for 77th to 86th prizes, $34.95 
Emerson portable radios for 87th to 111th 
prizes, $19.95 Toastmaster toasters for 112th 
to 12\st and $20 Stahly razors as 
122nd_ to prizes. 


prizes 
I71st 





—''Our research proves that by leaving the gowns off altogether we increase the number of 


‘lookers' and ‘stoppers’ by 87.4 per cent.''— 
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/-LEVORE Molded Rubber 


A Wide Variety of 
Subjects Now Available 





UNBREAKABLE RUBBER 


Skillfully molded in deep relief; finished 
in brilliant colors and coated with 
moisture-proof lacquer; light weight; 
washable — long lasting. 





Santa Claus 


This deep molded, bright 
colored Santa is 261/2 inches 
high, 2012 inches wide, 61/2 
inch relief. Finished in nat- 
ural colors. Available as 
illustrated or with electric 
bulb, natural looking eyes that flash on-and-off. Furnished complete 
with cord and plug. Can be used as an individual display or as 
a unit of a Christmas Display. 


LEVORE COMPANY cures 
108 W. LAKE STREET e CHICAGO |}. ILLINOIS 5747 














DISPLAYS 


"A NEW IDEA IN STORE DISPLAYS THAT'S SWEEPING THE COUNTRY" 


Levore Molded Rubber Displays are 
really sensational. They have plenty 
of EYE APPEAL and are most practical 
because they are light in weight and 
suitable for both INSIDE and OUT- 
SIDE USE. 


If you are looking for the unusual — 
Levore Molded Rubber Products are 
the answer. These cleverly molded, 
brilliantly colored displays are avail- 


able in a wide variety of designs. 


SPECIALISTS IN 
MADE-TO-ORDER DESIGNS 


We can produce any SPECIAL DE- 
SIGN molded in half relief or full 
relief — colored to your specifications. 
For complete details write our SPE- 
CIAL DISPLAY DIVISION and include 
sketch of design wanted. 





ATTENTION JOBBERS: Contact us at once for 
complete particulars. Levore Molded Products 
offer a new sales opportunity because they are 
NEW, PRACTICAL and PRICED RIGHT. Wire, 
phone or write NOW! 

















Decorations 


pe pa per, 
for display 


Plywood, Cre 


fastens ght materials used 


and many other li 


purposes: 


R COMPLETE INFORMATION 


nia pistributor : ‘ 
\ 3 size staples—3/16", 1/4", 5/16", 


ARROW FASTENER 
30-38 Maujer Street 


WRITE FO 





ibutor: 
Canadian Distr | TREAL 


—ws ee wey 


ONLY 1” 
MOVEIMEND 
AT EXTREME POINT 


TOTAL SPREAD 
ONLY 1%" 





LOCKS TO FIT 
IN POCKET 





CO... Lie 


Brooklyn 6, New York 
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KRYSTALITE GIANT SNO-PANELS—SLABS 


TYPICAL PANEL SIZES AND PRICES 


15"x36"x1"..$1.30 12”x72"x1".. 
20"x36"x1".. 1.85 20"x72"x1".. 


USE KRYSTALITE SNO-PANELS 
AND SNO-BOARDS 
e Up to 8 Feet Long — 20 Inches 
Wide 
e@ From 1 to 4 Inches Thick 
For 
FUR SALES - FUR STORAGE 
SUMMER “COOL” DISPLAYS 


2.00 
4.00 








Storewide and chain promotions built to 


your specifications. Write for estimates. 


Dealers Inquiries Invited 


9lo-brile 


PRODUCTS, Incorporated 
| 6415 N. California Ave., Chicago 45, Ill. 








DISPLAY WORLD 


Southern Californians 
Hold Meeting 

The Southern California Display Club held 
their April 28 meeting at the Elida restau- 
rant, Los Angeles, and a near-capacity house 
present to greet the speakers of the 
evening and to enjoy a steak dinner. 


After requesting 


was 
members to give their 
backing to Boys’ Week and World Trade 
Week, President Stanley Thompson, The 
May Company, turned the meeting over to 
the principal Dennis sales 
manager of Desmond’s, who said: 


speaker, Gless, 


“Display departments have done more to 
sell retailing to the American public than 
any other medium.” The speaker continued 
by calling upon the display field for new 
ideas, new enthusiasms, and new metho’s, 
as well as respect for the profession. He 


Desmond's the 
felt more 
substantially than from 


pointed out that at 
from windows 


respons¢ 
quickly 
any other 
particularly for 


good Was 
and more 
advertising medium, special 
offerings. 


Farl H. Wells, 


golf tournament of the 


the annual 
announced that 


chairman of 
club, 


Inglewood Country Club has been selected 
for this year’s event and that it will be held 
on June 17. A steak dinner will follow the 
golfing, and a square dance will conclud 
the day’s program. 

Announcement was also made of the first 
annual picnic of the club, to be a family 
affair and held on July 24. 

The May meeting will be held at the new 
Milliron’s-Westchester store, and Victor 
Gruen, architect for the store, will be the 
speaker. 





Messmore & Damon 
In New Quarters 
announces that Mess- 


Francis Messmore 


more & Damon, after 35 years at 400 West 
27th street, New York City, is moving to 
new and larger headquarters at 1461 Park 


avenue, near 107th street. The first floor 


alone contains about 40,000 square feet, with 


no obstructions and a ceiling height of 35 
feet. 

The firm is now engaged in moving and 
expects to be at home in the Park avenue 
location by June 15 





by Tony Brinker 
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“PRESIDENT, 
MAGNANI MANNEQUINS, sew york erry 





New . Zn Georce MAGNANI HAS A 
~P, PLACID, GENTLE NATURE 
eee ee D Two MAJOR HOBBIES... 

HIS LIKING FOR BASEBALL AND Hits 
FONDNESS FOR GOOD FOOD...WHICH 
LEAVES HIM WITH AFIGURE BY No 
MEANS AS PERFECT AS THOSE OF 
HiS MANNEQUINS. BORN IN ITALY, 
HIS FATHER AND GRANDFATHER 
WERE SCULPTORS OF RELIGIOUS 
AND ART FIGURES. WHEN GEORGE 
WAS QUITE YOUNG, HIS 
whe FATHER EMIGRATED TO 
37 AMERICA AND EVENTUALLY 
ESTABLISHED A MANNEQUIN 
BUSINESS.GEORGE ENTER- 
ED THE BUSINESS DURING 
THE WAX MANNEQUIN ERA, 
SOON AFTER TURNING TO 
PLASTER MANNEQUINS, AND 
» ULTIMATELY TO THE PAPIER 
MACHE FIGURE. 
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| 1515 BROADWAY 





We are looking forward to the pleasure 
of showing you our Christmas line 


June 27th through 30th 


Room 887, Palmer House, Chicago, IIl. 


FOX DISPLAY COMPANY 


SAN ANTONIO, TEXAS 








Cavendish Displaymen 
To Meet June 29 
Taking as their theme “The vital function 
‘splay in the buyers’ market”, the dis- 
play directors of the Cavendish Trading 
ration will hold their annual meeting 
it the Palmer House, Chicago on June 29, 
luring the Display Market Week of the 
National Association of Display Industries. 
iirman of the group is Louis A. Banks, 
lisplay director of Raphael Weill & Co. 
The White House), San Francisco. Several 
speakers from Cavendish member stores, as 
vell as invited guests, will discuss the 
rtance of display in the changing con- 
litions that prevail in retailing today. 
Barbara McGinniss, display coordinator 
Cavendish Trading Corporation, will 
on “The fashion picture from the 
| presentation standpoint for fall”. 
Several Cavendish display directors are 
ers of the board of directors of the 
visual Merchandising Group of the National 
Keta1l Dry Goods Association. Arthur Gray, 
irgh & Brother, Washington, is chair- 
{ the VMG;; others on the board are 
Banks, Leonard Pons, D. H. Holmes 
ny, New Orleans, and George Ritter, 
huster & Co., Milwaukee 


Bliss ls Speaker 
At NRDGA Session 


g the speakers at a sales clinic held 

National Retail Dry Goods Associa- 

Worcester, Mass., on May 2 was 
Bliss, Bliss Display Corporation, New 
Yor ity. Some 300 local merchants at- 
ter the meeting 




















See the 
WILL.BE THE FEATURE-ATTRACTION 


korrect-way AT THE CHICAGO SHOW! 


exhibit . .. Make Space 4 and 5 your headquarters 
N. A.D. 1. MARKET WEEK during market week ... for here you 


cas will see the new collection of Paris 
Space 4 & 5 Exhibition Hall Inspired, Beau Monde manikins! 
Palmer House, Chicago Recognized for their high fashion 


and exquisite decor, Beau Monde 
JUNE 27-30, 1949 manikins are again destined to 


steal the show! 
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Attention ! 
JOBBERS 


We cordially invite you to visit our Room 
758—at the Palmer House in Chicago 
during Market Week—June 27th-30th, 
1949. 





Come and see our new line of Ladies’, Children's 
and Men's Manniquins. 


look at our “New Look" figures just 


completed. 


Take a 


Come ad Talk with our famous "Talking manni- 
quin', the "'Sales-Promoter'’ which in- 
business into a store —exclusive with Dis- 


newest 
vites 
play Manniquins, Inc. 
WE'LL SEE YOU IN ROOM 758 
Palmer House, Chicago, Ill. 
June 27th-30th 
Market Week — N. A. D. I. 


DISPLAY MANNEQUINS INC. 


257 WEST 17th ST., NEW YORK 11, N. Y. 
Tel.: Watkins 9-4275 


THE OLDEST MANUFACTURERS OF 
MANNIQUINS IN THE UNITED STATES 
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Effect Of Light On Color 
Reported In Booklet 


“Color is How You Light It’, a 
booklet reporting the results of a compre- 


new 


hensive study by Sylvania Electric Pro- 
ducts, Inc. on the effect of artificial light 
on color has just been announced. Based 


on an analysis made by four observers, one 
man and three women and all experienced 
work and recognition, the booklet 
information 
with the 


in color 
is designed to provide factual 
have much to do 


for those who 


us¢ of color. 

Results otf the furnish a_ simple 
method of determining which of the = s1x 
different tones of white light now available 
fluorescent, 3500 


study 


incandescent, “warmtone” 
degree white fluorescent, soft 
cent, 4500 fluorescent and daylight fluores- 
best different colors of 


paints and fabrics 


white fluores 


cent—are suited to 


Sylvania color analysts, 


should help 


According to 
findings mix 
colors with thes 
will appear under all tones of white light. 
Stating that predominating colors of lamps 


users {0 
how 


these 


more assurance oft 


generally correspond to predominating colors 


of fabrics and paint surfaces for greatest 
effect, the study includes a two-page chart 


on which the appearance of 44 decorating 


colors 1s noted under each of the six arti- 
ficial light sources. 

\ll colors used in the tests were chosen 
from the catalogues of a number of different 


paint and fabric manutacturers, and were 


basically decorator’s colors 


incandescent light, according to the 
analvsis, dark 
vellows, but has a darkening effect on most 


Pure 


enriches reds and brightens 


of the other colors. “Warmtone’”’ fluorescent 
lamps, whose color tone close ly approxi- 
mates that of incandescent light, brightens 


MAY, 1949 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
CHICAGO, ILL. 


National Assn. of Display Industries 





reds and yellows and adds warmth and 


clearness to most of the 
Standard, or 3500 degree, white fluorescent 
lamps brighten yellows, greens and some oi 


colors tested 


the tans, but have a graying effect on blue 
Soft white fluorescent light adds 
brightens the reds, pinks, 


tones. 
clearness and 
pink-tans and blues, but dulls yellows and 
has a graying effect on greens. Illumination 
4500) white fluorescent 
seems to without 
distortion toward either end of the spectrum, 
but has a tendency to deaden and 
them. Daylight, or 6500 degree, fluorescent 
lamps cool and pale all colors except. the 


from degree lamps 


show most colors severe 


gray 


blues and greens, and emphasize the texture 
of many furs. 


Findings of this Sylvania study also 
reveal the most effective color of lighting 
for use where two surface colors, such as 


blue and vellow, are used in the same area 
In this case, the secondary choice of light 


in each case is indicated. 


In addition, it was found that rough 
texture or mat finish surfaces absorb more 


color and cause shadows on their surfaces, 
making them appear darker, while flat sur- 
due to the 


faces look lighter absence of 


shad Ws. 





—One of the most unusual carpet displays seen in a long time is this one by Thomas Novy 
The carpet was fastened to the 


display manager for The Wm. Hengerer Company, Buffalo. 
window background and wallpapered panels to the floor, side walls and ceiling. 
the mannequin, dogs, and the like were then fastened to the background. 


Furniture 
The effect wos 


startling, the spectator getting the impression of looking down into a room from which the 


ceiling had been removed. 


Hengerer's received much favorable comment on the window— 
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Now! Cover Any Size Area 
With One Piece of Grass 


This quality “grass"’ now available in different length rolls and in various widths to 












fit any small, medium or large area with one piece. 


Grass in rolls now makes it unnecessary to fill in a large area with many skimpy, 
broken-up mats. Now, you can fit long-naorrow strips, wide-long areas or any 
regular or irregular space with one piece. 





5 ft. Width x 6 ft. roll $ 8.50 

3 ft. Width x 15 ft. roll 12.00 Standard $ 50 
17 in. Width x 30 ft. roll 14.00 3 ft. x 6 Ft. 4: 

5 ft. Width x 15 ft. roll 21.25 Size Mats 

3 ft. Width x 30 ft. roll ... 24.00 











Mail Orders 
Filled 


immediate 
Delivery 





"VELVETY" really looks like grass. Always 
concealed burlap back. Smooth, even ap- re e o en 0. sii: ie gti ee 


pearance .. . lively grass green color. 


Available in Natural Raffia Grass at same 81io Penn Ave., Pittsburgh 22, Pa. $5.00 


prices. 


























For the ABRAMS Line 
See BOOTH NUMBER 9 


JUNE MARKET WEEK — JUNE 27-30, 1949 
EXHIBITION HALL — PALMER HOUSE — CHICAGO 





EXCLUSIVE 
Back To School and Christmas Display Units 





ARNOLD J. ABRAMS 


\l7 THIRD STREET WILMETTE, ILL. 
PRESENTING MUTUAL DISPLAY MFG. CO.'S LINES 











104 DISPLAY WORLD MAY, 1949 








TULIP TIME COMES 
TO STATE STREET 


[Continued from page 45] 
display by Arthur Gault, display director, 


and were shown with patent pumps and 
leather gloves in the same gray. Con- 
tinuing the neutral key were keystone blocks 
of white, spattered with gold and silver, on 
which the millinery heads rested. The 
background was painted bluish-gray and 
the setting was flooded with French-blue 
light. The only color accent came from a 
few red carnations that held the copy card 
in place. 

A display by Ray Bianchi, display di- 
rector of Goldblatt Brothers, is this under- 
water setting showing sponges in their 
natural habitat on an ocean floor of white 
sand. The window glass is covered with 
aqua transparent material, which is fused 
with the deep green window walls painted 
with blue-green lighting. Clear light is 
thrown on the turtles suspended by in- 
visible wires, the diving suit, and giant 
sponges, all loaned by a sponge importer. 





Completely Automatic 
Slide Projection 





@ Four sizes — for 8, 12, 16 or 32 | Seaweed hangs from the top of the pro- N Q918 WH 
slides. | scenium and back of the transparent curtain O. a 
| to contribute to the submarine setting. The Full Round Light Wgt. Papier Mache Torso 
| transparency of the curtain, together with Form. Open or closed neck. For bathing 
@ Precise timing to your specifica- | the lighting effects produced a hazy, real- suits, sportswear, etc. 
ton... tendon. | istic under-water scene that is particularly Nitetiad Bish tn White a Colon 
| effective where merchandise does not re- $10.00 Ec. 


quire close inspection. In this instance the ar 

‘: ie ck ae red , Enameled Finish in Sun Tan or Colors 

copy card reading “An ocean treasure of E 
$13.75 Ea. 


sponges, gleaned from the ocean depths... 


— automatically fades one pic- | far off places miracles of absorbency, QUENSELL DISPLAYS inc 


ture out, next picture in. | lasting efficiency” fully explained the sub- ‘ . 
P | ject of the promotion and its virtues. 71-23 Austin St. Forest Hills, N. Y. 


That a neutral spring can be compelling 

@ Only slide projector constructed was demonstrated by John Moss, director of 
y | vo 

design at Marshall Field & Co., where 


for positive synchronization with : eres f 

ll . ae “Bamboo Tones” were touched off with | 

other lights and animation. “touches of white, for vour spring neutrals.” 
The only contrast was the chartreuse sand 


. “ | that outlined the flooring of seashells out 
@ Choice of 2" focal length lens of which tree branches grew over natural will present for your inspec- 


@ Available with coupled dimmer 











(short throw), or 5" focal length bamboo trellises to silhouette suits and |} tion and consideration the 
a dresses in bamboo tones touched with white. Rasch ine of estifictel Gowers 

lens (long throw). The out-of-door movement that becomes 4 el d . s 
contagious with the first balmy days was an isplay decorations in 
. ‘ . captured by such decorative props as a its history at our New York 

@ Available with or without case. Se re i <5 Mea Mays ’ 
flower cart filled with potted daisies and showrooms, beginning with 


hyacinths, and bicycles made of bamboo. 


e Utilizes efficient Viewlex aspheric | To the rattan chandelier was attached a 
basket of white daisies. In the background 


condenser lens system. Produces an enormous bamboo screen contributed to 
brilliant image, even in lighted the teeling of nature’s space created by sky- You will find on display new 
bh @ ¢ Ss . . . 
lue wall ideas in Fall and Christmas 
room. Corsets and brassieres in black and flesh 


. eau decorations at realistic prices. 
tints made a pretty picture in blue-green 


and black tor one of Goldblatt Brothers’ 


° Sturdy — Lightweight — Portable windows \ mannequin in black apparel e 
—Fan Cooled—Quiet in Operoa- was posed betore a_ striped backdrop of ; . 
’ blue-green and black satin, draped back to We take great pleasure in 
tion — Easy to use. disclose a huge satin covered powder box, cordially inviting you to visit 
tufted with black marabou, silhouetted by this complete showing of our 


the permanent deep green window walls. 
Black ostrich plumes and netting together 
with ropes of pearls, perfume bottles and 
two Dresden figurines furnished the dec- 
orative glamor for the display unit. The 
flooring was constructed of alternating 
squares of the striped and plain satin and DAVID HAMBERGER Inc 
one square carried the copy “Figure flatter- ’ ‘ 
ing foundations for beautifully molded con- Display Decorations 
tours.” Ray Bianchi is director of display. 

The last photograph shows one of a ao a a ee ee 
of four Marshall Field & Co. State street | a 


Fall and Christmas display 


Write today for complete 
lines. 


specifications and prices. 


GALE DOROTHEA 
37-61 85th St., Jackson Heights, L.1. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 
































1949 


ng 








MAY, 1949 


dows promoting lounging apparel. The 
kgrounds of all windows were plain blue 
the basic colors of the apparel were 
eated in the luxurious Victorian drapery 
d with a lavish hand to fill in the arch 
the proscenium. The filmy drapery co- 
ided with the delicacy of the merchan- 
shown. In each window a bird-cage 
indelier was dropped from the ceiling and 
filled with flowers that picked up the bright 
accents with which the lounging apparel 
was touched. The displays by John Moss, 
ector of design, were directed at Mother's 
Day, with the explanation that “they’re 
er, they’re crisp, they’re new.” 
he following displays are not pictured: 
Seasonal millinery and shoes were “Tip 
to Toe Fashions” for spring shown by 
Goldblatt Brothers back of lattice triangles 
that filled in four corners of the proscenium. 
[The lattice work was cut from wallboard 
aml lacquered white. Millinery heads 
modeled hats in a shallow, yellow, papier 
mache bowl, suspended from the ceiling 
and filled with ferns. On the opposite side 
f the window white lilies grew as high as 
a lone mannequin who was completely ac- 
cessorized for fashion-parading. The over- 
sized lily plant of paper was utilized as a 
merchandiser for shoes and the feature 
card was held by the head of a tiny bunny 
So much white against the permanent, very 
deep green walls produced a striking dis- 
play picture with many pleasing shadow 


a 


effects. 

Display Director Clement Bradley gave 
great prominence to the introduction in 
this country of Jacques Fath’s first designs 
created for the American woman His 
contribution to the fashion world of Amer 
ica made its debut in Chicago at Carson 
Pirie Scott & Co. in a sequence of six 
windows with identical dramatic. effects, 

cribed as “a presentation of his collec- 

in all its startling French originality.” 

\ partition composed of two screens and 

paneling of irregular squares and rec 
tangles reduced the size of the windows. 
Four of the openings were treated as pic 
tures, their subjects being an enlargement 
he designer's portrait, a blow-up of a 
letter written by Fath to Carson’s fashion 
rdinator who attended the London-Paris 
pring opening, the feature card, and a silk 
scarf that is a reproduction of the seven- 
teenth century battle standards of France. 
essence of old France with a touch of 
Paris was transposed in the American 


t 


‘ by architectural props of black that 
gained drama by flooding the off-white 

low walls with lighting complementary 
to the French creations. One of the 


inal models was exhibited in each win- 
by a mannequin on a raised dais de 
d to conform with the geometric 
s of the decorative theme. 
surprise skirt was featured by Peck & 
in four different versions by as many 
equins. The skirt in a Provincial 
has a deep, attached cummerbund that 
e draped in many ways for a complete 
or, worn with a blouse, it can be 
into a billowy sash. Color interest 
btained by a strip of rolled-out seam- 
saper that picked up the blue of the 
ed willow bird cages, decorated with 
v forsythia and suspended into the 
by blue ribbon. 





DISPLAY WORLD 105 














SLEEVE FORMS 


JOBBERS INQUIRIES INVITED 


Save Time - Get Results 


Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs 
$5.00 pr. — With Full Springs { 
F.O.B. Factory Sizes 37-38 ° . 








Also in Size 16 Youths 


Metal Pedestal Sets 


Includes 
| of 6" diameter — 8" hig 
| et 8" ih] _— 16" ih 


| of 10" ih] — 24" e 
6 Steel Rods $42.50 


The set 


Lacquered in white 


TANZER DISPLAY CO.  iveeenas, Mass. 





















Me 
>, | 
~ 





COLOR-IN-MOTION 







~ 


| 
: 


ROTOCHROME 
SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 
Totally Enclosed — Absolutely Safe ~ 


Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 
Ideal for Store Windows, Displays, Exhibits, 
Conventions, Shops, Theatre and Hotel lobbies, 
Restaurants, Night Clubs, Cocktail Lounges. 


Send for Bulletin No. 471 


, GoldE Manufacturing Co. _ 
» \ 1222-A West Madison St., Chicago 7, Ill 

















SIMPLEX 
true. 
‘e dreams Come ©. 
aan a ier and up _ 
ety dsome valancing: 
yond and lasting 
Brisk, 
ge Vihite. 
pattak Oo 
3 D—silver on ge 
i] 
At your jobbers write 


Dramatizing Rugs 


LITHOPHANES I) and Joyce Michaelian have set up increase the appearance of the building, it 
ST. LOUIS, MO. shop in White Plains, N. Y., complete being situated next to an open lot, which 


GARRISON WAGNER CO. with rugs their special baby — and is to remain open. One of the outstanding 


2018 Washington Ave. ve P ; . ; ae : 
Write for catalog. home furnishings that include lamps, fabrics, features of the Home Textures shop is the 


CHICAGO, ILL. wallpapers and accessories. They commis- variety of materials used on the one job, 
ADLER JONES CO. ; -d Architect Lester Tichv to design it both inside and out The sophisticated has 
521 S. Wabash Ave. sione’ hi ot Fe = wee . 

Write for catalog. for them and he turned out a handsome, been combined with the rustic, and _ the 
— ee - MINN.. SHUR-NUFI brilliantly illuminated shop that differs smooth has been placed next to the rough. 

ee So. 6th St 

PHILADELPHIA, PA., JOS. E. POD ay oie : ; ; 
GOR, INC., 618 Market St showroom by its uncluttered simplicity and the building, and the open front has a large 
JERSEY CITY, N. J.. L. RUBEN. large open spaces expanse of glass broken up by piers of 


STEIN, 341 Grove St : : 
: _ ; Tichvy had the advantage otf location to heldstone which combine an_ informal 


from the usual rug and house furnishings \ copper sheet runs around three sides of 


suburban look with a dramatic feeling of 


—The Home Textures Shop has brilliant illu. 9 Selidity. 
mination, uncluttered simplicity, and vivid Tichy has deftly united the inside and 
colors. Fabrics are swagged through free the outside treatment. The lighting of the 
forms of striated plywood. A pickled red- ceiling outside the doorway is an extension 
wood wall forms the background for the dis- ‘ 
from metal hooks and thrown underfoot for 
customer inspection. Carpets are also placed 
play of carpet samples, which can be removed 
on rolls inside a display alcove; other samples 

are shown on low counters— In the store 








of the inside ceiling; the fieldstone piers 
have the same face inside and out; and the 
flagstone terrace has been brought inside in 
a tree form shape that meets the carpeting. 
interior, Tichy has made the 


To HELP You WITH Your 
DISPLAY PROBLEMS 


Color transparencies ‘and photo 
enlargements made to: ANY SIZE. 


Send for brochure of California | 
subjects on your business letterhead,| | 


(asG 
PHOTOS of CALIFORNIA 


BELL PHOTO & DISPLAY © 346 CLAY ST *LOS ANGELES 
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e use of varied materials. A calcimined 
k wall with concrete blocks is placed 
osite a pickled redwood wall; dark egg- 
tes and vivid colors are placed in contrast 
each other; and sophisticated check- 

id panels partition the departments. 
startling and original displays are in the 
me high key as the architecture and as 
the brilliant illumination — provided by re 
cessed incandescent lights and 
ts, which throw a glow on all areas 


eye-ball 


white. 


Sherwin-Williams Licensed 

For "Day-Glo" Materials 
Switzer Brothers, Cleveland, has licensed 
Sherwin-Williams 
same city, for the manufacture and sale of 
brilliant daylight 
iting materials which have been appear- 
gin small quantities recently. The new move 
make the new materials available to 
the display field in much larger quantity 


Company, of the 


“Day-Glo”. fluorescent 


Merchandising Displays 
Adds Two To Staff 


Merchandising Displays, Inc., Milwaukee, 
i point-of-sale display firm, has made 
known that G. J. Heim, formerly of Mil 
rint, Inc., and R. A. Buechner, former ad 
vertising manager of Cleaver-Brooks Com 
pany, have joined the firm's staff as director 

design and Wisconsin representative. 
spectively, 


Catalogue Issued 


On Pressure Tapes 

Said to be the first catalogue ot its kind 
the Scotch and industrial pressure tape 
industry, a 24-page catalogue has been 
issued by Robert Spector Company, 22 Park 
Place, New York City 7, and will be sent 
eaders requesting it on their company 
rhead Included with suggested uses 
transparent, colored, metallic, paper. 
double-faced, and waterproof tapes 

ention only a few. 


Local Contest Won 
By Babbitt Brothers 


aster window display contest for 
rchants of Winslow, Ariz., sponsored by 
the Retail Trade Committee of the Chambet 
(Commerce, was won by Babbitt Brothers, 
Krause’s 


wed by Department Store, 


Cornet’s, and Buckley's Bootery, in that 


DISPLAY EDUCATION 
COMES OF AGE 


[Continued from page 64] 


y students a well rounded background in 
ispects of display and related art work, 

r than to allow rigid specialization. It 

felt that just as the physician is given 

ll rounded education in all aspects of his 
ssion, physiology, pharmacology, pedi- 
s, cardiology, etc., so the young dis- 
ian should be given complete training in 
Consequently the curriculum was 
ged to include course training in: prepa- 
of backgrounds, both cloth and crepe 
window design; installing drug and 
wares windows; preparation of foot- 
haberdashery, men’s clothing, women’s 
children’s wear and other merchandise 
iys; draping of mannequins; handling of 


DISPLAY WORLD 


107 











ME 








See the 


korrect-way 
exhibit... 
N. A.D. 1. MARKET WEEK 


Space 4 & 5 Exhibition Hall 
Palmer House, Chicago 


JUNE 27-30, 1949 





“The manthins of fashion significance... 


WILL BE THE FEATURE-ATTRACTION 
AT THE CHICAGO SHOW! 


Make Space 4 and 5 your headquarters 
during market week ... for here you 
will see the new collection of Paris 
Inspired, Beau Monde manikins! 
Recognized for their high fashion 
and exquisite decor, Beau Monde 
manikins are again destined to 

steal the show! 














DISPLAY EXPERTS use the 
Hansen tacker not only for cov- 
ering panels, but for putting up 
signs, attaching easel backs, 
erecting crepe paper  back- 
grounds, mounting merchandise, 
assembling pedestals, anchoring 
shelf paper — and dozens more 
places where Hansen's extra 
speed and conven- pReQuest 
ience pay off. FOLDER 


A.L. HANSEN MFG. CO. 
5041 Ravenswood Ave.. Chicago 





BUT ONE 
OF MANY 
CHANNELS 
FOR BETTER 
TACKING 


COOL- EVEN - 
SLOW BURNING 


FOR Qeak 


ENJOYMENT 

































THE HANSEN WAY 
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ees interior displays and fashion windows; fab 
rication of props. 
Concurrent with the formal display train 
k ct ing, students receive related art instructior 
~ komect-wi ing, students re i 

orre way ay in sketching window layout, papier mache 

‘ show card writing and silk screen printing 

ens outstanding — sen . Sensational | The final six weeks of the course are devote: 

J C. : to designing and executing window layouts 

_ at the une 1948 " at the DE 1948 It is the feeling of the faculty that display- 
\. Display Show! / \ Display Show! 


men, as visual merchandisers, should bs 
> 











capable of expressing their ideas on paper 
just as the composer must record the musi 
which he feels. 


e Readers of DISPLAY WORLD will recal] 

A in that the Institute advertised in the journal 
for jobs for its graduates. The response 

ga eee pl casi Meson ign le images RM rags. 
was heartening and also enlightening. Some 


ee the lash ; job orders were received which required 
See the 7 % Guo iss qualifications above those offered by the 


WILL BE THE FEATURE-ATTRACTION graduates. Requests came in for men with 
korrect-way AT THE CHICAGO SHOW! some advertising background, for men _ to 
shi handle assignments without supervision, for 

exhibit .... — , :, | Asin 2 
N. A.D. MARKET WEEK ke nee students capable of ultimately assuming dis- 
‘ ee sey ell abe the Gaw enllection of Oucis play managers’ positions. An advanced cur- 
Space 4 & 5 Exhibition Hall Inspired, Beau Monde manikins! riculum for a selected number of students 
Palmer House, Chicago Recognized for their high fashion appeared desirable. _Hence more research, 
JUNE 27-30. 1949 and exquisite decor, Beau Monde more consultations with the experts and fin- 
Orit ge manikins are again destined to ally on March 1, 1949, 15 selected students 

steal the show! were enrolled for a one-year advanced course 











The advanced program features 15 hours a 
week of field work in selected stores — hours 
\ , > spent in working with trained experts acquir- 

: | ing practical experience in actual display de- 
partments. Colleges have long used _ this 


210 P é ; RLIR : ' method to train physicians, psychologists, 
teachers and other professional persons. Now 
R. ART R * : e Korre ny d buto for the first time it was applied to display 





education. 

Local stores offered excellent cooperation 
and students are now externing in the dis- 
play departments of such leading Philadel- 
phia stores as: Bonwit Teller, Lit Brothers, 
Frank & Seder, Mangels, A. S. Beck, Braits 
and others. For the advanced program the 
student is placed in the type of display in 
which he wishes to specialize. In conjunc- 
tion with their field work, students in the 
advanced curriculum devote ten hours a week 
to classroom instruction. This latter in- 
cludes the university equivalent of a compre- 
hensive course in marketing offered by a 
lecturer from the university, training in 
fashions, textiles, and advertising copy writ- 
ing and layout. Students also attend a 
weekly seminar in display. 

The question of admission into the Insti- 
tute proved a problem. Should it be open 
to all comers? To high school graduates 
To men with college training? Experience 
has demonstrated that high school gradua- 
tion or equivalent is a desirable minimum, 
with the Institute operating in the nature 0! 
a junior college. The present student body 
contains a number of former college students 
and several college graduates; wherever pos- 
sible such students are assigned to advanced 
work, so that unnecessary duplication 1s 
avoided. Students who do not possess the 
necessary educational equivalent are given 
intelligence tests and admitted if the results 
indicate ability to handle the necessary assign- 


| 
| ments. The Institute has solicited its students 
over- 























CRESCENT 
Qua ily 


= 











CRESCENT 
V-NEER FINISH BOARDS 


For outstanding display cards, and for 


imitation wood panels, floors, plateaus, 


display stands, and complete backgrounds. 








Sold by leading distributors everywhere 





a Product f 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO &6.iILLINOIS 


on a nation-wide basis so as not to | 
| crowd any one area. Local students who 
are accepted are advised that opportunities 10 
| this area are limited and that they must be 
ready to move into outlying regions if they 
| wish employment. The current student body 
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fab ntains persons from as far north as Maine, | 

far south as Florida and Texas and as | 

train r west as Hawaii. 

ctior The Institute has been very fortunate in | 

ache gathering an exceptionally competent staff. | 

iting \larc Bieler graciously consented to serve 

vote: s consultant and has been of inestimable | 

outs ssistance in helping to mould the school in | Nat £ ° 

play- the proper direction; the display instructors, | MANNEQUINS by éegel 

1 be Villiam McBlaine, Arthur Glick and Charles 

paper Nugent have had long and varied experience | 

nusi¢ uder the display departments of many lead- | worth 20% more than 

department stores, specialty shops and they're priced for! 

recall ain stores. J. Paul O’Neill, a specialist in | 

urnal crepe paper and drug store windows, is called | ; Ne 

ponse upon to handle this phase of the curriculum. WOMEN'S ¢- - 

Some The art department is headed by Elwood R. | MANNEQUINS cs i: $ 

uired Suloff, a graduate of the School of Fine 
the \rts, Penn State college and an instructor | 

with with many years of experience, and consists 

n to ilso of Margaret Lundberg, William Mur- | KIDDIE 

_ for row, and Joseph Maida, all equipped through MANNEQUINS 
dis- specialized education and experience to train 

cur- students in the finer points of design, layout 

dents ind related instruction. The staff is rounded 

arch, ut by Mrs. Eleanor Popp, a graduate of 

| fin- lemple university, as registrar and placement ‘ 

dents ticer, and with the necessary clerical help. 

urse Placement plays an important part in the 

ITS a school’s activities and the Institute is in con- 

ours stant contact with employers who can profit- : Y 

quir- ibly employ its graduates; it charges no fee © Closest thing to mannequin 

y de- to either student or store for this service perfection . 
this he students are organized in a Student oSeg serene sn . 

“pe ae # @ Beautifully styled and finished 

gists, \ssociation which handles student problems, 

Now welfare work and social and athletic activity. 

splay \ student loan fund is available for assisting The best buys on the market are at Nat Siegel. All 

ats ener in economic cima social: actiwities, Mannequins are made of an exclusive specially pro- 

ation featuring gay decorative schemes, are held 
0 periodically and the varsity basketball team cessed papier mache to insure durability. They are 

adel- is a member of the Philadelphia Technical ; . 

hers, fleas ani = “ aiuoatighinn el eels, ‘thee imaginatively designed and exquisitely finished for 

raits students sponsor a Spring Open House which versatility and top display value. In all they're what 

| the features original designs depicting the various 

y in seasons. This year’s event was held on the you want for promotional displays and volume sales. 

— first day of spring and featured 25 windows 
the prepared by students and selected from among 

veek 200 sketches erste - submitted. All of the Nat Siegel Nuc ee 
ae y e New York 18, N. Y. 
ure props were built by students, papier mache 

— effects were likewise student made and show Send: ter: your Mille: end: Wennenls Cotelens 

8 cards were prepared in the art shop. The | 

asc Open House was widely publicized through | 

writ- direct. mailing to 5,000 local merchants, | 

da through radio spot announcements, and | See us at the Palmer House, Chicago, 

through invitations to local displaymen. A | June 27-30, Rooms 828 and 829 

nsti- wd in excess of 500 was treated to various | 

- exhibitions in addition to the window displays. | 

ites £ [he prize winning windows were selected by | 

ence a committee of three eminent local display- 

dua- men: Mare Bieler, William Cassidy, display 

lum, manager of The Blum Store, and Norman Vv & R SATII L g wo Oo D D } gS P LAY By ET 

de Blake, display manager of Dewees. The 

body event was highlighted in the evening by an NINE UNITS 

lents ring address by R. C. Kash, editor of Suitable for many types of merchandise. 

pos- DISPLAY WORLD, on “Display Faces the Use as shown, your own arrangements 

nced | ire” Fi or as individual units. 

1 ; ae ‘ s Top quality construction—best materials 
me e administration and faculty of the and finish—extra strong and durable. 
sii tute recognize that they have made cer- Supplied in any color desired. 

riven : . AT Overall length 66 inches. Height 30 

nate errors along with their progress and they inches. Depth 46 inches. 

ign- not closing their eyes to these short- JOBBER INQUIRIES INVITED 

“soit ngs ; instead, they are constantly work- Price $69 50 F. O. B. 

iets ie ow —. and in ag ages ge = Complete * N.Y. C. 
1. s nt Dody to improve the quality o 1€ 

beg uction so that the display field may be og ’ NA DIS PLAYS 

or led with better and better professional Manufacturers of Wood Display 

‘& nnel. Specialties 

ne he student body at the Institute now | 570 GRAND ST. NEW YORK CITY 2 

hody : a 

ers more than 200.—Ed.) 




















\s in nature 
many things vou buy are deceiving to 
the eve Things that look alike often 
times are not. Take SUN SHADES 
for example there is only one 
original SUN SHADE Yet, there 
are many imitations, products that try 
to pass themselves off as the real 
thing by similar looks or even similar 
sounding names Unfortunately you 


don't find out until after you've bought 
and you've 


used them until after 
been “stuck”. For you don’t get a 
second chance with suntading! 


Get Guaranteed Sun 
Protection and Visibility 
WITH THE ORIGINAL TRANSPARENT 


“SUN-SHADES”” 


Every Sun Shade is sold with an unconditional 
guarantee. Laboratory tests and actual 
usage tests prove that SUN SHADES Alter 
out up to 99% of the Ultra-Violet rays ... 
so don't take chances — buy the best — 
BUY SUN SHADES. 





NEW! EXCLUSIVE! 


INFRA-DYE SUN SHADES 
ELIMINATE ALL COLOR DISTORTION 








CAUTION: Be sure your Sun Shades carry 


this trade-mark. 


THIS TRADE-MARK 
iS YOUR 
UNCONDITIONAL 


GUARANTEE 


Jobbers: 





Write for our proposition 














—=F REE: send For Samples Today=— 


§ Please send samples of Sun Shade and a § 
* copy of your |} klet HOW TO WIN ’ 
+ YOUR DUEL WITH THE SUN.” : 
' Store Name 5 
; Per an 
ry ’ 
’ ‘ 
: Address : 
’ ’ 
; ate State___s 5 
’ ‘ 
‘ ’ 


THE SUN SHADE CO. 


Manufacturers of the Original Transparent Sun Shade 


7811-83-85 Chancellor Ave. Irvington 11, New Jersey 





PISPLAY WORts 


Baseball Window 


Is Televised 


For the 
baseball 
Cincinnati, 


opening day of the big league 
Virgil Ochiltree, Bond’s, 
window dividers to 
a display 40 feet 
Twenty-nine mannequins were used, 
the baseball lined up 
before a spectator 


season, 
removed 
make space available for 
long 
part of fans 
ticket 
apparel predominated. 

Included in the 
vendor, 
Throughout the window were scattered pea- 


nut shells, popcorn, chewing gum wrappers, 


taking 
window ; sports 


scene were a_ beverage 


newsboy, and a_ shoeshine boy. 


and cigarette butts. 
So interesting 
local 


and television stations gave it publicity. A 


that a 
radio 


the 
firm, all 


was display 


beverage newspapers, 
motion picture of the window was made for 
television purposes and shown on television 


screens atter the seventh inning of the 
game Members of Bond’s display depart 
ment gave action to the setting by moving 







































about among the mannequins as if taking 
their part in the opening day preliminaries 


New Developments 
In Rubber 


Small size models with infinite detail can 
be reproduced exactly by a new process ot 
preparing rubber compound, according to an 
article in the current issue of “Rubber De- 
published by the British Rub- 
ber Development Board. 


velopments”’ 


Rubber advertising models also have the 
advantage of low production costs since the 
adaptable to the production of 
much larger quantities, the article continues 
This economy, combined with the unbreak- 


process 1s 


able qualities and realistic details make 
these models excellent for many types ot 
display pieces. 

Copies of “Rubber Developments” are 
available on request from the Rubber De- 
velopment Bureau, 1631 K_ street, N. W., 


Washington 6 





—One third of the display which won first prize for Charles Merrill, S. Kann Sons Company 


in the department store classification of the Sew and Save display contest. 


The presentation 


consisted of three consecutive windows, the one on the left featuring fabrics and a cut-out 
girl of plywood covered with fabric and holding a wicker sewing basket; the word "Sew" in 


giant letters appeared here. 


The display illustrated above was the center section, while the 
third window continued the theme and the word "Save" concluded the slogan— 
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YOUR DISPLAY LOSSES 
CAN BE PREVENTED 


[Continued from page 51] 


icing of very expensive merchandise in 
reet show windows, a special protection 
oblem is created. If no losses have ever 
curred from window displays the tempta- 
yn is to neglect protection measures on the 
eory that since nothing has happened in 
past probably nothing will happen in 
e future. In case a robbery does occur, 
»wever, it is too late to do anything after 
e glass is broken and the merchandise 
tolen. The principle of good protection 1S 
take every possible measure of pre- 
ention. 
Store window robberies do occur. Not so 
mg ago an efficient gangster group stole 
half a million dollars worth of fur coats 
by driving up before a store around four 
o'clock in the morning, running to the dis 
Jay windows and smashing them with a 








king lead pipe. In a matter of minutes the gang 
sini would loot the window of its expensive 
furs and drive off into the deserted night 
streets. With some simple precautions 
these losses could have been prevented. One 
| can type of night protection for store windows 
ss of used by some retail protection departments 
‘oO an is a regular patrol by guards past the store 
De- windows. The window display department 
Rub- can aid the usefulness of this guard check 
up by furnishing the protection department 
the with a photograph of each window so the 
e the ictual contents of the window may be regu 
n of larly checked against the original con- 
nues. tents as shown in the photograph. Window 
reak- tape-burglar alarms and double panes of 
make glass have also been used by some _ stores 
5 of for protection. 

When furs or other very expensive items 
are ire displayed, additional protection meas- 
De- res should be used. When Lord & Taylor 
W., lisplayed a million dollars worth of precious 

gems in its show windows as part of a 
it promotion the psychological impact of 

presentation was heightened and the dis 
play protected by placing armed guards on 
the street beside the jewel windows. The 
armed guard was good showmanship com- 

bined with common sense to prevent loss. 
lhe interior displaymen must also use 
showmanship on occasion in solving his daily 
rotection problems. But usually simple 
ngs help him to prevent loss. Take tor 
example the designing of a rack to display 
bracelets. Rather than a display piece 
where bracelets could be slid off easily by 
tomers, a rack was designed where the 
had to be lifted up by the customer 
betore she could remove a bracelet. This 

the theft of bracelets very difficult. 
e same principle was applied to a man’s 
et display. In the past, shoplifters had 
able to pile up the wallets and steal 
in groups. A displayman made an 
ittractive wallet pad with inconspicuous 
tic tapes stapled to it. A wallet was 
d under each tape. In addition to 
ng an orderly display, it prevented 

LOsses,. 

was also found that displaying a single 
ny, a a single shoe rather than a pair 
ae d to cut display losses. This display 
out A benefited the customer because she re- 
in ei1.ed clean gloves from stock rather than 
the i ed pair that had been handled by other 


ners. By putting unusual size articles 
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‘\ tals 


os, Ns sen 
Nore Vee eee 
* iy, a i? ¢ 


A non-inflammable silver-backed festoon foil—with a brand 
new design feature! You can twist it into the spiral effect you 
want... pull it...and it locks in position—to add new ver- 
satility and new beauty to every display! Economical —costs 
less than Princess Pine roping. 


Available in seven sparkling colors... “Spiralock’ Festoon 
Foil is the newest member of the Metal Goods family of 
Florist and Paper-Back Foils, Cellophane and other display 
materials. Send for price list and complete information. 


Packaged six 10 foot lengths to a shipping carton, 
available in 2" and 5'1/2"" widths. Colors: Fuchsia, 
Gold, Christmas Red, Christmas Green, Royal 
Blue, Silver, Ice Blue. 


“Spiralock” will be exhibited by the Garrison-Wagner Co. 
at the NADI Show in Chicago, June 26-30... room 718 
Palmer House. 





5201 Brown Ave., St. Louis, Mo. 











DISPLAY JOBBERS 


Due to our increased production facilities, we are now in a position to 
take on new jobbers in new territories. 


We manufacture a complete line of 
FIRE-FLY LIGHTS and CLUSTER LIGHTS 
for all decorative lighting purposes. Wired in parallel, with transformer 


approved by 


UNDERWRITERS LABORATORIES 


Write for Full Particulars 


BEACON ELECTRIC MFG. CO. 


127 SUMNER AVENUE BROOKLYN 6, N. Y. 
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NEW! NEW! NEW! 


MINIATURE MANNEQUINS IN RUBBERLITE 





The last word in styling, 
cuteness; action — these 
miniatures have it! Approxi- 
mately 26 inches high, de- 
tachable arms and base. 

Expertly finished with exact- 
ing details and smooth tex- 
ture makes their appeal 


irresistible. 


Price each $9.90 





RP 426 RP 425 


Fourteen years of manufacturing quality, Rubberlite advertising displays, 
hands, leg forms, miniature manikins, blouse and brassiere forms. Our 
years of experience and know how give you the utmost in enduring quality. 


RUBBER PRODUCTS INC. 2066 Canalport, Chicago 8, Ill. 








UNUSUAL DISPLAY FOR SALE 


A PROVEN CHRISTMAS PROMOTION 


built around the well-loved legend 


"WHY THE CHIMES RANG" 


FOR INTERIOR 


A series of fifteen panels (4' by 6') executed in papier-mache by a fine 
sculptor, John Kucera — substantially mounted and framed, accom- 
panied by fifteen scrolls, hand lettered and illuminated, which carry 
explanatory script. 


FOR EXTERIOR 


Three beautiful units (two 8' by 8', one 8 by 12") for window, which 
depict the snowy locale of the story, greatest attention-getter, the 
exquisite cathedral in center unit. All in excellent condition. Original 
cost $3,500. Will make price attractive. Interior and exterior could 
be separated. We have used this display with highly satisfactory 
results. Please contact 


DEWEE’S 


1122-24 CHESTNUT STREET PHILADELPHIA 7, PA. 
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on display, such as very small or very large 
size hats, losses were again reduced because 
the merchandise was valueless to the averaye 
customer. 

Displaying a set number of articles in a 
group helps prevent shortages. For exam- 
ple, if handbags on a counter are displayed 
in a well-ordered group of six bags, a sales- 
girl can immediately spot a loss when it 
occurs and notify a detective. 

An expensive coat hung over the shoulders 
of a mannequin is a temptation to a shop- 
lifter. By putting the mannequin’s arms 
through the coat sleeves a thief would be 
compelled to dismantle the figure in order 
to steal the coat. Fur pieces may look nice 
thrown casually over the arm of a manne- 
quin, but the danger of theft is considerable 
It is better to put an inconspicuous wire on 
such a display so the garment becomes at- 
tached to the figure. The same principle 
will prevent the theft of fur capes and 
shoulder pieces. 

Dummy perfume bottles look just as at- 
tractive on display as the real thing and if a 
thief brings a dummy bottle back for a re- 
fund she finds herself in an embarrassing 
position. Expensive items are sometimes 
needlessly included as minor parts of a dis- 
play. For example, a displayman making 
a presentation of a new style suit added a 
pair of $60 cuff links to the mannequin 
The cuff links proved a good thing for a 
shoplifter and the display cost the store 
$60. 

These are only a few of the many ways 
the ingenious displayman can _ incorporate 
protective measures into his daily work 

It is good to keep in mind that display 
losses can be prevented by using the three 
basic protection factors: Simple but efficient 
merchandise controls, judgment in the loca- 
tion of displays, and good common sense 
in the methods of display presentation. 


"Profit Finder” 
In Handy Form 

A circular “Profit Finder” made of viny- 
lite plastic has been produced by Graphic 
Calculator Company, 633 Plymouth Court, 
Chicago 5. Four inches in diameter, the 
device shows the selling price at any mar- 
gin of profit from any cost per unit or per 
dozen. The figures are easy to read and 
can not rub off. 


Cut-Out Letters 
Of "Snow Foam" 

Nesbit Industries, Inc., 1823 Milwaukee 
avenue, Chicago, is marketing “Snow Foam” 
white cut-out letters in a standard size of 
12 inches high by 7-3/7 inches wide and 2 
inches thick. “Snow Foam” is light weight, 
washable and reportedly will not crack. 
warp or crumble. 





JUNE MARKET WEEK 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
CHICAGO, ILL. 


National Assn. of Display Industries 
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large . 
ane Display Big Factor 
seignod In College Sales pp 
irchases. of college students are in- FORE a ae 
; in a fluenced greatly by window and _ interior 
exam- display, according to J. Wilfred Gagen, 
slayed director of Campus Advertising. <As_ re- WITH AN THER ORIGINAL 
sales- ported in Advertising Age, Campus Adver O 
1en it ti g, through its National Youth Panel es DUDE RANCH _ CIRCUS CLOWNS =— 
( posed of 1,200 student representatives GOLFERS 
ulders al traveling field supervisors, has been FISHING AND HUNTING MOTIFS 
shop- conducting a continuing college consumer- 
arms F §«dealer survey since November, 1946, through 
ld be local chambers of commerce. The study is ‘i Let the humorous 
order being conducted in 25 college communities , lad lof th 
‘ a edaio ese eye- 
k nice College students are better than average PP Y 
lanne- window shoppers and appreciate original catching, eye-filling 
srable and appealing displays,” Gagen told Adver- 
ire on tising Age, pointing out that the average Figurines lend a dis- 
es at- college of 2,000 students is located in a ; : 
inciple smaller community where a ten-minute walk tinctive freshness 
s and will cover most of the business district and d + + 
that students in their leisure time often os aes . 7 
as at- wander downtown and do a bit of uncon- summer merchandis- 
id if a scious window shopping. 
a oo In connection with the survey, the follow ing. 
assing ing principles for point-of-sale promotion 
etimes have been outlined: 
dis- ; m - e e ° 
hes (1) A good window display is dependent These Golfers stand on green-flocked bases and come equipped with plastic 
ded a pale ren — . “— “ = ee golf clubs. Turnable and interchangeable heads afford a variety of expressions 
' the window should no ve Clutterec yy too | z - a a ‘ p ah ‘A - 
rig many non-related objects. College students and settings. Eight inches in height. Beautifully hand-painted. Available in 
like new ideas, meaning that editorial tie- contrasting durable colors. 
Sto . . ° °¢ 
sil ins, unusual sales, special lighting and dif- 
ferent approaches prove effective. 
ways ee : 
porate (2) The value of the interior is in direct EACH 
vie ratio with the interest the display creates. 
lisplay Therefore, if high traffic and buying points COMPLETE 
: are utilized with frequent changes of dis- | 
Pees lays, the ffective results will be had SETTING 
ficient plays, the most € ective resu ts Wl ye had. 
. loca. National advertisers and various merchan- 
sense dising forces of publications should exert $19 50 
: great pressure on dealers to influence them bal 
m this matter of frequent changing ot 
lisplays. Send for circulars 
Clerks should be more thoroughly in- 
prea aah of our complete 
viny- S ed about the merchandise they sell and 
raphic the merchandise the store advertises. Best line of settings 
Court. results can be obtained if the clerk can 
.r, the establish good will and confidence with the 
; ; consumer through knowledge of the mer- 
/ mar ee “tig gecigaaat >. salen Dare echoes PAY US A VISIT WHILE ATTENDING THE MARKET 
or per chandise he is selling. “Plus sales” can be 
a : : 
d and tained if the product is prominently dis- 
played or can be quickly shown and de- NORTH SIDE STATUARY COMPANY 
scribed 
ws : Factory and Showroom — 1316 CLYBOURN AVE., CHICAGO 10, ILLINOIS 
Frankel Distributor Phone — MI 2-8702 
vaukee For New Material 
—— Joseph Frankel, Frankel Associates, Inc., | — as —_———_——_ 
31Z€ "9 2I8 West 47th street. New York City 19, 
and nees that his firm has been appointed i 
= sive distributor in both the display field USE THE REDIKUT LETTERS 
crack. 


theatrical field for a new fabric. This Di 

ee ul fiel« . ie Cut Cardboard Letters 
Ams : elvet", ~~ — para OPPORTUNITY Popular sizes, styles and colors. Write for 
ill-nvlon varn. Flameproot, the fabric your samples and prices. Ask your Dealer. 
ush-resistant, has unusual _ tensile EXCHANGE THE REDIKUT LETTER co 
th and is said to be particularly ap- 2902 W. 76th St Los Anceles 43 Cali? 

to display and theatre uses. For any WANT AD purpose: : " 

POSITION WANTED 





























= POSITION VACANT 
Don’t forget—send in your news USED DISPLAY EQUIPMENT 
ms about all sn in the FOR SALE J oO B B E R S 
play field: births, deaths, marriages, REPRESENTATIVES WANTED We specialize in Children's Mannequins 
inges of position, anything pertain- $3.00 Per Column Inch For particulars write 
to display or displaymen anywhere. | CASH WITH ORDER WINDOW MANNEQUIN, INC. 
— __ ! 449 West 30 St. New York 1, N. Y. 
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NOW You CAN —United Air Lines has recently inaugurated a 
new promotional program to merchandise its 


service with large displays in its traffic office 


windows, using full-size mannequins. Shown 
here is the display in its Chicago traffic office, 
promoting travel to Hawaii— 


 « TLY FADING NITED Air Lines recently inaugurated 
os ‘ep new promotional program to mer- 
e e ye chandise its service, using displays 

— without hiding! with life-size mannequins. 

The first of these was set up in the com 
pany’s Chicago Loop traffic office. It de- 
picts a man, woman and child enjoying them- 
selves in Honolulu at Waikiki. The three 
are in beach attire on terrain simulating a 
small portion of the famous Hawatian beach 
\ palm tree is included. The design serves 
to promote the company’s service to. the 
Hawaiian islands in addition to its family 
travel plan 

Part of the display includes fresh tropical 
flowers, which the company flies in every 
three days from the Islands, to add authen- 
ticity to its appearance. The display is 











sprayed frequently with gardenia perfume 
to provide a pleasing aroma to those who 
view it from inside 

Production of this first mannequin-type 





GIVE 
YOUR WINDOWS 


conninarion— United's Display 


“SUN PROTECTION 





ELER ERE R REE 


display marks the beginning of a program fices. This particular set-up was designed 


plus VISIBILITY”’ of life-size promotional artistry to be dis- to be applicable to window space in its of- 
I the traffic ot 1 


tributed to company’s key fices in Los Angeles, Seattle, Philadelphia 
-— WITH and San Francisco, in addition to Chicago. 


It is planned to produce similar units every 


—As part of its program to stimulate Hawaii = three months. 
travel, United has distributed this 52-inch dis- ee ee ee ee ee 
aad play to its smaller traffic offices and travel pilin ; 


. . - o eye < < 11z Ss VIC Ss - < < i I b- 
TRADE MARK agents. It depicts typical Hawaiian activities, Hawaiian services, the ceca has distrib 
with the beach as a background and a red uted a condensed display version along the 


TRANSPARENT SHADES surf board stuck in the sand to carry the stoi pentoataiiy rego mpegs 
Neves sais need vou cake big losses message— and travel agents Ms lavout, which 18 32 
on sun damaged display merchan- 
dise...nor bother with awnings that 
can't protect against reflected light, 
or canvas strips that hide your best 
advertising. Just install famous In/fra- 
Chem J ransparent Shades! This ex- 
clusive ‘miracle material”’ shuts out 
fading ultra-violet rays, yet keeps 
your windows attractively visible all 
day. Many other advantages, too! 
See why over 75,000 merchants now 
cut costs and boost sales the Infra- 


} y Way : acts —7 Ay! Qnty a few secosant hors 
Chem way. Write for tacts —TODAY! VOBITERS fend 


os Ma 3 


FREE SAMPLES nS ‘Sisal ibisine» 
BROCHURE : ‘he ISLANDS. 
ESTIMATE ta 

YES— Rush me new brochure, generous Infra- 

Chem test samples, and estimate data. All 


without charge 


NAME 





POSITION 


UNITE O AIR LANES 


STORE NAME 





ADDRESS TS-239 (458) 
= ee ee ee ee ee ee ee ee ee oe oe oe 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 105-E 
Los Angeles 12, California 
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hes wide, depicts typical activities in the 

unds, such as a native net thrower, two 

ple enjoying themselves on the beach, and 
kelele player and hula dancer. This dis- 
was produced by Cate and McGlone of 

s Angeles. 

nited Air Lines’ display activities are 

idled by the company’s advertising de- 

tment headed by Robert E. Johnson, di- 

tor of advertising. Bernard Kovnat, dis- 

and promotional advertising manager, 
lirectly responsible for the display pro 
oram. 

\ll of the company’s display activities 

handled from United's executive offices 

Chicago. A major portion of the dis- 
plays are designed by Zay Smith and As- 
sociates, Chicago, from ideas conceived in 

company’s advertising department. Zay 
Smith and his associates were formerly 
members of United’s own design, building 
ind airports department. 

\ll of the dimensional units are shipped 
completely assembled to the United of- 
fices. The units merely have to be taken 
out of their crates and moved into window 
space, relieving field offices of the problems 

issembly and complicated installations. 





United maintains a display stock room in 
same building in Chicago’s Loop dis- 
ict, thus centralizing everything under one 

from the inception of the display work, 
ictual production, to packing and shipping 

company’s stock room also serves as a 


learing house for travel posters, litho- 
graphed art prints, airplane models, style 


signed show velours and miscellaneous display 
its ol- props 

rac United’s display policy is geared to the 
ideal ompany’s overall advertising program, and 
ever) specifically to its national magazine adver- 
ng, emphasizing topical and_ seasonal 
(OF its ingles of airline travel. Displays are local- 
istrib- in each city through window and coun 
ig the ter cards in traffic offices which point up 
offices lules, equipment and service from that 
pis 52 Counter cards used in conjunction 
with displays are produced on silk screen- 
lithographic type, photo-gelatin, a com- 

ition of these, or hand-lettered. 
life-size mannequin Hawaiian dis- 
recently produced was designed and 
ited by Richard Barry. Main object of 
display is to sell the idea that any per 
who sees it also can be relaxing on the 


in the Hawaiian islands in a matter of 
because of the accessibility of the 
ls today through the speed of United's 
7 n rn DC-6 Mainliners. A card in the 
igo display reads, “You could be there 
row! It’s only 20 hours to Hawaiii.” 
card also lists departure and_ flying 
from Chicago for daytime and ovet 
flights to Honolulu. 
of the major problems in this dis- 
was simulating water in the fore 
d of art work of famed Diamond 
Illustration board was air brushed 
eradation of blue tones. Over this was 
corrugated cellophane with the cor- 
ions running approximately parallel to 
loreline. Over that was placed clear 
glas”. The ultimate effect was that of 
ling blue sea and simulated surf 
g up to the sand shoreline. All was in 
per scale in relation to other fea- 
f the display 
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Worlds bangesl™ exclusive manufacturttLe of water-mized featnt. 





re 


or DELICATE PASTELS A. 


WESCO’S New VIVID Decorators Colors 
Offer Unlimited Range for Your 





) 





Decorating Ideas Is & 


Use them straight in all their daring vividness...let them down with white to the 
most delicate pastel...or mix them as you please. 

With VIVID Colors you are limited only by your own imagination and your own 
sense of color values. 

You'll like them especially for backgrounds because they give smooth, even cover- 
age over any surface: wallboard, wood, plaster, bricks, or canvas. Moreover, VIVID 
Colors do not rub off, run, peel, or flake. They dry fast, too, so displays and back- 
grounds can be used at once. And there’s no odor... you can install displays in 
windows or anywhere without imparting painty smell to air or merchandise. 
What's more, you clean the brushes under the water faucet, wipe up paint splat- 
ters with a damp cloth, and save time, trouble and money. Send the coupon or a 
post card for new Color Chart showing 17 deep colors and 51 let-downs. 


WESCO WATERPAINTS, INC. —Trenton, N. J., Matteson, 
Illinois, Good Hope, La., Berkeley, Calif., Los Angeles, Calif., 
Seattle, Wash., Portland, Ore., Montreal, Que., Sydney, Australia 


Please rush us one of the new color cards showing the 17 new 


| , 

} | 

| | 

| | 

Lyons | _ Vivid Decorators Colors. ! 
COLORS | 
l I 

| 





Address 





City and Zone State 





In Canada, Wesco Vivid Colors are avail- 


able through the Wesco Montreal eames Type of Business 





cuY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 

Largest and oldest school of its kind. 
Founded in 1905 


Write for literature. 


THE KOESTER SCHOOL 


Kimball Bldg. Chicago 4, Ill. 

















USE THE ff 
| 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 






REPRESENTATIVES WANTED 










$3.00 Per Column Inch —-CASH WITH ORDER 
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alas LIGHTING AND ARCHITECTURE 


[Continued from page 74) 


it’s THALL for BETTER DISPLAYS! 8 cssmisine sxe terrace Pies hott 


actually “attracts” customers, in more wa 
than one. It will last for years and year 
and make for more and more satisfied cu 


SOHO HOH HOHOHOHOHOHOHOHOHOOHOHOHOHOHOHOHOH OH OHHH 


BRA FORMS 


tomers and therefore produce more and mort 
sales 
Single, Double, 
Triple. When they designed the rooms in the Te 
race Plaza hotel they spent an average 
$2100 for furnishing each one instead of the 
$800 to $1,500 for which the conventional 
hotel room could be furnished. But they 
ended up with a room that was livable dur 


WE STOCK: 


Counter Mirrors 

Disp!ay Hand Mirrors 
round cylinders, all 
sizes 


ing the daytime, as well as a place to sleep 
at night. And as a result they figure thes« 

new rooms will produce four times. the 

Lucite 4%” Thick Man- 
nikin Bases (14” x 14” 
or to your specifica- 
tions) 


amount of business in room service. At 
that rate it won't take long to amortize 
the extra cost and start making extra profits 

If that kind of calculation is good econom- 
ics in furnishing a hotel room or building 
a department store, or a hot dog stand, why 
isn't it good economics for the lighting that 
goes into such a structure? 


Hat Stands, double and 
triple, with removable 
trees. 





HOSIERY DISPLAY FORMS 
WE FABRICATE: with Toe base or Reverse Position 


in Full Length or Knee High 


Now I'm not suggesting that the other 
kind of economics, the kind that is based on 
installation and operating costs, should be 
ruled out. A lot of that kind of economics 
also went into lighting decisions in_ the 
Terrace Plaza hotel 


e@ COUNTER DISPLAYS OF GENUINE LUCITE 


NOW ALSO AVAILABLE IN FLESH COLOR 


THALL PLASTICS 
e SCREENING, ENGRAVING, 
phen ENGINEERING CO. 


Creators and Manufacturers 
of Display Fixtures 


We invite your inquiries 155 CHAMBERS STREET, NEW YORK 7, N. Y. “slimline” and cold cathode types. — This 
SHOHOHOHOHOHOHOHOHOHOHOHOHOHOHOHOHOHOHOHSHOHOHOHOHOHOHOHOHOHOHOHOHOHO HOKU III. | saved on ballasts and will continue to save 


on lamp maintenance and electric current 


@ COUNTER SIGNS 


We used fluorescent lamps extensively in 
the hotel and in the new Penney and Bond 
stores, also in Cincinnati, but they were all 


SOHOHOHOHOHOHOHOHOHOHOHOHOHOHOHCHCHOHOHOHO HOO HOO OOOO 


STHOHOHDHOHOHCHOHOHOHOHGHOHOHOHOHOHOHOHOHOHOHOHOHOHOHOH OHH OHOHOHOHOHOHOHOHOHOHOHOH OHH OHO HOH OHO OOOOH OOOO 





Just to give you an idea of the difference it 


made, if we had used standard fluorescent 
in the Bond store luminous ceiling, there 
would have been so many ballasts necessar\ 
korrect-way korrect-way to operate the lamps that we would have had 


to run. the alr conditioning retrigeration 


... outstanding ... Sensational even in the wintertime to keep the pla 
at the June 1948 \ at the DEC. 1948 
. Display Show! f \. Display Show! 


Never let it be said that I didn’t use every 
bit of lighting knowledge I had to save a 
legitimate dollar. But I consider that only 
part of the lighting job. It’s the defensive 





» 


side. What I’m most interested in is using 


lighting skill knowledge offensively to 
e produce more dollars of income than could 

g aln otherwise be produced. 
eee That’ i 1 That's 


Ihat's the big new side ot lighting. 


. The manthinas of fashion significance. | where a lighting designer comes in. That's 
See the ~ * oi : ign thinking is gr 


where lighting design thinking is greater 





WILL BE THE FEATURE-ATTRACTION | than common engineering practice which fig- 

-korrect-way AT THE CHICAGO SHOW! | ures out the wiring and the power supply 
exhibit... Make Space 4 and 5 your headquarters 8 = ag aneagae — Ps Fa 
N. AD. MARKET WEEK during market week ... for here you se once ue broad a ee 
will see the new collection of Paris | job may solve the “seeing problem” and do tt 

Inspired, Beau Monde manikins! efficiently in terms of costs and optics and 

Recognized for their high fashion maybe even in terms of integrating the light 

and exquisite decor, Beau Monde ing with the general architectural form and 

manikins are again destined to design. But it won't do a thing about the 


vor »¢ a) ; , 
steal the show! all-important aspect of the job how peo 


ple react to what they see. 


| And I want to emphasize that. We are 
| not dealing with lighting equipment OF 
8 ighti - lighti for ‘ » We 


lighting levels or lighting forms alone 








oo | 21-23 SO. SECOND STREET Raa | are dealing with people in relation. 2 
A | those things ‘Then you deal with the 
535 GRAVIER STREET NEW ORLEANS, LOUISIANA | human equation you begin to find out that 

MR. FRED LOKEY, exclusive Korrect-Way distributor | the standard tormulas don’t necessarily g1v' 





vou the right answer. Something new must 
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tE he added — the insight and the instinct of 
artist. 

at brings up a new basis for evalua- 

It's no longer a case of measurements 


Wars b of results. People like or they don't 
years. - like what a violinist gets out of a violin. 
cu | don’t stop to ask how he does it; they 
more u mtent with the beautiful result 
course we all know that the violinist 
Ai as sweated and slaved half a lifetime to de- 
ve of velop the technique and master the physical 
sf thi side of his work. It’s an ingredient without 
ional F which he couldn’t make music. But take two 
they violinists who know just.as much about that 
du fiddle and are about equal in technique and 
sleep they will still give you different results. The 
these irtist in the man makes the difference. 
5 the | know this analogy gives the impression 
. At that light is an elusive thing. It is and it 
ortize isn't. By that I mean yes, it’s true that 
ronts light bounces around, slips away and dis 
ynom- sipates itself. But it’s also true that light 
ilding can be given form and substance. Take a 
, why shaft of light in a theatre. You can almost 
r that - §6touch it. It’s something in itself. And then 


take the reaction when a shaft of light hits 
ome object. Whatever it is, it will burst 





other tid? a 

olen nto brilliance and seem to take on different 

1 te physical properties and new emotional ex 

omics citement. 

1 the his gives us something tangible to work 
It's done all the time on the stage, 

ity vhere I had my fundamental training and 

Bond earl experience. But it can also be done 

re all utside the theatre in the commercial and No. G-501 "WOMAN IN THE SHOE DISPLAY” 

This social world. And it can be done with the 

aan same artistry that 1s used to bring illusion | There was an old woman See these little darlings in action. 

ene ( theatre audience \iter all, every oa a ee oe There are six moving figures 

“an vou bring a lot of people to one place ‘ 

saceeh have an audience. So the problem of She had so many children she |. A see-saw action 

there ng them see and feel what you want didn't know what to do 2. Bugler heaalie-ccdtaal window 

aii to see and feel is the same, basically, : 3. Boy swimming on shoelace 

hail retail store as it is in the theatre. She gave them some broth, with 4. Menge youngeter drinking broth , 

€ had a 5. Boy in window teasing girl by pulling string 

ration t's go back again to the Terrace Plaza Our any bread up and down on which a toy is attached 

1 ‘ . r ' ce > “4 Ss ~ e | 

place show how some of these theoric She whipped them all soundly 6. The poor old woman rocks back and forth 
out in practice in the commercial ; . with her head in her hands wishing it were 

ever} The Terrace Plaza architects took anda sent them to bea. time to put the children to bed 

ery eir required zoning setbacks eight floors aoites i ; : eer ie oo ; 

ave a sth equ red oO . — “ i This display is printed on a 90 point white lined cardboard in eight beautiful colors and a 

t only ee yrs way they Paiena a roosop finishing coat of varnish. It is firmly attached to a wooden frame. Height 28", width 35", 

onsive at the lobby level where pe ople can depth 5", packed in a heavy duty shipping carton. 

using ne and dance in the summer and ice skate 


Ke winter Cost $35.00 each F.O.B. Brooklyn 


could e is probably no limit to the number 
s in which that terrace could have GREGORY MO i ORS, Inc. 














Thats : } ighted. | chose to Use spotlights 

That's 1 n the 19th floor parapet and trained 320 BRIDGE STREET BROOKLYN I, N. ¥. 
reater m the plaza with the spread of the 

h fig- controlled so that they did not go 

supply any room windows or overshoot CORK SHEETS NATURAL CORK BARK 

; = : is Popular size — 24" x 36" x ve" Thick Large Irregular Rough Chunks 
pitas : the point [ want to stress here 1s $16.00 per Dozen Sheets $7.50 per Bundle (approx. 10 Ibs.) 

| do tt se beams of light became just as 





s and part of the architectural form and GROUND CORK CORK MOULDING 








light of that building as they would have Natural Color Only Half-Round Natural Cork 
n and they were made of structural steel 1214 Lbs. — $4.25: 25 Lbs. —_ $7.50 15 feet to Coil ” 
ut the crete. To anyone looking at that 100 Lbs. — $27.50 Ya" — $2.00; 34" — $2.50; $1" — $3.00 
vy peo at night, with those spotlight beams TITAN DECKLE 

it has a different shape than it would | One of Our Most Popular Sheet Papers — Now Available in Two Sizes. 
Je are ithout those lights. And that terrace, New Sample Book Now Being Distributed — Did You Get Your Copy? 
nt or into brilliance under the smashing 
e. We of those powerful light beams also 
to all 4 lifferent, exciting and inviting look W ” Aurtock 7, 
h_ the of the lighting. e e “ac. 
t that I had used lighting otherwise there 123 E. BALTIMORE AVENUE LANSDOWNE, PENNA. 
y give r shapes and other looks I could 








must iven to that structure shapes and 
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looks that the architects never intended a 
perhaps never thought possible. 

Here indeed is another example of light 
as a tangible thing. This is an example of 
the lighting consultant functioning as a « 
signer on the grand scale — in full and 
irrevocable partnership with the architects 
and engineers. In essence, this decision to 
use spotlights was artistic. Taste and fancy 
were called into play by means of lighting 
| and a tangible form was produced in space 
for people to look at and enjoy. And they 
are coming in droves to dine and dance or 
skate. In other words, business is good on 








a terrace which gives them an unusual and 


. 8 | enjoyable evening. There we had done 

COLORED CORK if] 1? Beautiful Colors and Natural | something with light on the income produc- 

ing side of the economic enuation. We were 

using it as a dramatic and dynamic form 
that would stimulate sales. 

We didn’t stop there. We put filters and 


VIRGIN CORK BARK — CORKWOOD — RING LIFEBUOYS diummsees ‘on those spotlights so we seal 


vary the effect from “sunlight” for winter to 


GROUND CORK —_. CORK “NOTS” — CORK SHEETS “moonlight” for summer. And, in full agree 


ment that we must “never underestimate 


CORK RINGS seal SEINE CORKS — ETC the power of a woman,” with light we made 


it possible for her to “walk (or dance, or 





skate) in beauty”. Women bring the male 
buying public to the terrace, but the light- 
ing is what brings the women. Here again 
Write in for Illustrated Circular and Color Chart we ae See 8) & Seno 160), Soe 

effects and moods for the benefit of the 


paying guests. 





Contact your jobber or order direct: Shad sie sek veined ek tb nile 


tects not only for its design effect but as 
M Al Fe @) Ss ( <>) M PA N Y an income-producing unit of the hotel 





“ Hs structure. What we did with the spot- 
BOX 289 THE HOUSE OF COLORS DOVER. N. J. lights helped to reinforce and carry out this 
on ome eee ee ee ee ee ee ee ee ee es ee ee ee ee ee ee ee ee ee ee ee ee oe oe oe ae ae oe oe oe on oe idea, then, in two ways; it added appeal 


| and thereby made for satisfied customers 
who would provide repeat business. 





So we achieved some very definite eco 


There's a Whale of a Difference nomic as well as artistic purposes with those 


lights. But we're not through with the 

Between a 16mm and a 35mm Kodachrome! | economics yet. Before we could put thos 

| spotlights on that 19th floor parapet we had 

Compare for yourself the beautiful, true color and clear detail of | to know that what we were trying to d 

our 35 mm Kodaslides, and the small, blurred images of the 16mm wouldn't be so expensive to install and so 

i | costly to maintain that 1t would be more oj 

services. | an economic liability than an asset. And 
Send for free samples and further details on your store letterhead wat re cantly what would have been be 
case 1f we had tried to use existing means 

“Displays of the Week” and methods to get the lighting effects we 

were aiter. That would have meant bulbs 

and reflector arrangements in bulky hous- 

WORSINGER WINDOW SERVICE ings, cumbersome to operate, costly to in- 

110 WEST 40th ST NEW YORK CITY 18 stall and requiring almost constant atten- 


tion from skilled electricians. 


This was the first really new change im 








—, | outdoor lighting in about 20 years. The 
prevailing practice in lighting outdoor 

spaces, such as baseball parks, had been to 
At 306 we 308 S. Ma rket Street use batteries of 1,000-watt bulbs. Mounting 
such light batteries would have required a! 
expensive structure of steel frames. fur- 


Chicago = eetaaee eae 


a cordial welcome awaits you - - - make it a point to visit our | JUNE MARKET WEEK 


showrooms. See the latest in manikins, forms, wigs, replaceable 


hands, arms, all made of "NATEX" rubber. JUNE 27-30 1949 
JOBBERS: We manufacture all kinds of special items in rubber. FALL & CHRISTMAS LINES 


See us about your needs. 





PALMER HOUSE 


NATIONAL ART STUDIOS CHICAGO, ILL. 


306-308 S. MARKET ST. CHICAGO 6, ILL. National Assn. of Display Industries 
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thermore such frames would have distorted 
t architectural form of the building and 
t light would spilled all 


hiuilding and all over the street. 


have over the 


lis Was a place where we had to do a 
creative thinking in light or else 
ws the whole idea overboard and _ try 
on another tack. To begin with, we 


owed from the theatre where for about 
vears a German principle called elip 
il lighting had been used to produce 


2, clean cut shafts of light. However, 
itres had used bulbs in sizes 500 to 2,000 
These were not nearly strong enough 

ur purposes in the Terrace Plaza job 


my request, therefore, General Electric 
uced a 3,000-watt bulb which I put into 
or the first time. In order to use it, 
vVhole equipment design had to be re 


ied and enlarged. 
Is gave us a self-contained searchlight 
could be focused through a 
trolled beam that packed a tremendous 
lop. By using these beams in multiples, 
light. These 
light 
<tvle spotheght bulbs 


lens in a 


reated a wall of new 


s gave higher intensities than 

Furthermore, any 
could change them and they could be 
ited without a skilled 


ittendancee. 


electrician in 


idditional economies in 


onsumption because 


en there were 


we were doing 


3-kilowatt lamps what had formerly 
done with double that amount. of 
Since we used 30 of these bulbs, 

e m a housing, the saving was im- 
portant \nd to further simplify the main 
tenance, we mounted the equipment on 


that 
Wot! k or use 


ey tracks so could be 


minimum ex 


they 

with 
of time and effort. 
w did we « 


posi 
ned for 
penditure 


HH] 


ontrol the beam 


allv, we did it 


spreads ? 
with mirrors. 

first 
They 


Ways to 


for the 
building 

different 
different 
reasons. But | 


se lights were used time 


Terrace Plaza can 


ed in a thousand 
thousand effects for 
different 
that 
future will be as 
well 


only a 


uc¢ a 
and want to 
oft these lights 
much a 


isize effective use 


matter ot 
tic as used 
light 
rie and negligee manufacturers’ fashion 
s| that held in a 
tt street in New 
from 


as technical choice. | 
short time ago to 
huge 
York | 


foul 


Was armory on 


had 


directi ms 


them 
hitting 
an S80-foot square plat 
When they caught a 

tl ill 


Probing down 
flat angle into 
model head-on 
iminated her brilliantly; when they 
t her from the rear, they showed het 
ouette. 
jump from creating buttresses 
architectural 


ht as an adjunct to an 


to using the same equipment as a 


clad 
better 


of silhouetting a negligee 
don't 
| can 


figure, 
know of any way in 
illustrate the extreme range 
al ersatility of light: than by pointing 
how wide a diversity of uses the same 
equipment can be put. 

at is true 


e what the possibilities are 


of one piece of equipment 
for varia 
the adaptation of 


ind originality in 
uusands of which are now 


bulbs 
ble from the lamp manufacturers. 
is literally an unlimited field for 
really and thinkers 
light 


who are truly 


itors in People who 


recog- 


Tobber and Vishibulor inquiries invited s 
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FOR YOUR 
IMMEDIATE NEEDS 
MAKE IT 

A POINT 

TO ORDER 


Bulltou 


DISPLAY PAPERS 
FROM ANY OF 
THE FOLLOWING 


4) 


BALTIMORE — Baltimore Display Industries, Inc 
Becker Sign Supply Co. 
BIRMINGHAM — Lassetter & Co 
BOSTON — John J. Cahill Displays 
Feine Trimming Co 
New England Decorators Supply Co 
CHICAGO — Maharam Fabric Corp 
CINCINNATI — Cappel! Display Co 
Reinermann Fixture Co. 
CLEVELAND — Consolidated Display Service, Inc 
DALLAS — Marshall E. Moody 
DENVER — Walter W. Martin 
DES MOINES — Kes! Display 
George Kucharo 
DETROIT — Display Creations, Inc 
HOUSTON —L. E. Clark Display Service 
Merchants Display Supply 


BULKLEY 


295 MADISON AVENUE. new ye 





Bulktou 


FALL AND CHRISTMAS 
DISPLAY AND GIFT WRAP/LINE 
on display in ROOM 754 


at the PALMER HOUSE 


CHICAGO, ILL. 


JUNE 27-30, 1949 


INDIANAPOLIS — National Decorators Supply Co., Inc 
KANSAS CITY — Decor, Inc. 
Harvey J. Maxwell 


LONG BEACH, CALIF. — M. E. Taylor & Son 
LOS ANGELES — Aladdin Fabric Co 
Graphic Arts Center 
Syd Jackman Co. 
Maharam Fabric Corp 
Sidney S. Newhoft 
LOUISVILLE — Friedman Display Co 
MILWAUKEE — Artist & Display Supply Co 
MINNEAPOLIS — L. E. Hier Display Equip. Co., Inc 
NEW YORK — Maharam Fabric Corp 
Richtone Ca. 
Texkraft Sales Co. 
OKLAHOMA CITY —E. B. ‘Jack’ Castle 
PHILADELPHIA — Arrow Decorating & Fixture Co. 
Free Lance Display 
PHOENIX — Arizona Attractions 
PITTSBURGH — Cappy & Company, Inc 
SAN ANTONIO — John Herweck 
SAN FRANCISCO — Sylvan Cohen 
Sales Paper & Supply Co. 
SEATTLE — Champion Display Material Co 
Maynard D. Ross 
ST. LOUIS — Garrison Wagner Co 
WASHINGTON — Modern Displays 
WORCESTER — Dashoff Display Corp. 


Pl ba eh 


aK 17, WY 2635 SO. WABASH AVENUE. CHICAGO 16 itl 




















MANUFACTURERS OF DECORATIVE DISPLAY MATERIALS 
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455 WEST 45th STREET 





NEW YORK 19, N. Y. 
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| nize that working with light requires mo 
| than slide rules and light meters. I will 
| admit that the technical side is always 
needed in the end to make a practical rea 


korrect-way f korrect-way N | ity out of the things that the thinker in 


light has imagined. But what I want to 


: i ati \ | impress you here is that thinking 
... outstanding ... Sensational ; light is cacakia nani a ete Ni 
at the June 1948 at the DEC 1948 from the physical means of carrying out 
4 . ¥ 
Display Show! 7 Display Show! | with electricians and electrical engineers 
. ; XS s : 













those ideas. Today we associate lighting 
What happens if tomorrow we should elimi- 


| nate the wires and transmit energy with 






which to make light through the air? <A 

o | new set of technicians would then have to 

| be created. But for your lighting de- 

Ag ain eee ) signer, your thinker in light, nothing will 
| have changed. He will have gained one 

See the The manthinas of fachion significance... | more means of giving reality to his thoughts 

and artistic conceptions. And the same 






korrect-wa WILL BE THE FEATURE-ATTRACTION | thing would be true if some entirely new 
ie Y AT THE CHICAGO SHOW! artificial light source were to be developed 
exhibit... Make Space 4 and 5 your headquarters some source that didn’t use electricity at 


_ NLA.D. LL. MARKET WEEK during market week... for here you | all. 



































eee: will see the new collection of Paris | When you think of light in this way, you 

Space 4 & 5 Exhibition Hall Inspired, Beau Monde manikins! | are ready to accept the idea that lighting 

Palmer House, Chicago Recognized for their high fashion | design really is and ought to be an inde- 

JUNE 27-30, 1949 and exquisite decor, Beau Monde | pendent field. It's something too im- 
manikins are again destined to 





portant to be relegated to some subordinate 

on an engineering or an architectural firm’s 

| staff, or to someone who can be given a 

’ | few objectives in terms of footcandles and 

| | | wattage and told to draw in the necessary 
| wiring on the plans. 

That kind of an approach, however, 1s 


steal the show! 

















what we have had all too often in the past 
and unfortunately it looks as if some 

















JOBBERS ONLY! 


See the Country's Leading Popular Priced Line of 


ARTIFICIAL FLOWERS—FOLIAGE—SET PIECES 
For FALL and XMAS 


At Hotel Sherman 


Randolph at Clark St., Chicago |, Ill. 
PARLOR "'L" 


JUNE 26th to 30th Inclusive 


NU-ART DISPLAYS = 





540-546 NEWARK AVENUE JERSEY CITY 6, N. J. —Del LeSage, The Crescent, Spokane, de- 
ashes veloped this functional fixture and speaks of 

Creators and Manufacturers of Artificial it as “a work-horse". The center shaft is 

Flowers Serving Jobbers Exclusively. turned wood, 8 feet high, and is 8 inches in 


diameter at the bottom,tapering to 3 inches 
at the top; it accepts an 8-foot bolt to draw 











a. . : -inch 

EXQUISITE SMALL FLOWERS the unit together. The shaft is cut at 12-inc 
os Case and Interior Trims USE THE spacings. Blurb shelves are 5-ply, the bottom 
et >, Meee agit ie eee, eee OPPORTUNITY EXCHANGE shelf being 56 by 18 inches and the top shelf 
a sage ie ceca: ineutancced! Dyed For any WANT AD purpose: 40 by 14 inches. Revolving shelves can be 
Tremendous Varieties in Stock POSITION WANTED POSITION VACANT reversed. Wood base is 2 inches thick. The 
MILTON S. AHRENS. INC DISPLAY EBUIPMENT FOR SALE unit takes all small merchandise, Wood con- 

; < : struction was done by a local mill and the 


Importers — Mfgs. — Exporters REPRESENTATIVES WANTED 


56 W. 36TH ST. NEW YORK 18, N. Y. | $3.00 Per Column Inch — CASH WITH ORDER lacquer spray job was done in the departments 
paint shop. Total cost, approximately $!100— 
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more ple are going to go right ahead think- | 
I will x of lighting in those subordinate terms. | 
always cnow of a 600 apartment unit planned for 
l rea d-town Manhattan for which they are 
ker in ing about the lighting job in that way. 
ant to ey ll end up asking themselves, “What 
ing in nd of fixtures can we buy to install the 
endent hts for so and so much money?” What 
iz out they should be asking is: “What can we 
ghting with light to make this place more 
ineers tractive and more livable? What = are 
elimi- human wants that light can fill to make 
with this place more desirable?” Then, after 
ir? A they have answered a few questions along 
ave to those lines, they should set out to develop 
g de- rhting that will supply some = of the 
g will inswers. 
dl one That’s the way the planning for the United 
oughts Nations headquarters is being done. They’re 
same making provision right at the start as to 
y new vhat they’re going to do about light for 
‘eloped television and photography. These are only 
city at two of the numerous functional needs that 
lighting will fill in that project, but I cite 
iV, you them as examples. We are working to 
ghting gether to achieve a united result for the | 
inde- nited Nations ...a unity of architectural 
» im- form and light design. And we are doing it 
“dinate irom the very beginning of the venture. As 
firm’s the UN planners are breaking new ground 
iven a for new buildings, they are breaking new 
es and ground in architectural trends. I am, of 
‘essary irse, very proud that they are aware of 


importance of light design in their basic 


wee ie eee ee ee PLASTIC FABRICATORS 





some proved the value of coordinated planning in 
vhich lighting is given its rightful stature 44 MURRAY STREET NEW YORK 7, N.Y 
d authority. Thomas Emery Sons, Inc., 


spent $450,000 to light that hotel —and in 
so doing they took a novel and progressive 
step by making lighting an integral part of 
the earliest plans for the project. Perhaps 
had some qualms at first. But the 

f is in the number of puddings made in 
lerrace Plaza kitchens, one might say 








FOR FALL 


MC 9401 Sturdy Wood 
Displayer of Amer wood 
construction to enhance 
your fall display. Foliage 
is preserved multi-colored 
oak leaves. 


found that their pioneer idea produced 

nomic results with which they are com- 

—" etely satisfied. Their recognition of the 

ortance of lighting brought them prac- 

and tangible evidences in public rela 

and in cash intake in the Bond and 
nney stores and in the hotel itself 


50,000 Displays Planned 
For New Razor Blade 


connection with the announcement of 


Plaque may be had with 
store name or any copy 
submitted. Approximate 
size 68"'x40" each 28.50 
lver Star’, a double-edge razor blade 

of a new metal, duridium, American 


MC 9402 Sturdy Wood 
Displayer, same construc- 
tion as 9401. Foliage of 
preserved multi - colored 


oak leaves. Approximate 
size 68'' x 48'' each 28.50 


Razor Corporation, Brooklyn, is be 
ng a display campaign which will re 
e the installation of 50,000 windows in 

conceivable type of outlet. The blades 
be advertised in pages and double 
ids in the Saturday Evening Post, Life, 
ier’s, Look, True, Sport and other maga- 
in addition to newspapers and radio Ouk leaves may be ob- 
tained separately lb. 3.75 


att Sno-Blocks each 3.35 


announcements. 











Don’t forget—send in your news 
tems about all happenings in the 
display field: births, deaths, marriages, 


h f ition, thi tain- 
‘a cacaaiaeapieatinmin nines McCANN DISPLAY COMPANY 


= |} 110% S$. BOULDER TULSA, OKLA. 


See these displayers at your favorite Jobbers 
or write us direct. Jobbers Inquiries Invited. 
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HOW 


VISIT US AT THE PALMER HOUSE 


ROOM 793 


JUNE 27 THROUGH JUNE 30 


A. LUIZ 


3 West |8th Street © 








New York II, N. Y. e 


YOU SHOULD SEE... 
REED and RATTAN 


WORKS WONDERS 


IN YOUR 


WINDOWS AND INTERIORS 


CHelsea 2-6264 














It’s universal—multi-purpose. 
Guaranteed unbreakable. 


Easy to Insert. 















No rights or lefts. 


























FITS ANY SHOE! 


One Form for all size 


etc. Looks like human foot 


s and style: 


211 N. Seventh St. 


THE “INVISIBLE” SHOE FORM! 
FITS EITHER SHOE! 


casuals, high heels, slings, ankle straps 


yet does not hide trade mark on insole! 


Flexible. Springy. 


Shoes can be suspended in 
window. 


$1 5.00 per dozen pair. 


Orders for 6 pair 
or less sent C.O.D., 


See your local jobber or order direct. 


Write for catalog, ‘‘Modern Design 
on Display’, illustrating individual 
plastic display fixtures. No obliga- 
tion, of course. 


* Trade mark registered. 


ROGER KENT COMPANY ©... . Plastics 


St.Louis 1 Mo., 


















440 Sansome 


IT'S TERRIFIC! 


PLASTIC FABRICATORS CO. 


St 


San Francisco, 


SEE PAGE 85 


Calif. 





USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
REPRESENTATIVES WANTED 
POSITION WANTED POSITION VACANT 
$3.00 Per Column Inch — CASH WITH ORDER 
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Foley Extends Display 
To Sidewalk Via Gendarme 


Visual merchandising doesn’t have to sto; 
at the confines of the window, as John R 
Foley, window display manager of R. H 
Macy & Co. New York 
demonstrated. 

His problem: A dramatic 
windows devoted to Paris copies 
from 
additional merchandis¢ 


City, recent] 


front of sip 
Coat 


suits and dresses priced $37.50 t 


$89.95; color, navy; 


copies of Dior millinery. It was the usua 
problem, but solved by Foley in a new way 
sans cliche, pun or blow-up of the Eiff 





















Vendome, or Are de Triomphe, no 
with 


Bank 


tower, 
Comedie-Francaise 
marts o1 
was to employ M. 
ville, Quatrieme 

Ville: in 


two 


kiosk 
Left 

His 
Adrien, 
dissement, 
Paris 
promotion Henri patroled the sidewalk be- 
fore the 
of the merchandise displayed. As he 


posters, no 

bookstalls. 
Henri 

Arron 


words, 


flower 
solution 
agent ce 


Hotel de 
For 


other 


Cop. weeks during the 


windows to point up the ancestry 
saun- 
tered jauntily past the store windows in his 
authentic gendarme uniform flown over from 
the Henri 


the apparel with all who were 


would discuss 


interested in 


Paris tot event, 


it or in him always in French, of course, 


except for a quick switch to English when 


two New York City plain  clothesmen 
gave him a fast search for concealed weap- 
ons; Macy's protection department cleared 
him after assuring the detectives that his 


baton was needed for an authentie touch and 
And it 1S re ported that 
diverted attention 


merchandise st ypped to 


not for persuasion. 


several ex-GlIs Henri's 


from. the when they 


recall Paris incidents which had nothing to 


do with store-keeping 


Foley's idea of using a live gendarme to 
attract still more attention to the windows 
accomplished its) purpose abundantly, but 
ilso resulted in additional store publicity to 
in unexpected extent. The Herald-Tribun 
eave Macy's a two-column feature. stot 
Phe \ssociat Press covered the tale : 


idcasting Company intervie 


Henri over its “Hone New Yo 


moon nm 











949 





Ee. Bo 


5, ho 


lenri 


rron 
ords, 
the 
k be- 
‘estry 
saun- 
n his 
from 
sScuss 
ed in 
yurse, 
when 
smen 
veap- 
eared 
t his 
h and 
| that 
‘ntion 
ed to 
ng to 
ne to 
1;dows 
; it 
ity to 
ibi 
sto 
1¢ 


MAY, 949 


ram. The “Voice of America” short- 

ived the story of Henri and beamed it to 

French-speaking countries. 

This was unsolicited publicity, the favor- 

le kind that results from an unusual idea 

d produces a high degree of “sell” for the 

ire and, incidentally, for display. 
Ball-Brite Announces 
New Product 

\ new aluminum Christmas tree ball has 
been developed by the Ball-Brite Mfg. 
Company, 111 West 19th street, New York 
City 1l. The ball is made from light gauge 

minum that has all the brilliance of glass 

lls. They are extremely light and dur- 

le, and are supplied in five colors. They 

also manufactured with a sparkling 

tinseled rim, giving the balls a two-tone 
effect. 

Complete information may be had from 
the company on request. 


Broken Tubing 
Dangers Cited 


Cuts trom broken fluorescent tubing can 
result in a chronic inflammation which 
may require surgical treatment is the warn 
ing issued by the Kettering Laboratory of 
Applied Physiology after 18 months of re 


search on the subject. The danger, accord- 
ing to Dr. R. A. Kehoe, laboratory director, 
li in beryllium, one of the materials 
comprising the coating inside the tubes 


The warning was given in an exhibit on 
display at the Ohio State Medical Asso- 
ciation’s annual meeting at Columbus It 
was also pointed out that beryllium can 
produce a harmful gas when burned. Dt 
Kehoe advised anyone disposing of burned- 

tubes to wrap them securely before 

gectting rid of them and if a tube should be 

ken to be very careful to see that all 
ments are swept up 


Florence Ferman 
Leaves Magnani 

the resignation of Florence Ferman from 
Magnani Mannequins, New York City, has 
been made known. Her tuture plans will 
be announced soon. She had been stylist 

fashion coordinator, as well as publi 
itions manager, for the firm. 

future Magnani's figures will be styled 


by well known display directors assisted 

' | ’ : 
the companys art department, according 

to Joseph Braunstein, general manager. He 


announced the appointment of Florence 
ts as public relations manager 


Arnold Brandes Joins 


Wesco Associates 
nold Brandes, formerly vice-president 
Kulay Advertising Displays, Inc., has 
Wesco Associates, Ine., point-of-sale 
facturer located at 4 West 58th street, 
York City 19. He will concentrate 
new business activities. 











Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
*hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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NAIL PANELS 


faster! 


Automatic magazine-loading Spot- 
| stapler nails wallboard, plywood, 
i Ww pressed woods and light metals 
without hammer marks. Spot- 


staplers either countersink or flush 
| drive. 


A" Yn HR" Vy" %' Write for Bulletin 


SPOUVLVAILLS use 

















1218 Sherman Avenue, Evanston 8, Illinois 














FLAGSTONES 


Made from a fibre board and treated to resemble rough stones. Can be had 
in Gray, Pink, Blue, Green, Terra Cotta, and mixed colors. Use with scatter 
grass or wood flokes. Will make beautiful walk effect. 


16 pieces, approximately 12 square feet, $5.50 set 


Wood Flakes, 2 cubic feet (approx. coverage 75 sq. ft.) $2.65 bag 
Scatter Grass, 3 lbs. per carton $2.85 carton 


ANKERUM MFG. CO. 


19TH AND ARCH STS. PHILADELPHIA 3, PA. 
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One of America’s Leading 


FLOCK PROCESSORS 


of Rayon & Cotton Papers 


and Textiles 


— Now... New Brilliance 
and Color in 


Available in 
27” BOXWEIGHT — 54” BOXWEIGHT 
17 COLORS — PROMPT DELIVERY 
FROM ADEQUATE STOCK 


. Competitively 
Priced / 


Sold thru Distributors and 
Paper Merchants from 


Coast to Coast 


Send for Sample Booklet 
and name of supplier 


nearest to you 





EMBOSSING CORP. 


598 BROADWAY, N. Y. 12, WN. Y. 
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| New Neon Sign 


Interchangeable 


\ new interchangeable neon sign is offered 


by the Neco Manutacturing Company, Inc., 
\uburn, Ind The copy in this sign is 
| changed simply by replacing, or rearrang 
ing, the individual neon letters. <A_ selec- 
tion of letters, figures, novelties and prices 
enables a user to change the sign at any 
time The manufacturer is now accepting 
applications for territorial franchises, both 
in the United States and foreign countries 


Windo-Art, Boston, 
In Larger Space 
Nicholas 
Art Display 
pansion of the 


W indo- 


announces the ex- 


Petrucci, owner of the 
Company, 
firm. The organization has 
around the from. its 
Bedford street and is 
Kingston 
double the 


Is now occupied. 


moved corner former 
location at 122 
located at 31 


\pproximately 


now 
Boston. 
amount 
Art has 
England 


street, 
previous 
W indow- 
New 


than 16 years 


of spac 
been serving the Boston and 


territory tor more 
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Timing Devices Shown 
In New Catalogue 
A new catalogue 
and devices” 


entitled “Haydon timing 
is currently offered b 
Manufacturing Company, Inc 
Conn., a subsidiary of Genera 
Published in two colors 
Haydon line 
chart drives 
Com 


motors 
the Haydon 
lorrington, 
Time Corporation 
the 20-page 
of synchronous timing motors, 
timing devices and clock movements. 
plete details on the products are made 
may be obtained by writing 
Havdon Manufacturing Com 


book presents the 


avail 
able. Copies 
EK. B. Hamlin, 


pany. 


Three Firms Admitted 
To NADI Membership 

Fitzgerald Display 
Slauson avenue, Angeles, and Keith 
Originals, Lakeview, Ohio, have been ad 
mitted to active membership in the National 


Company, 3618 West 


Los 


Association of Display Industries. Harold 
Gale Display Company, 726 Main street, 
Kansas City, has been admitted on an asso 
ciate basis. 


by Tony Brinker 





= MADE HIS OWN LIVING 

SINCE THE AGE OFS. 

ON MAy 1 COMPLETED 

30 YEARS AS DISPLAY 
DIRECTOR FOR 

\ COMMONWEALTH 





EDISON. 
BEFORE JOINING 
THE COMPANY HE 
WAS IN VAUDEVILLE 

UNDER THE NAME 
, OF BOB WHITE. 
































Pacsolwann Gouin cosmealy, 










eee 
“BeLonss ro More cLuBs 
THAN HE CAN REMEMBER, WAS 
PRESIDENT OF THE CHICAGO 
DISPLAY CLUB FOR THREE. 
YEARS , WAS ON THE BOARD 
OF DIRECTORS OF THE I.A.D.M., 
ETc. ETC. HAS SPOKEN 
BEFORE GROUPS ALL OVER 
THE COUNTRY. HIS HOBBIES: 
COLLECTING, CUTTING AND 
POLISHING SEMI-PRECIOUS 
STONES. ALSO LIKES GARDEN- 
ING, AND JUST BEING WITH 
HIS FAMILY. 








DISPLAY DIRECTOR, 


CHICAGO 
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Sound Device Adds 


To Attraction 
‘Easter Bunny Land” was the title of a 
lk-through attraction featured by Earle 
laylor, display director for Strawbridge 
Clothier, Philadelphia, recently with ex 
lent results. fairy-like 
rdens with 


Featured were 
distortion 
bo eggs, many types ot little animals 


mirrors, peep-in 
| birds, a cricket orchestra, and an ovet 
ed “rabbit” (a young lady in a_ white 
bit suit) who greeted the children while 
were photographed. 
\dding to the drawing power ot the set 
was the use of a sound device, called 
enetron” which Taylor reports as es 
ially good for this attraction since it is 
sily concealed and sends the sound in all 
ctions, rather than casting it in on 
lirection as would be the case with the 
plans other 


conventional speaker. Taylor 


es of the device soon. 


Double-Action Plastic Tray 
Displays, Protects 

Novel display trays which also function in 
pairs as a complete dustproof display box 
for merchandise are being marketed cur 
rently by Result Displays, Inc., 503 West 
33rd street, New York City 1. During sale 
periods or for on-the-counter display, the 
individually to hold 
when two identical trays are 


travs may be used 
merchandise ; 
combined they form a transparent display 
box which affords perfect visibility. Mer- 
chandise is readily removable, even from 
the bottom of the tray. The material in 
volved is “Styron”, a plastic of lasting 
clarity 

Literature on the double-action trays may 


had by writing direct to the company 


New Fluorescent Fixture 
Announced By Sylvania 
\ new, louvered fluorescent lighting fix 
ture designed specifically for the company’s 
ntly introduced 75-watt T-12 instant- 
tart “Slimline” fluorescent lamps has been 
Wickstrum, general 
sales manager of Sylvania Electric Prod 
Inc.. New York City 
‘articularly suitable for installations 
vhich call for long rows of light, the new 
vania CL-296, which holds two 8-foot 


umnounced by B.. K. 


ps, can be installed in far less time than 
4-foot units, according to Wickstrum, 
can be serviced more economically 


West Coast Firm Appoints 
Visual Merchandise 
rrangements have been made between 
lal Merchandise Displays, Inec., a sub 
iry of The Greneker Corporation, New 
} City, and Crafitmasters, Los Angeles, 
by the Eastern firm takes over the 
ibution of Craftmasters’ line in all 
with the exception of California, 
hington and Oregon. In those three 
the accounts will be handled by 
The Greneker Cor 
tion’s exhibit at the Display Market 
in June will include a showing of 
West coast firm’s line, and it will also 
view in the New York City show- 
s early in the same month 


tmasters as betore. 
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EYE-CATCHERS 


For Store Windows and 
Interiors 


Complete assortment of 
full-length Holiday figures 
in various sizes. 


All brilliantly-colored. Pro- 
duced from a magic mold- 
ed rubber. 


e WASHABLE 
© BREAKPROOF 


@ UNAFFECTED BY TEM. 
PERATURE VARIANCES 


| e REUSABLE FOR YEARS 





Unbreakable 


MOLDED RUBBER 
CHRISTMAS DISPLAYS 





See Our Complete Exhibit 


Market Week . . . June 27-30 
Palmer House . . . Chicago 

















Our colorful ‘’Holi- 
day Ambassadors” 
mounted on beauti- 
ful circular plaques 
with their ‘‘Spirit 
of Christmas” per- 
sonality will set 
new Holiday busi- 
mess records for 
you. 


See the new attractive displays 
in our special new process mold- 
ed rubber ...no chipping... no 
cracking . . . no breaking and 
they're washable. Originals 
sculptured to fine detail. Legend- 
ary figures skillfully reproduced. 


Nothing finer ever made in relief. 


SEE our Exhibit .. . 
GET our Prices 


Write Us For Details On 
Holiday Street Decorations 


FREDERICK ADVERTISING CORPORATION 


333 
Be Illinois 


General Offices: 
Chicago 


North 


Michigan Avenue 
Financial 6-2447 





PARASOLS 
28°* DIAMETER 


$1.75 tx $12. poz 


13” SPREAD 


25¢ EA. 
y aad ||) 


IENTAL MAGIC! 


D PAINTED IMPORTED 


HA 


OVELTIES IN BEAUTIFUL 


s 











RTED COLORS, STRONGLY 
STRUCTED. ORDER NOW! 
JOBBERS INQUIRIES INVITED 
DUPLEX DISPLAY & MFG. CO., INC. 
916 ARCH ST., PHILA. 7, PENNA. 


14” LANTERNS 
$1.10 ea. $11,° voz. 
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a_ Wit | LOS AN ISPLAY 
For The Best In Mannequin Wigs Use OS : GELES DIS 
[Continued from page 49} 


* * The “Here Comes Spring” series at the 
J - . J. W. Robinson Company was a slightly 
M0U6 4 1G4 different approach to this question of spring 


displays. Large pillars were used as props, 
Se Sce 


and in the background a large photographic 
blowup carried out the pillar theme. Two 
mannequins were used in the foreground, 





\t one side of the mannequins was_ the 
display card, while on the other was an 


(i eh i 
SSS . arrangement of suggested accessories dis- 
played against a background of broken 


pillars and columns and resting on top of a 





~ : 
gS 


em 





thick layer of dark green moss. Live flowers 
Style No. 1001 Style No. 1002 Style No. 1003 | and shrubs were used in the background. 


: , : “The Silke ook” as ; ‘me of ; 
At last a quality wig at budget prices. We manufacture these wigs with a special base - ilken Look was the theme of a 


that makes them fit snugly and securely on the skull WITHOUT NEED OF SENDING IN | | father unusual display by Stanley E. 
SPECIFICATIONS FOR HEAD SIZES. A big improvement over old style wigs. | Thompson at The May Company-Down- 
town. In each of four windows used in 


We have an extensive selection of hair styles and colors and you may order any style you 


want. Just send a magazine clipping or photo or ask for styles above. | the promotion the copy was painted in 


white on the inside of the window glass. 


Available at leading jobbers, or order direct. The background and side walls were cov- 


BRUNO HERZBERG INC | ty > oe ro nenggsore ’ a 
457 W. BROADWAY r NEW YORK 2, N.Y. oo ae se at 


Waits Mask Specialists in mannequin wigs | set in the window to support the Helena 
Rubinstein “Silken Look” face powder on 


display. Bright white lights were concealed 
inside the box, which was covered with 


| frosted glass for an interesting effect. A 
MINIATURE | large brandy inhaler placed on top of the 
SCALE MODEL |} box and next to the face powder was 


filled with water in which a gold fish swam. 
On the floor in front of the long box was 


A Powerful Store a large bowl filled with white lilies. 
The following are not illustrated: 


Attraction Offered At Milliron’s, Display Director Tony Golff 

on Rental Basis turned in a shoe display that is credited 
with playing a large part in the store’s 
: . record pre-Easter shoe volume. The entire 
Here is a store-wide |} window was done in pastels, including 
attraction that will pull pastel shoes. Wooden rabbits, painted in 


pastel col 








lors, were used both as props and 
| to hold shoe selections. Paper Easter eggs 
different and of interest and smaller rabbits were suspended from 
to young and old. the ceiling by wire. 

Display Director Roger Pickett’s promo- 
tion of “Chalk-Stripe Ensembles by Arrow” 
at Rathbun’s, North Hollywood, was _inter- 


heavy store traffic. New, 





Six working models, in- 


cluding Ferris Wheel, three different Roller Coasters, Caterpillar and Double | esting. A large panel in the background 
Whirl. Bookings now being made. For complete information write at once. | was striped with vertical satin ribbons ot 
red, white and blue. The placard fastened 

| to the panel carried an illustration and 

IB copy done in white on a black background. 
Individual sticks of chalk were suspended 

217 NO. WARWICK AVE. WESTMONT, ILL. from the ceiling to carry out the theme. 








Polka dots took the spotlight at The May 
Company-Wilshire in a series of six polka- 
| dot windows. The mannequin wearing a 








| polka dot dress was displayed standing in 
front of a large frame. A life-like little 
papier mache painter, complete with paint 
bucket, painter’s ladder and long brush, was 
busy giving the frame his special polka dot 
treatment with his special polka dot paint. 
In the immediate foreground, near the 
base of the ladder, Display Director Jim 
Stewart had grouped suggested accessories. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 


LU S£ % KER | changes of position, anything pertain- 
4 TIFT STUDIOS ing to display or displaymen anywhere. 


142 S. WRRREW ADE. COL, O- - 
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Point-Of-Purchase Show 


Draws Large Crowd 
More than 5,000 men and women in ad- 
rtising attended the two-day annual aym- 
sium and exhibit of display advertising at 
Hotel Biltmore, New York City, April 
and 13th, sponsored by the Point of 
irchase Advertising Institute, Inc. It was 
clared to be the most largely attended 
fair ever held in the display advertising 
ustry. 
New officers of the Institute, elected at 
President, John M. 
mer, of Palmer Associates, succeeding 
(. L. Vanderbogart, of Niagara Lithograph 
npany, Buffalo, N. Y.; first vice-presi- 
it, Walter f. Ash, of Consolidated Litho- 
iph Corporation; 
Herbert Zipprodt, of Zipprodt, Inc., Chi 
cago; treasurer, Alfred B. Rode, of Rode & 
Brand. J. King Gould continues as ex 


annual meeting are: 


second vice-president, 


ecutive secretary. 

Directors elected were Vanderbogart, Ash, 

{ Carl Percy, of Carl Percy, Inc. Ad 
vertiser directors named were Meade John- 
son, general sales manager of Yale & 
Towne Mfg. Company, Carl Ruprecht, ad- 
vertising manager of The Underwood Cor 
ration; and David Bland, sales promo 


tion manager of the Pepsi-Cola Company 
H. Bristol, president of Bristol-Myers 
Company, was the key-note speaker at the 


Puesday luncheon-symposium for advertising 
executives. He presented “Top Manage- 
ment’s Viewpoint on the Importance of 
Dealer Displays.” “Dealers everywhere,” 
he said, “have learned that displays increase 
iles, and they are keeping them in use for 
ger periods.” He predicted that win 
and store displays are due for still 
ater recognition. 

Parlin Lillard, sales promotion manager 
General Foods Corporation, said his 
pany shows its high opinion of the im- 
ince Of point-of-sale advertising by 
ting over a million dollars a year to 
medium. He pointed out the wide and 

id change over in grocery stores since 

1) from counter-service to self-service 
ww 80 per cent in sales volume). “Sur- 

s have proved,” he said, “that good 

play pieces are more important than ever 
he grocery store, but they must be de 
ned to fit in with present store layout, 
customary store promotions; and they 

t win the grocer’s acceptance by their 

tiveness in boosting sales.” He coun- 

| against any guess-work as to types 

lisplays and quantities He said the 

service stores like and will use display 

s that can be used directly with mass 

handise displays. About 66 per cent 

rocery purchases are done on impulse, 

ud, which shows the importance of 
display pieces in the retail stores. 

O. Buckingham, vice-president of 

( tt, Peabody & Co., Inc, and E. L. 

ld, sales promotion manager of the 

company, pointed out that their firm 

und point-of-sale advertising to be a 


mportant part of its advertising pro- 
They have proved that simultaneous 
oft related items always boosts the 
1f each one of them, and increases the 
ts as well. 
llam N. Farle, sales promotion man- 
of Esso-Standard Oil, told how his 
ny has proved the value of window 
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ARKET WEEK 


Greetings 


to all of our 


FRIENDS 


VICTOR MAIDA DISPLAYS, INC. 


149 West 24th Street 


New York City 11 
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Display Show! 
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The manthins of fashion significance... 
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_korrect-way 
exhibit . .. 
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- Space 4 & 5 Exhibition Hall 
Palmer House, Chicago 
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. Sensational 
at the DEC. 1948 
Display Show! | 
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WILL BE THE FEATURE-ATTRACTION 
AT THE CHICAGO SHOW! 


Make Space 4 and 5 your headquarters 
during market week ... for here you 
will see the new collection of Paris 
Inspired, Beau Monde manikins! 
Recognized for their high fashion 
and exquisite decor, Beau Monde 
manikins are again destined to 

steal the show! 
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— FOR FALL — 


TRANSPARENT OAK: In Orange and Yellow, 
also White 


PRESERVED OAK: In Brown, Red, Green 


— FOR CHRISTMAS — 


Lycopodium and Holly Wreaths and Roping 
Preserved and Flameproofed 

In Green 
In Something New — Metallic Colors and Flocked 


Preserved Materials 


Prices on Request 


JOBBER INQUIRIES INVITED 
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DISPLAY PRODUCTION CENTRE, 


“Headquarters For Display” 


51 WEST 35TH STREET » NEW YORK CITY 1 
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Brilliant color 
attractions on stylish 
mannequins 
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Extensively used in automobile salesrooms, 
bars, theaters, night clubs, dress shops, 
florists and wherever general color attrac- 
tions are desired. See your dealer, or for 
further information write ... . 


* 


\ ° 











BEST DEVICES COMPANY, INC. 


10516 WESTERN AVE., CLEVELAND, OHIO 








Te Display Jobbers 
and Distributors 
Visit Our Display of New and Novel 


CHRISTMAS FABRICS 


Tinsel Cloths — Glitter Cloths — Satins — Fluorescents — Net Sheers | 
Diamond Dust — Tinsels 


ASSOCIATED FABRICS CO. 


Division of Associated Fabtex Corp. 
(R-Tex Company Showrooms) 


1600 BROADWAY 
NEW YORK 19, N.Y. 
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MAY, 194: 
displays in drawing service station pum 
customers away from their cars and int 


the store itself. These window displays ar 
so effective in selling additional Esso pro 
ucts, he said, that their dealers gladly p. 
for them the year ‘round. 


Meade Johnson, general sales manager « 
Yale & Towne Mtg. Company, showed ho 
his company has used point-of-purchas 

pan) 


advertising extensively for many years a1 


has proved its effectiveness in increasi1 
sales by more than 100 per cent beyond 
doubt 


Frederick L. Wertz, president of Wind 


\dvertising, Inc., cited survey figures whi 
have proved the tremendous circulation 
value of point-of-sale window display a 


vertising at a much lower cost per thousan 


than any other advertising medium. — In 
addition, he cited proofs that the effectiv: 
ness of window displays can be measured 


in actual increases in sales of the product: 
displayed 

\n impressive 
on display The grand prize, a handsome 
Westinghouse television was won by 
Robert D. Stuart, sales promotion manager 


array of door prizes was 


Set, 


| of United States Rubber Company. 


ot 


| devices ; 
} motion 


| in 


Many of the country’s largest producers 
all types of display advertising were 
among the exhibitors. Shown were the 


latest creations in color lithography, plas- 
tics, glass, metal and wood; elaborate dis 
play cases, display racks, and demonstrating 
animated and 
dis- 


lighting effects; 
three dimensional 
plays made otf various materials, and even 


new 
displays; 


talking display pieces. 


Austin Display Firm 
In Bigger Quarters 
Harold 
located in 
Austin, 


former]l\ 
building 
larger 


Display, 
theatre 
to 


Eichenbaum 
the Paramount 
Texas, 


has moved 


| quarters at 213 West Fourth street. Occupy 
| ing approximately 6,000 square feet of floor 


facilities have been and 


modern 


space, expanded 


include a showroom. 


The firm is engaged in the jobbing of 
display materials, creation of displays, ex 
hibit booths, and screen process. New lines 


| are being added to offer a complete display 


Service 


| Slack Displayer 


Is Introduced 


Display Rite Fixture Company, 2406 West 
29th 1], 
slack displaver called “Slack-Eze”’ 
semi-circular band and 
fits in the regular 
Inventor of the 


introduced a 
It con- 
support- 
¥g-inch 


Ru 


avenue, Denver has 
ota 


rod 


sists 
ing which 


base. device is 


Christian, a free-lance displayman. 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
CHICAGO, jLL. 


National Assn. of Display Industries 
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FURNITURE PROBLEMS 
[Continued from page 62] 


sequently a great many rug buyers are 
ictant to allow the a rug. To be 
te frank, I always felt a rug ex- 
nely necessary. However, if this is fre- 
ntly impossible then the next best thing 


use of 


have 


» have a permanent neutral rug laid wall 
wall. 

n our store, as in a great many others, 
have at certain times of the year fabric 


motion windows and displays throughout 
store. These involve a great many 
eths of fabric. Invariably after the win- 
vs come out the problem comes up for 
ussion as to which department the fabric 
charged. As careful 


i person may be, the fabric used in a cer- 


display may get soiled, faded, or dam- 
d by staples. I can suggest that from 
perience I have found that by using large 


and leaving fabric in a display for 


a short time, one can avoid to some 
extent the ruining of yards of fabric. 

point over which I have been fighting 

losing battle for a long time is the ques 

of price signs on all pieces in a win 

display. I believe that in many cases 

are not necessary, and certainly they 


A: 


a 


However, 1f 
prices, 


not smart. management 
the best thing in my 


This 


res to have 
ion is to list prices on one’s copy. 
s much smarter and certainly is much 

Many times, however, this 
particularly in such cases as 
lamps, 


e attractive. 
ot possible, 


essory displays, shower curtains, 


the like. I have found that featuring 
splays such as lamps, accessories, etc., of 
certain price range, stated on the copy, 


eliminates tickets. If by 
items covering a wide 
estimation 
most important items priced 
rately, giving the 
price but at the 
er with 
\ctually 
lems in 


Separate 
has many 

range, the 
el 


nce one 
best thing in my 
ave the 
customer an idea of 
confus 
tickets 

many 


time not 
little 
there are not a 
furniture display. 

few simple which I 
most satisfactory are: J] 

lirst, least a 

ou intend to use. 


Same 
dozens of price 
great 

In general 
rules have found 
o sketch youl 
before 


know at week 


anvass your store 
think 


articles in 


t merchandise which you you 


use, and keep the various 


When 


certain 


picking out a wall covering 
plan 


make 


color for 


that 


window, 
Also 


window 


your 
set ups. certain 
harmonizes with 
I use no set pattern 
easonal window displays. However, it 
ing that involves 
certain display, it can 
tor another display. 
lieve that 
iblic all 


carries 


lor in one 


indow next to it. 


much labor is made 


always be used 


h 


it is always better how 


types of merchandise 


to s 


one "s 


perhaps in promotions fea- 
the least expensive items, then alter 
with better or higher priced mer 


S¢ 








Don’t forget—send in your news 
ems about all happenings in the 
splay field: births, deaths, marriages, 
anges of position, anything pertain- 
g to display or displaymen anywhere. 
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\ Display Show! \. Display Show! 
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AT THE CHICAGO SHOW! 
Oxf... 








Make Space 4 and 5 your headquarters 
during market week ... for here you 
will see the new collection of Paris 
Inspired, Beau Monde manikins! 
Recognized for their high fashion 
and exquisite decor, Beau Monde 
manikins are again destined to 

steal the show! 


WILLIAM'S CORPORATION 


4 SOUTH LIBERTY STREET BALTIMORE, MARYLAND 
MR. 


WM. APPLEFELD, exclusive Korrect-Way distributor 











31 SOUTH FRANKLIN STREET 





Will see you in Room 70I but the 


BIG SHOW 


will be in our regular display rooms 


31 SOUTH FRANKLIN STREET 
Second Floor 


June Market Week 
PALMER HOUSE, CHICAGO, JUNE 27-30 


Botanical is the line you want to see . pleasing 


merchandise at pleasing prices. A Christmas treat. 


BOTANICAL 


DECORATIVE SUPPLY COMPANY 


CHICAGO 6, ILL. 











DISPLAY MEN! 


PLASTIC FABRICATORS CO. 


440 Sansome St. 





SEE PAGE 85 


act EASE liaat WINDOW DISPLAY 


MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baitimore 1, Md. 








San Francisco, Calif. 
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INSTALLATION MEN MEET 
[Continued from page 89] 


tion of legislative power and violative «f 


korrect-way korrect-way 
due process. We have read portions «of 
A outstanding : _ sensational petitioners’ brief in the Blass Company 


case which show that they experienced no 


at the june 1948 at the DEC. 1948 | difficulty in giving the standard a clear 


meaning. Aside from that, subsection ( 


Display Show! ‘Display Show! fully conforms to the doctrine as to 


delegation and due process enunciated in 


many recent cases.” 


In fact, it would appear from the cor 


e plaints I have heard made about these two 
ain subsections that the dislike for them is 
@®e 8 Fi based not upon vagueness, indefiniteness 





“The mantht . a and uncertainty in their meaning but, on 
of farhion sguificance... the contrary, upon a desire to get rid of a 
WILL BE THE FEATURE-ATTRACTION law that 1s all too clear for those who lo 


AT THE CHICAGO SHOW! not believe in its objectives. 


Let us look at the provisions in an effort 
Make Space 4 and 5 your headquarters 
during market week...for here you 
will see the new collection of Paris 
Inspired, Beau Monde manikins! 


to understand what they mean. Nothing in 
either of the subsections applies to action 
when it has no connection with the sale or 


Recognized for their high fashion shipment of commodities in interstate com- 
and exquisite decor, Beau Monde merce When parties are engaged in the 
manikins are again destined to sale or shipment of commodities in inter 
steal the show! state commerce and in that connection grant 





advertising allowances or furnish adver 





tising facilities or services, they are re- 


3 ' quired to make available or accord like 
MIDWEST DISPLAY EQUIP CORP allowances, or to furnish like facilities or 
@ 8 services, to all competing customers on pro 
yortionally equal terms. 
2310 LOCUST STREET ST. LOUIS, MISSOURI it 3 ae een Or —_ 
Such requirements immediately face us 
MR. VERN ZELLER, exclusive Korrect-Way distributor within the meaning of subsection (d) 


with the question, Who are “customers” 








who are “purchasers” within the meaning 





subsection (e), and is there a difference in 








the meaning of these two words as used in 
those subsections? Webster's definition of 
“customer” includes the following: 
“One who regularly, customarily, or re 
peatedly makes purchases of, or has busi- 
ness dealings with, a tradesman or busi 
ness establishment; a buyer or purchaser; 
a patron. A person with whom one has 
dealings or doings of any kind.” 
Webster's definition of “purchaser” is “One 
who purchases.” Thus, it appears safe to 
say that the difference between the words 
“customer” and “purchaser” is not material 
That is particularly true when viewed in the 
light of the construction placed by the 
Commission upon the word “purchaser” in 
its findings of fact in the Kraft-Phenix case 
(Docket 2935, 25 F.T.C. 537). There the 
Commission declared 
‘A retailer who purchases respondent's 
goods from jobbers and wholesalers 1s 
considered by the Commission to be a 
‘purchaser’ within the meaning of the 
Robinson-Patman Act as well as retailers 
buying direct. This is because of the tact 
that respondent recognizes the retatlers 
buying through jobbers as customers by 





personally soliciting them and by making 
effective its price policies and schedules 
as applied to them \ retailer is none 


see our demonstration of Black Light Magic a nk he eee ee ee ee 


directly if, as here, the manufacturer 


our downtown factory during Market Week and 


leals i lirec -omoting the 
using fluores- deals with him directly in promotit 


sale of his products and exercises control 
B L fA C K 4 | G H T p R 0 D U : T S cent lacquers, over the terms upon which he buys.” 
crayons, wa- While that case arose under a diffe:ent 
. ter colors and | section of the law, namely, subsection (4) 
67 East Lake Street Chicago » It, of Section 2 of the Clayton Act, the © .m- 


fabrics. 
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ission’s interpretation is nevertheless be- 
ved to be significant. That is especially 
ie When viewed in the light of subsequent 


ive of tion of the Commission in issuing com- 
ns of plaints in which a number of the leading 
npany tobacco manufacturers were named respond- 
ed no ents. In those proceedings under subsec- 
cleat tions (d) and (e) of Section 2 of the Clayton 
m (e) t, the allegations were to the effect that 
as to { manufacturers made retailers in tobacco 
ted in products their own customers. Those alle- 


tions were based upon the fact that they 
d established a relationship with the re- 
ee ilers in that missionary salesmen of the WE'VE ADDED ANOTHER FLOOR 

m is manufacturers secured orders at prices — AND FOR MAKING THIS PROGRESS POSSIBLE 
Feness named by the manufacturers in the names 

it. on the retailers, although deliveries were We thank you! 


sequently made not by the manufacturers 

















ho do by wholesalers. The manufacturers 

ler such circumstances were charged with THESE ADDITIONAL FACILITIES WILL BE 
aie ving violated the provisions of subsection REFLECTED IN A 
sae by not having made payments for ad- REN > SHOWING 
sili vertising and promotional services avail- PREMIER SHC NG 
te oF ible to all such retail customers on pro OF OUR 


nine portionally equal terms when some but not CHRISTMAS LINE 


tile er retailers were paid for such services 
t “ . . - 
lind Disposition has been made of those cases —— 
through dismissal of the complaints on othe 
grant ne : AW 
tim rounds. The legal soundness of the Com AT JUNE MARKET EEK 
: mission's position on that point was demon PALMER HOUSE, CHICAGO 


1 





























. ted in the Corn Products Refining Com 
oe case, where the Supreme Court, in JUNE 27-30 
es or ; igs ROOMS 795-796 
sat 1s, in upholding the Commission's ordet 
PI se and desist, stated penne 
2 Petitioners say that the advertising EE EIST TT AS Bd a ee ie, 
. and rangement is not forbidden b S 2 1621-23 MAIN STREET \ } 
ners” cause it was not made with the Curtiss } 
aning indy Company as a ‘purchaser. But KANSAS CITY 8, MISSOURI Paherenenpoaec 
ce in uring the period in question the Curtiss om 
ed in (Company was in tact a purchaser of peti- 
mn of tioners’ commodity. The Commission could 
yperly infer that the advertising for 
oe ich petitioners paid, contemplated the | \ 
we of that commodity to Curtiss, and \\ 
busi it the adve rtising contemplated the \\ Multiply your sales 
pins fering for sale of the candy by Curtiss.” \\ by using Multi-Fit Wigs, 
has Ithough the Commission in those cases \\\\ Bil at disnl 
interpreted the words “purchaser” and \ ee ee 
“One tomer,” it does not follow that it would variety at economical cost. 
fe to ire that a manufacturer make a promo We have originated and 
vords tonal allowance available to each and every 
erial ler who handles his products and with have perfected this type of 
n the m there has been no contact or rela- mannequin wig to produce 
the t hip between the manufacturer and_ the 
rin tailer, a custom made appearance. 
case Pa eee eee No size specifications 
the words “available” anc accordes as 
these two subsections may well be needed! Multi-Fit Wigs fit 
; 1 as alternatives. They were so re 
I wn | in the debates and Congressional re snugly and securely and 
Ss = m the legislation. Congressman Pat have the lifelike quality 
Ps his book on “Fhe Robinson Patman that attracts sales. 
; explained that the meaning of the 
rie “available” means that advertising 
en nees must be known to all. He stated : 
\ ya : siowle fact that sales. atoeabonal Our hair style charts are 
y nts and advertising allowances can available . . . or we can copy 
ne consiiiered io be available to: afl styles for you from illustrations or 


isers if they have been kept secret 
me 1 1 - 
» stated that they can not be said to 


clippings submitted. 


wi ilable unless all purchasers have full 
ies dge of the terms upon which adver- 
allowances and sales promotional 
_ nts are offered to customers. He in 
| the word “accorded” to the same 

event It also appears from the Congres MULTI-RIT WIC (0 


a) history of the legislation that Con- 
ntended that the two words be taken 


35 WEST 36th STREET © NEW YORK, N. Y. 
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to mean that the terms be made actually 
available to all purchasers 
The Supreme Court of the United States 


in the Corn Products Refining Company 


case, in 1945, held it was sufficient to show 
ACW that the terms had not been accorded to all 
ees purchasers when they were offered to some 


and not to others. HOW TOLIVE ON $15 PER WEEK : 
ords “% ances, services at 4 
\\ hile the word allowance ervices and WHISKEY & BEER 8.80 
facilities” clearly include the payment or WIFE'S BEER 16S 
+5 e answer + re) | the furnishing of advertising services, it is MEAT & GROCERIES ON CREDIT 
| also clear that they encompass much more. RENT PAY NEXT WEEK 


an a fe sn @) | d It was held by the Commission, in the case MOVIES ts) 


of Luxor, Ltd., that a manufacturer of cos- 











: 7 , enna MID WEEK WHISKEY = 18) 
display problem metics was furnishing a “tacihty” and a COAL BORROW FROM NABORS 
“service” to some of its customers and de- LIFE INSURANCE (WIFE'S) so 

nying the same to others when it furnished HOT TIP ON HORSES SO 

some of its most popular cosmetics in TOBACCO 4s 

small, convenient junior packages while re- | §& POKER GAME 1.65 

fusing to supply any but the larger, less ‘. 16.65 

Ys convenient and less desirable 49€ size to THIS MEANS GOING INTO DEBT, 


nF % distavored competing customers. SO CUT OUT THE WIFE'S BEER 
At long last the answer Probably no term in those two subsections 


Nas given rise to as much controversy con- 


toa dis la man ‘¢ srob cerning its meaning as has the phrase “pro- , 
P y/ P portionally equal terms.” However, much | But Don't Cut Out 


/ ] 
lem of how to display Ol that controve rsy has been waged by per YOUR SILENT SALESMEN 
shoes dramatically sons who had not read or could not agree | 










































with the interpretation the Federal Trade FREE illustrated folder DS-! entitled 
/ Be y a i Commission and the courts have held in "Selling Through Suggestion". 
/ /} e ij that phras In brief, the Federal rade | 
, an a) an Commission and the courts have held in i 
~ / y gts cases heretofore decided that advertising | re EAST 1274 STREET 
f allowances or the furnishing of services or ME al NEW YORK 3, N. Y. 
/ facilities, when made available or accorded 
a to all competing Customers respectively, in * BULLETIN COMPANY 
r] proportion with the volumes of their pur- 
{ chases, were then granted in accordance 
ie em with the terms of the statute. However, it 





, does not follow from those decisions that 
This new inexpensive shoe mounting fastens 


: advertising allowances may be proportional- f ! 
anywhere, to anything, can be bent to display ized only by granting them in proportion to MERCH N I S 
; ee 


shoes at any angle! Made of pliable, durable the volume of purchases. Any standard by 

metal, finished in white, this invisible mounting which the seller may readily, definitely and $ 4 
nae ee ee 2,000.00 or MORE in 

makes countless new display ideas possible! juita proportionaliz ie enefi ie 


Write or wire for sample order. grants may be used One ot the United PROFITS for You 


States Circuit Courts of Appeals has left no 
room for doubt on that point. In deciding 
i case in which Elizabeth Arden Sales Cor ME 

poration was a defendant, the Court stated: 


| LL,» Ss . The Federal Trade Commission has 
walls, : ; 
E iptly expressed the situation in relation to 
\ AS, ,e background ‘ : i . 
| panels, etc. subsection (e) in the ceas® and desist 
Pag: ee ic] ] j 


display order which it has issued against appel 


fixtures lant : the statute affords the seller a 





tree election in the first instance as to 
what services or.fatilities, if any, he will 
furnish to purchasers of his products; but 


a 


f columns, | | having elected to furnish a_ particular 
i : ito we service or tacility to a particular pur 
N 


@ Protect your 


chaser o ) lasers ‘rel ass s ‘ 
¥ picture wcealia Tae. sel ee he : the tee Rucigeo ya merchandise from 
ES, the obligation of according similar serv rS,) the harmful rays 
ices to all competing purchasers to the Me | of the sun — avoid 
extent required by the statute. The fur a fading and spoilage 


resulting to thousands 
of dollars in profits 
LOST for you per year. 
NOW is the time to 
install CLEAR-VIEW SUN 
SHADES—don't hesitate, 
write or phone TODAY 
for full information. No 
obligation. 


f ’ ' hildren’ nishing of a service or facility which can 
i men r childrens ; 
In sizes for men's, womens o be proportionalized for the benefit of 


not 
shoes. 50c each, 12 for $5.00 . . . orders competing purchasers, or, in the alterna 
of | dozen or more sent prepaid. tive, the failure or refusal to proportion- | 
alize the terms upon which services or 
facilities are granted, so as to make it 





reasonably possible for competing pur 
chasers to avail themselves of such serv- 
ices or facilities 11 they desire to do so, 


constitutes a failure to accord such serv JOBBER INQUIRIES INVITED 


Box 767, wr Ohio a facilities upon proportionally equal CLEAR-VIEW SHADE COMPANY 


61188 BROADWAY e CHICAGO 40, ILL 


: : : : Phone: AMbassador 2-2360 
tion which IT suspect is foremost in voun Dept. } 





I shall now undertake to discuss a ques 
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ls, namely, in what way and to what 
nt subsections (d) and (e) of section 2 
the Clayton Act, as amended by the 
inson-Patman Act, apply to you in 
ying on your business of installing 
low displav advertising. It is my 
on that when one of you is engaged 
y as an independent contractor in 
ishing a service in the installation of 
rtising matter for use by a tradesman 
is business, subsections (d) and (e) ot 
on 2 of the Clayton Act, as amended, 
lot apply to your work. I say that be- 

no provision of section 2 of the 
ton Act applies to practices or acts not 
nected with interstate sales or ship 


uts of “commodities.” The weight. of 


il authority is to the effect that the 


rd “commodity” applies to tangibles. It 


said not to be of sufficient breadth to 


cover such intangibles as the furnishing of 


} 
He ¢ 


nsportation, communication, and other 
rvices based upon expenditures of humat 


rt 


\ different problem presents itself to you 


you are not acting solely as an inde 
lent contractor in furnishing a service 


) installing advertising matter. If through 
ntractual relationships, or otherwise, you 


uld become an agent of any tradesman 
install or act in that capacity in the 


stallation of advertising programs, or in 


use of those programs, then you have 
me connected with a tradesman who 
F 


be engaged in interstate commerce. 
should in the course of that comr erce 
or ship tangibles across state lines, 
would be connected with the selling of 


mmodities,” within the meaning of the 


1 
Ciay 


ton Act. In such situation you would 


ome liable to the extent that any agent 


liable for the act of his principal in 
ering or carrying out of an act. Like- 
if you should become a party to an 
rstanding or an agreement with trades 
in furthering an advertising program 
f that program should provide for 
ation of the antitrust laws, an act by 
furtherance of such program would 
act in violation of the antitrust laws. 
Clayton Act, as amended by the Robin 
Patman Act, is an antitrust law 


New Plastic Display 
Specialties 


lorys Manufacturing Company, 604 
street, Brooklyn, announces the in 
tion of a line of new display special 
eaturing “Fish-Tail” fringe, an inter 
variation of the plastic die-cut rib 


garlands and = streamers. Other 
include colorful plastic flitter and 
Ray” sequins. These products are in 


nt metallic finishes. 


JUNE MARKET WEEK 


JUNE 27-30 1949 
FALL & CHRISTMAS LINES 


PALMER HOUSE 
A fod i fey. \clo mmm | a @ 


National Assn. of Display Industries 
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THE “SIGNPRESS” saite vacuine 


FEATURING: SPEED .. . SIMPLICITY . .. LOW OPERATING COST 
... LONG LIFE 
Used for fourteen years by leading national chains. Some have from 100 to 500 machines in use. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 





























. ~ It’s Easy R ey, j 
ave = Special / we Mothers Day — | 
QAECLOTN Old Fashioned on uate | Cizy 
SHIRT S Suggestions . j Cory 
MINTS |{ewocouaTes. |||) “tS ||! s== s= || Lounging Rabe | 

$e ASSOPTED Fi avons | . $1200 Seein 


u 





4th Floor 


. 











DISPLAY EQUIPMENT CO. 


BOX H 144 ADRIAN, MICH. 











outstanding — '.., sensational 
_ at the June 1948 \ at the DEC. 1948 
\ Display Show! ” \ Display Show! 


Again... CAI MINCE 


See the : : . mm BE - nse Pena ~ 
korrect-way 


AT THE CHICAGO SHOW! 
exhibit tne Make Space 4 and 5 your headquarters 
IRKET WEE during market week... for here you 

N.A.D.1. MA T EK will see the new collection of Paris 
Space 4 & 5 Exhibition Hall Inspired, Beau Monde manikins! 
Palmer House, Chicago Recognized for prone aetien 

Her 497 9n tO; and exquisite decor, Beau Monde 

JUNE 27-30, 1949 = 





manikins are again destined to 
steal the show! 














| 

| 

| 

korrect-way ‘korrect-way 
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OPEN 
HOUSE 


MARKET WEEK 
JUNE 27-30 





Make our showroom one of your 
early stops. Here you will find 
Christmas in all its splendor — to- 
gether with high lights from our 
Fall line. 


short blocks from the ‘Palmer 
House’. Just one block east 


of Marshall Field. 


B 
Luncheon 


Monday through Wednesday, 
11:30 ‘till 2 P.M. 


COOK & MEIER, Inc. 


159-171 NO. MICHIGAN AVENUE 
CHICAGO |, ILLINOIS 











USE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 


THE 

















DISPLAY WORLD 


Best Plays Host 
To Milwaukee Club 


On April 26 the members of the Mil- 
waukee Display Club were entertained by 
Louis Best, at the Best Lumber Company. 
Four speakers were on the program: <A. 
Gross, U. S. Gypsum Company; Carl 
Brazilus, of Certainteed Products; Glenn 
Mason, U. S. Plywood Company, and <A 


Martin, Delta Manutacturing Company. 

The buffet 
supper and a floor show by entertainers from 
of Milwaukee's night clubs. 


meeting was followed by a 


OTM 


Reamer Joins Macmullen 
As Consultant 

Formerly with Gardner Displays and more 
recently in the motion picture display field, 
Robert A. Macmullen 
\ssociates, York City, as display 
consultant 
cludes 
New York City, and Display 
Harttord. 
Camouflage 


Reamer has joined 
New 
His previous experience also in 
Philadelphia and 
Work Shops, 
He served in the 603d Engineers 


sattalion during World War II 


Inc., 


Patterson-Reamer, 


Hecht Company Uses Ad 
To Tell Of Display 


\ tull page advertisement in the Wash 
ington Post was used on April 18 by The 
Hecht Company, Washington, to tell the 
public something of the operation of the 
store’s display department. The ad was 


one of a series on Hecht’s various depart- 


ments, and showed displaymen at work on 
The 


a window ad read: 


“Curtain going up says Earl Dorf 
man, display director of The Hecht Com 
pany. Curtain going up. ..! Oops, it looks 
like murder in three acts. But it’s not a 
play and the people arent actors. 
They're displaymen in the process of dress- 
ing a Hecht Company window its: 4a 
display that will be seen by over 180,000 
people. 

“What docs it take to keep The Hecht 
Company dressed in our Sunday best every 
day in the week? In an average year it 
takes about 1,000 individual window dis- 
plays over 10,000 interior displays 
it takes over 55,000) man-hours of work. 
These presentations require hours days 


. even months of planning, research and 
preparation (Our Walt 
take as long as 
preparation. ) 


Disney animated 


windows eight) months 


Keach display blue 


the 


requires 


print drawings work of many car 
and the mastertul 


application of the artists’ touch. 


penters and painters 


“The display world is no longer a realm 
of fantasy Today it) demands Iite-like 
props simple, interesting design a 


straightiorward setting of an idea in action 


of merchandise and how it can_ best 


benefit vou. As a etivic-minded, community- 


conscious store, The Hecht Company devotes 
educational and 
it’s 
presentation 
political history of the USA, 
the display department reaps its reward 
the ‘I didn't that!’ look on a 
face as he views one of our graphic 
from all the kids 
mommies down to 7th and 
Mickey Mouse in 


windows to 
But 
nine-window 


many of its 


cultural subjects. whether mer 
chandise or a 
reflecting the 


] 


from know 
man’s 
informative stories 
who bring their 
F street 


to see a life-size 
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from the sparkle in a teen-ager s 
herselt 
vellow net, strapless evening gown. 

“When the curtain goes up,’ says Earl 
Dorfman, ‘The Hecht Company passes in 
review for more than 1,000,000 people of 
the Washington metropolitan area.’ ” 


action. . 


eyes as she imagines dressed in a 


Wide Acceptance 
For New Ribbon 


Production of “Texray”, a 


new laminate 
rayon and acetate ribbon designed for dec- 
orative packaging, has been stepped up 110 


per cent to meet the demand, according to 


Frevdberg-Strauss, Inc., New York City 
manutacturers. The number of employes 
at the manufacturing plant has been in- 
creased substantially, and production has 
been put on a two shift basis. 
Change Of Partners 
For Mannequin Firm 

Ik. Fernandez and F. Perales have dis- 


solved their partnership doing business 
under the name of U. S. Mannequin Mfg. 
Company, 10-15 46th street, Long Island 
City, N. Y. A new partnership has been 


formed by Perales and Joseph Amiama and 
the will be continued under its 
former name; a line of mannequins is 


business 
new 
being added. 


Joiner Joins Staff 
Of Gasthoff 


Ed Joiner has resigned as display manager 
Lowenstein’s & Brothers, Memphis, in 
order to join the sales staff of the Earl W 
Gasthoff Company, Danville, Tl He will 
cover states, part of 
handled by Orion 
(Herron, who is at present inactive because 
of a heart ailment. 

\t Lowenstein’s, Charles 


tor 


several Southeastern 


the territory formerly 


Ferrell, a mem- 
ber of the display staff, has been appointed 
acting display manager 


Nelson Purchases 
Semsch Display 

Semsch Display Service, 628 South Third 
street, La Crosse, Wis., has been purchased 
by Silas B. Nelson, for many years display 
manager for the William Doerflinger Com- 
pany, of the same city 


New Showrooms 

For Alix Manni 
David 

facturer of 


\lix 
mannequins, 
the opening of the firm’s new 
and offices at 855 Sixth avenue at 30th street, 
New York City. 
cent association of Anne Williams, formerly 


Or LOA 


Inc., manu- 
announces 


showrooms 


Ross, of Manni, 


plastic 


Ross also reports the re- 
Darling Company, with the firm 


Garrison-Wagner Company 
Takes Large Space 


Something of a record in the number ° 
exhibit rooms reserved by a single firm tor 
Market Week by 
Garrison-Wagner Company, St. 


I 
assigned 15 


Display has been s¢ 


Louis I. I 


Vierheller has been roon's to 
accommodate the company’s display lf 

. , ° . ] 
Garrison-Wagner salesmen will be on ‘ane 


for the event in Chicago June 27-30. 
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SELLING MORE CUSTOMERS 
[Continued from page 42] 

, your full share of the business avail- 

try to determine the reasons why. 
lake steps now to secure facts showing 
at items make up staple stocks and best 
ers. If these facts are not readily avail 
le discuss the matter with buyers. Make 
sample study of one department to show 
at sold, when and how many. In terms 
sales and space show the relationship of 
h line in the department to others in the 
partment ... and the relationship of each 
m in the line to others in the line. Such 
study will bring out the items which 


suld be considered as a part of staple 
tock plans, also the best sellers deserving | 


‘tra attention because they bring more 
rafhe into the range of other store dis- 
vs. It will also help to bring out items 


lines receiving more space than sales | 
ossibilities warrant. Be sure to take into | 
nsideration the outlook for the future as | 


ell as past sales experience and the ex- 
rience of other merchants in the selling 
irea. Remember the biggest traffic builder 


iny store has is the merchandise itself and | 
traffie face to face with merchandise means | 


/pportunity. 


me powerful or weak depending upon | 
hat items are featured and when. The | 


ethod of handling advertising and_ dis- 


plays 1s another story. 


Know your staple stocks and best sellers, 
ilso their volume possibilities. Get the facts 


through a scientific retail sales analysis 


en use them to guide visual merchandis- 


ing as well as to guide other sales and mer- 


handising activities. 
(This is the third in a series of articles 


Vernon H. Jones. The fourth will appear | 


ext month Ed.) 


Lawrence Is Elected 
Forbes Vice-President 
At a meeting of the board of directors of 
Forbes Lithograph Mfg. Company, Bos- 
Robert M. Lawrence was elected a 
ice-president of that organization. He was 
nnected with the home office of Forbes 
or to World War II and served as an 
theer in the navy during the war. On his 
return from the service he became asso- 
tated with Forbes’ New York office and is 
Vv manager of that office 


Fryman Appointed 
By Roger Kent 
(he Roger Kent Company, 211 N. Seventh 
et, St. Louis, announces the appointment 
Leroy W. Fryman, Keith Theatre build- 
Dayton 2, Ohio, as an authorized job- 
representative. He will travel salesmen 
service accounts in that area on all 
tic window and interior store fixture 
lirements. 


Displays and advertising be- | 


erchants and displaymen are invited to | 


the Roger Kent Company for litera- 
describing the new products that have 
added to the line for 1949. 











Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 





DISPLAY WORLD 








It’s always “’show-time”’ 
at Lico . . . featuring 
the all-time hits of the 
display world. We pre- 
sent the ‘’Stars’’ of 
Modern Plastic Display 
Fixtures, Eye-appealing, 
Dramatic and designed 
to help sell your 
product. 





LUSTRA-CITE == 









Chicago 





Palmer House 
June 27-30 
Room 728 


Mit of Becher) 










e293 WEST 28th STREET 
NEW YOR 1, N. Y. 


= INDUSTRIES, Inc. PEnnsylvania 6-GB03-4 




























re 


We cordially invite you 
to our Room 758 at 
the Palmer House in 
Chicago, Ill., during 
the Market Week — 
June 27th-30th, 1949— 


to see our various. . 


PAPIER MACHE 
DISPLAY FORMS 


Ladies’, Men's, and Children's coat, 
suit, sweater and shirt forms — 
Blouse, Lingerie, and Bra Forms. 
Metal Stands supplied at reason- 


able prices. 


COME AND VISIT US AT THE SHOW! 


ACTION FORM CO. 


265 W. |7th St., New York II, N. Y. 























A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 


Rawewsr 
Criginals 


225 Fifth Ave., New York 10, N. Y. 
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It’s Different! 
It’s Unusual! 
It’s Durable! 


Saguaro Stump with two side shelves, top can be used 
as shelf Diameter of stump 10'' to 16’: shelves 
approximately 10 x 10'': height 22'': Natural Root 
Base about 24'' in diameter. Weight of entire unit 
approximately 25 Ibs., shipped crated 


Order this for Western or rugged effects. Will stand 


many years of hard wear 
Ready to use, only $25.00 complete F.O.B. Coolidge 
Cash or suitable reference 


Write for catalog of other items 


NATURAL DESERT DISPLAYS 


436 W. Pinkley Avenue, Coolidge, Arizona 
RALPH H. RALPH & SON 








WOOD LETTERS 


FOR ALL PURPOSES 


TRAFFIC SIGNS 


FOR BUSY STORES 


SERVICE DESK:. 


COPY BOTH SIDES 


THESE ELEVATORS | 
EXPRESS TO 
STREET FLOOR 


SIZES TO FIT YOUR NEEDS 


STAIRWAY. 


OAK 
PRIMA VERA 


BLONDE MAPLE e 


WALNUT e 


Dispray Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 


DISPLAY WoRLd 


—This is the display by C. H. Barton, Lovemans, Inc., Chattanooga, which won first prize in 


the nation-wide display contest sponsored by the Pepperell Manufacturing Company. 
received a total of $600 in prizes for the display. 


Barton 
He has been with Lovemans for the past 


18 years— 


Visual Merchandising Group 

Announces Convention Program 
ldredge, assistant manager ot 
Merchandising National 
\ssociation, has an 


Irving ( 
the Visual 
Retail Dry 


Group, 
(;00ds 
convention. to 

NRDGA 
conterence 


Hotel 


nounced the program for the 
be held in cooperation with the 
Division. The 

7-28 at the 


Sales Promotion 


will take place on June 


Stevens, Chicago, during the Display Mar 
ket Week sponsored by the National Asso- 
ciation of Display Industries. 

Sunday, June 26, will be 
advance registration and activities yet to be 
Monday morning will teature 

“What 


promotion 


given over to 


announced. 
management expects 


and display”, the 


a discussion: 


from sales 


speakers being a store president, a mer- 


chandise manager, a buyer, and a= sales 


—Used at Joseph Horne & Co., Pittsburgh, this window showed a bridal party posing for 


wedding pictures while the photographer and guests looked on. 


A white and gold theme wos 


employed, with a parquet floor and greenery. Lawrence Vollmer is display director— 
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pre son. They will be answered by a pro- 
tion manager and a display director. 
or Monday afternoon “Planning a 


(Christmas promotion” is the 





subject 


‘korrect-way 





Relationship between visual merchan- f 
ing and store planning” will be discussed —_ f 
sday morning; speakers will be men ... Outstanding — 

, understand a store’s visual merchan- 


at the June 1948 — 
«Display Show! | 


meeting is de- 
director 


ng problems, and_ the 


ied to help the display 


\ at the DEC. 1948 _ 
X _ Display Show! 


become 





lore integral part of store planning. 
Making friends for your store” will be 2 
public relations section on the same > 
ining, while a joint session on Tuesday 
rnoon will hear “How to use television A ain | HON ¢, 
your store 
lohn Cooper, president of the Chicago g eee 





Display Club, is general chairman of the 
ceting, with William T. White, president, See the “The manihins of fashion significance... 
Chicago Advertising Club, as co-chairman. WILL BE THE FEATURE-ATTRACTION 


W. Arthur Gray, Lansburgh & Brother, 
Washington, is Visual Merchandising Group 
and J. M. Ellis 1s promo 
tion chairman. 

events are 
Monday, and a 


AT THE CHICAGO SHOW! 


korrect-way 
exhibit ... 
N. A.D. 1. MARKET WEEK 


Make Space 4 and 5 your headquarters 
during market week ... for here you 
will see the new collection of Paris 
Inspired, Beau Monde manikins! 
Recognized for their high fashion 
and exquisite decor, Beau Monde 


chairman, sales 


planned for the late 
joint 


Space 4 & 5 Exhibition Hall 
Palmer House, Chicago 


JUNE 27-30, 1949 


The registration fee for the complete pro- manikins are again destined to 
gram is $12.50 each, or $25 per store for any steal the show! 
in number of its staff. 
ton \t the same time, Eldredge points out 
ast 


Social 
ifternoon of luncheon 


Tuesday. 











NRDGA is 
Visual 


of the 
member of the 


hat every member 


matically a 


auto- 4 
Mer d | | ’ 











handising Group, and continues: 
If your store is a member of the NRDGA ® : / AD - . D A ‘+ p e): . 
Mar ind does not have its full quota of repre- i 
Asso entatives assigned to the various divisions es ° ©) » Korre ay d bute 
and groups of the association, it may add 
er to the name of its display director, who be- 
to be omes a regular voting member of the 
ature \VMG, at no extra cost. If your store's 
cpects membership quota in the NRDGA is filled, 
the i.c., all representatives already assigned to 
mer- the various divisions and groups, your store » COME and SEE 
sales nominate its display director as an » p 
sociate member in the VMG by paying Ne + 
annual dues of $10. A store may have > S WI VELIER s§ 
many associate members as it chooses. \\ 


“Individuals, firms or corporations engaged 
activities related to visual merchandising, 
photographic 
become subscribing mem- 
provided their applica- 
a majority of the board 
annual dues of $50. 


NEW AIR-COOLED UNITS 


Accommodate up to 


300 WATT BULBS 


. Also many other new items! All made with Swivelier's 
patented Spring Tension Socket which . . . 


“STAYS PUT... AT ANY ANGLE!" 


free-lance displaymen, 
vices, etc., may 
of the VMG, 

is approved by 

the VMG, by paying 
National associations or organizations in the 
lisplay field are eligible, too, under the 
conditions, by paying annual 





dues of 


x] ele) 





\ny group or groups interested or en 


‘ed in activities related to visual met NADI MARKET WEEK 

ndising may become affhliate members 

ided their application is approved by PALMER HOUSE 
directors. (These would be 


board of 


1949 — Room 746 


display clubs and = asso- June 27-30, 


or regional 








ms.)” 
IS. 


| SWIVELIER COMPANY, INC. 











30 IRVING PLACE 
NEW YORK CITY 








We invite DISPLAY WORLD 
eaders to make frequent use of the 
Service Bureau for information on 








sources for all types of display ma- 
rial and equipment from air brushes 

zebras (stuffed), or for general 
msultation on display problems. No 
large is made for this service, of 
for )urse, 














COSTUMES of YESTERDAY | 


Rent from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Phone: New Haven 8-1836 


Write for circular of photos. 





LOW COST FLASHING EFFECTS 


Highest quality. Light, 
45c and up. 
Also motor 


Skedoodle Thermatic Flashers. 
sound or motion. Many types and sizes. 
Free descriptive folder No. 62 on request. 
driven flashers and controls. Address — 


RECO, 3055 River Road, River Grove, Ill. 
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BELL'S QUALITY LINE OF 


NON -BREAKABLE 


Anodized aluminum musical 
bells and decorative balls 
Bells 2 to 15 inch 
Balls 2 to 3 inch 


Assorted colors 


ORIGINATORS AND PRODUCERS OF 
Non-Breakable, Life Time Lustre 
CHRISTMAS TREE ORNAMENTS 


BELL INDUSTRIES, INC. 
1101 N. PAULINA STREET 
CHICAGO 22, ILL. 


NEW CATALOG 


Now Ready 
Write for it today, it features 


e New MEN MANNIQUINS 
e Masculine Deluxe FIXTURES 


as well as Ladies & Children Manniquins 


MIDWEST 














MANNIQUIN DISPLAYS 


} 532 N. WATER ST., MILWAUKEE 2, WIS. 











DIE CUT DISPLAY LETTERS 


CORK — POSTER BOARD — MYSTIK 
TRANS-DECAL & LETTER PATTERNS 


Free Circulars on Request 


HARRY MICH COMPANY 


1627 S. Michigan Ave. Chicage 16, III. 


DISPLAY FIXTURE BROCHURE 


THE NATION’S “QUALITY LINE” FOR DISCRIMIN- 
ATING STORES, MADE BY THE WEST’S LARGEST 
MANUFACTURERS OF WINDOW AND INTERIOR 
DISPLAY FIXTURES. 

MAY WE SEND YOU A COPY? 


GRANT & SONS, INC. 
921 South Los Angeles Street, Los Angeles, Calif. 























lj EVERYTHING FOR DISPLAY am] 
JOS. E. PODGOR CO.., Inc. 


Complete Disploy Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 











DISPLAY WORLD 


EXHIBITORS TAKE SPACE 
FOR MARKET WEEK 


(Continued from page 37] 


Booth 3 


The Adler-Jones Company 
Room 763 


Alicock Mig. Company 
Allied Display Materials, 
Inc 
\merican Fixture & Mfg. 
Room 402, 403, Booths 4, 5 
Mig. Company Room 706 
Associates. Room 876, 877, 878 


ke OTN S84, 885, 886 


Company 
Ankerum 
Arkow-Lewis 


\usten Display Room 860, 861 
C. Barrango Company Booth 8 
Bliss Display Corporation Room 836, 838 


Bois-Smith Studios Room 888, 889 

Botanical Decorative Supply 
Company 

Brunn & Bertheim 

Bulkley, Dunton & Co., Ine. 

Carrata 
Company 


Room 701 
Room 839, 840 
Room 754 


Room 810, 811, 812, 813, 814, 815 


The L. J. Charrot 
Company Room 832, 833, 834, 835 
Chelix, Inc. Room 802, 803 


Colonial Decorative Display 

Company Room 826, 827 
Columbia Display Material 

Room 843, 844 

Own Show Room 

Room 712 

Room 778 


Booth 14 
Room 805 


Company 
Cook & Meier, Ine. 
Coy-Disbrow & Co., Inc. 
Craftmasters 
Crystal Fixture C 


Crystalline Plastics Company 
L. A 


Dazian’'s, 


Room 776, 777 
Room 846 
Room 783 

Booth 21, 24 


Room 762 


~—-—- =e 


Darling Company 
Inc. 
Novelty Company 
Plant Corporation 
Company 


Decorative 
Decorative 
Delo Display 

Display Effects 
Equipment Corporation Booth 13 
Room 758 


IR OTN 743, 744 


Display 
Display Mannequin, 
Doerr & Associates 
Ee veretts-Frederiksen-Soper 

Co 


Ine 


, Tine Room 795, 796 
Room 765 
Room 710 
Room 747 
Room 806 


Pending 


avrex Designs 
Decorations 
Inc. 


Studios 


F 
Fawnfield 
Feder Industries, 
Ferris-Shacknove 
I: Display Company 
I: Hawan, Inc. 

810, 811, 812, 813, 814, 815 
Room 887 


Room 705 


itzgerald 
lowers oft 
rhs 


Fox Display Company 


Booth Room 
Frankel Associates, Ine. 
Harold Gale Display Company 
Displays 


Pending 
(;ardner Booth 19 
(sarrison-Waenet 


713° to 


Company 


: a ~ meee ~ 
Rooms OE? 724 and 725 to 729 


inclusive 
Karl W. Gasthoft 
eral Display 


Mie Booth 6, 7 


Compan 
(5e1 


Corporation Room 788, 789, 790 


General Display Studios Room 702, 703 
Glo-Brite Products Room 734 
H. H. Gould Pending 
Phe Greneker 


Corporation Room 749, 750,751, 752 


Grimes Display Service, Inc Pending 
High-Mark Display 

Corporation kKoom 779, 780 
Gordon Keith Originals Pending 
Laverne Originals Pending 
S. Liebmann Studio Room 862 
London Displays Room 786 
Lustra-Cite Industries, Inc. Room 728 


\. Lutz Room 793 


Lynn Display 
Madisomia, Ine 


Room 787 


Room 7603 





MAY, 194 


Room 847, 84 

Booth 3 
Room 726, 727 
Booth 28 
Room 759 
Pending 
Room 816 


Magnani Statuary Company 

Maharam Fabric Corporation 

Majestic Creations, Ine. 

Messmore & Damon, Inc. 

Mileo Mannequins 

The Moortgat Studios 

The Morgan Company 

The Mutual Display Mfg. 
Company 

Natural Creations 

New Style Studio 

Old King Cole Displays, Ince. 

Oltmanns 

Park Lane Fabrics Co., Ine. 

Plastic Fabricators 


Boot! } 
Pending 
Room 807 
Booth 25 
Room 733. 734 
Room 845 
Room 8&3] 
Room 864 
Room 711 


Leo Prager, Inc. 

R-Tex Company 
Radiant Glass Fibers 
Room 782, 783 
Room 826, 827 
Booth 22B 
Pending 
Room 704 
Booth 224A 
Booth 20 


Company 

The Reyburn Mfg. Co., 

Rip Studio 

Royal Paper Corporation 

Gustave Rubner, Inc. 

Schack’'s, Inc. 

Scheuer Creations, Inc. 

Sherman Paper Products 
Corporation 

Frederic Shipman 

Shoe Form Co., Inc. 

Nat Siegel, Inc. 

Silvestri Art Mfg. Company 

Standard Cellulose & Novelty 
Co. “Eic. 

Staples-Smith. Ine. 


Inc. 


Room 79] 
Room 898 
Room 865 

Re 0M 828, 829 
Booth 1 


Room &41, 842 


Re WOTT) R04 


Dave Starkman Display 

Center Room 760, 761 
W. L. Stensgaard & Associates, 

Ine. Booth 2 
Swivelier Co., Ine. Room 701 
The Tabery Corporation Pending 
Taffel Bros., Ine. Pending 


Tedel Creations Booth 15 
Timely Service, 
Ine. Room 850, 851, 852, 854 
Visual Merchandise Products, 
Room 749, 750, 751, 752 
Room 738, 739, 740 
Room 784 
Pending 
Room 859 


sooth % 


Ine, 
Frederic W<¢ inberg 
Ray Whitnah Display Products 
DD. G. Williams, 
Zaria Displays 
W. M. Zeppen-Field Studios 


Inc. 


Three Win Trips 
To Bermuda 


Bermuda Easter lily windows in stores in 
New York City, Cincinnati and Baltimore 
won top prizes in the recent contest spon- 


sored by the Bermuda Trade Development 
Board; the awards include transportation 
and a week’s stay for two in Bermuda. 
The winners were: Henry Callahan, Lord 
& Taylor, New York City, who was given 
tickets on British Overseas Airways Cor- 
poration and reservations for the Elbow 
Beach Surf Club; W. S. Grover, H. & S. 


Pogve Company, Cincinnati, tickets via 


Colonial Airlines and accommodations at 
the Princess hotel, and J. C. Hunter, 
Maison Annette, Baltimore, tickets on the 
“Queen of Bermuda” and reservations at 
the Belmont Manor. 

A number of selected department stores 


and specialty shops participated in the 
contest. Honorable mention went to the 
following: L. Bamberger & Co., Newark: 
Joseph Horne Company, Pittsburgh; Watt 


& Shand, Lancaster, Pa.; Luekey, Platt & 
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( Poughkeepsie, N. Y.; The King, McLeod 
( pany, Newport, R. 1.; W. Filene’s Sons 
( mpany, Boston; The Edward Malley 
( pany, New Haven; C. O. Miller Com 
_ Stamford, Conn.; McCallum’s Depart- 
t Store, Northampton, Mass.; Wood- 
d & Lothrop, Washington; Hays-Black, 


\ 
Inc.. White Plains, N. Y.; Flah & Company, 
lh Syracuse, N. Y. and Braunstein’s, 
Wilmington, Del. 

he judges for the event were Leste! 
Gaba, display consultant, Olga Fabian, 
Holiday magazine, and Lester Loh, art di 


rector with J. M. Mathes, Inc. 

he Lord & Taylor corner window made 
ingenious use of fresh, airy ferns combined 
with Bermuda lilies, with the back drop a 
large blow-up showing a Bermuda lily field 
and the familiar pink and white houses. The 
mannequins, made of fern, wore crisp white 
organdy dresses, repeating the suggestion 
of the acres of green and white lily fields 
which blanket the Islands in the spring. 

\ miniature spot in Bermuda came to life 
in the window of H. & S. Pogue Company, 
Cincinnati. A blue panel, flooded from above 
with blue light, was set back from the glass 
and incorporated all the essentials of a 
map, including the Islands which were cut 
out and suspended in the irregular opening. 
In front of it were fresh Bermuda. lilies 
and rhododendron foliage. To the right was 
the traditional coral sand. The panel on 
the left depicted the routes of BOAC, Co- 
lonial Airlines and the “Queen of Bermuda 
each being identified by folders and luggage 
stickers. The sign at the bottom featured 
“Holiday in Bermuda”, tying in with the 
store's travel bureau. Looking through the 
blow-up appliqued against a dark green 
panel one saw a Bermuda Easter lily field 
background. 

he sport activities of Bermuda provided 
the theme for the prize winning window of 
son Annette in Baltimore. The _ focal 
point was a mannequin in golf togs standing 
in a cutout of the Islands. Flanked on 
either side were white baskets filled with 
tall stalks of Bermuda Easter lilies. Color 
tul posters and large photographs showing 
sports and life in Bermuda provided added 


highlights. The vivid white of the lilies 
and the decor were strikingly brought out 
against a dark background. 


e rules and regulations tor the contest 
were set up by the Bermuda Trade Devel 
ent Board and W. Bayard Okie, de 
er of a number of Bermuda windows 
dioramas. Each store was supplied 
a blow-up of a Bermuda lily field, a 
cluster of Bermuda lilies, and a supply 
of Bermuda posters and literature to be 
ided as part of the window display. The 
transportation companies also supplied 
I rs and literature. No defined pattern 

set. The participants were given com- 


I treedom in the design and execution of 
vindows. 








Don’t forget—send in your news 
tems about all happenings in the 
isplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ig to display or displaymen anywhere. 
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Newest PLASTIC 
SIZE DIVIDERS 


with Interchangeable sizes 
In OPAQUE WHITE, BLACK, or CLEAR 


ACTUAL rae 
33/4,” Wide - 2” Long 


e It’s Moulded! 
e It Can't Fall 
Off the Rack! ¢ Each 


CELLULOID INSERTS ..... can be had 
in all the following Sizes, Alphabets and Days at 


Cents Each 


SIZES 1 to 60 including half sizes 








ALPHABET: Ato W - XYZ and Me 
DAYS: MON TUES WED THURS FRI SAT. 
Plastic Creations 
707 SOUTH PULASKI ROAD 
CHICAGO 24, ILLINOIS 














Selectnreslide casinet prosector 


Put this efficient cabinet projector unit to 
work at a hundred merchandising jobs. In 
a display window it’s a real crowd stopper: in 
the decorator’s shop it can show dozens of 
model rooms; and in the sportswear depart- 
ment styles and accessories will sparkle in 
colorful settings. Take the projector unit 
out of the cabinet and there is a portable 
projector for employee training, public rela- 
tions and good-will appearances. Selectro- 
slide uses 2 x 2 slides, easily and economically 
produced in color or black-and-white. 


FEATURES 


© 48 slides projected automatically in easily interchange- 
able magazines 





@ Eye-level brilliant-vue screen, 187 sq. in. screen 
@ Needs only 4 sq. ft. of floor space 


@ Modern design cabinet available with mar and scratch- 
proof covering or various wood finishes 


SELECTROSLIDE AUTOMATIC 
Manufacturers of PROJECTION EQUIPMENT 





Write today for catalog 2201 BEVERLY BOULEVARD « LOS ANGELES, 4 CALIFORNIA 
and prices 

















EXPANDED PAPER 
in 5 Rich Colors 


@ FLAMEPROOFED @ VERSATILE 


A great new 3-dimensional display ma- 
terial, R-P EXPANDED PAPER is today's 
most versatile decorative medium. Ideal 
for lacey effects, for bows, puffing, net- 
ting, screen and panel mounting, many 
clever adaptations. Ask your Jobber for 
samples of TWO patterns—and for multi- 
colored R-P Expanded Aluminum Foil. 


MFD. BY 
RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 











kverything in 


DISPLAY 


when you need it 


We specialize in the complete display 
outfitting of department stores, specialty 
stores and chain stores. including every 
type of display fixture, newest: manne- 
quins and forms and related display 


accessories, 


SPECIAL DESIGNING 


We design special display fixtures to 
give your store individuality and_ per- 
sonality. You get the benefits of a 


lifetime experience in display! 


When you need display equipment 


CONSULT US! 


DISPLAYLAND 


DAVE WEINBERG 
PHIL WEINBERG 
117 W. 31st St., New York City | 
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Your | 


| Column 
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[ wish to express my sincere appreciation 
to you for your informative letter. It 1s a 
pleasure indeed to be able to inform you 
that through the cooperation of some of 
the companies currently advertising in DIS- 
PLAY WORLD, my project entitled “Ma- 
terials available for your display techniques” 
has been accepted by the College of Busi- 
ness Administration library at our university. 
DISPLAY WORLD is certainly a magazine 
of great value to our students interested 
in the field of display. 

Any illustrated information which your 
advertisers may send to me in the tuture 
will be inserted into the project. The Mor- 
gan Company, of Chicago, deserves special 
commendation tor the complete set of ma- 
terials which they were kind enough to 
send for the project ... Walter S. Finger- 
hut, 212 Euclid avenue, Syracuse university, 


Svracuse. 


On page 72 of your March issue you took 
note of the f 
director of advertising and promotion for 
Stewart & Co., of Baltimore. 

The item is basically correct but you 
were incorrect in stating that the writer has 
“assumed the direction of display as part 
of his duties.” Carl Kronitz has been, and 
Stewart's director of dis- 


act that the writer has become 


continues to be, 
play. 
writer has 
taken over consists of coordination of all 
phases of promotion and publicity. Since 
the death of my predecessor, Mr. A. Nelson 
\nderson, Stewart's has not had a= sales 
manager. My assumption. of 
these simply continues Stewart's 
long-standing policy of coordinating pro- 
motional activities through the office of the 
sales promotion manager. 

In all justice to Mr. Kronitz L feel that 
you should correct the impression left by 
Frederic W. Airy, 


sales promotion manager, Stewart & Co. 


The assignment which the 


pre motion 
duties 


. ‘ 
Your Fecent Mem... . 
Inc., Baltimore 


I have been reading the DISPLAY 
WORLD since it first came out and I feel 
that I have the right to speak up—and 
that’s there are not enough items and _ pic- 
tures on men’s wear. After all, they do 
sell men’s wear fixtures as well as men’s 
wear so let's have some men’s wear news, 
please, and thanks Partain, 
Anderson, Ind 


Forest 


\s a subscriber from DISPLAY WORLD 
we are most interested in) your monthly 
issue. We show in Rotterdam the highest 
class ladies ready-to-wear lines, for which 
we do buying in Amsterdam, but as much 
as we are allowed because of government 
restrictions in Paris, Zurich, London and 
Brussels. We are looking forward to the 
day that we can pick up our contacts with 
your country again 

IKnelosed we send you two pictures out of 
our spring display, designed by E. Lifmann 


MAY, 


1949 





MANY STORES are preparing for the days 
ahead by with CURVO WALL. 
BOARD. Curvo is ideal for permanent or semi- 


remodeling 
permanent installations in the windows and 
throughout the store interior. Available in three 
basic curved shapes, 8-ft. high. Investigate 
Curvo possibilities now — write today for free 


catalog and sample. 





GREGGORY, Inc. 


2929 S. WABASH AVE. 
CHICAGO 16, ILL. 


















500 FIFTH AVENUE 
al a7 STREET NEW YORK 18, N.Y. 


Shown “tt 








DISPLAY 


CORPORATION 


cMome Office and Taclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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5 per cent of goods were sold from 


- # 
s display. Our display designer got the 


pression for this display during a recent 
iy in New York. 

In general, displays in 
dern, or better let us 
used. 


Holland are un- 
say 
Even the 


ined spotlight effects is fairly unknown; 


no scenes are use ot 


dels are immovable. Flowers are used 
cheer up displays. 
Typically is the fact that all Holland 


res use models, in contraposition to the 

Swiss display where no models 
style with a very difficult technique we 
now too as to change with the always 
sent models. 


are used. 


olor combinations are mostly well chosen 
Dutch designers; technique and _finish- 
touch is often poor; written or printed 

xt is seldom used. 
It was easy to find out 
public likes the American 


the Dutch 
of display 


that 
way 


and that even not interested public, such as 
men, are caught by 


those windows.—N. V. 


Damesconfectie “Modela”, Wisbrum & Liff- 
mann, Rotterdam, Holland. 

Will you please address my DISPLAY 
WORLD to me as follows; otherwise they 
do not get to my office until some time 


THAYER & CHANDLER AIRBRUSH 


. ; 
for the particular artist 


- 
; } Catalog $2 


\ THAYER & CHANDLER 





910 W.VAN BUREN ST., CHICAGO.ILL 


unAmerican 











THE 
BOICE-CRANE 
14" BAND SAW 


Single and 8-speed back-geared 
models. Close balance and light, 
but strong. Textolite wheels per- 
mit twice the speed of other 14” 
machines. Operates at 4,400 blade 
feet per minute. Less vibration, 
and long blade life. Clears 854” 
under the guide. Strong one-piece 
welded steel frame. Wheels and 
blade, except at cutting point, 
are entirely enclosed. Cabinet 
type base has sealed-off motor 
compartment. High safety rating. 
Blade guides adjust by a single 
control, and with full safety, 
even when machine is running. 
Blade to guard—13'". 27” dia. work. Under 
Blade Widths: 3/16”, ge 34”, Yj,” and 

Length of Blade: 98”. Grease sealed ball 
rings. 15” x 154%” table tilts on double trunnions. 





pacity: 


le 854”, 


BOICE-CRANE COMPANY 


Central Ave. Toledo 6, Ohio 
e send free literature on Boice-Crane. 


C) Band Saws C) Jig Saws 


‘ X State 
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after they arrive in the store. Many 
thanks for a lovely and most interesting 
book ... Ethel Wimbhurst, display man- 


ageress, Robinson & Cleaver, Ltd., London, 


England 


I thank you for printing a picture of 
mine on your page “Display ... On and 
Off the Record’. This made friends from 


South America write to me, who thought | 
died in a concentration camp in Europe... . 
I don't have to point out how helpful your 
DISPLAY WORLD is to me in many ways 


—Martin Johr, Michaels Brothers, New 
York City. 
Since some years we subscribe for your 


magazine and receive every month 20 copies 
which we send to our 20 stores. 

Our displaymen have that 
they have had good use of the magazine and 
that they have got many 
it which they have made 
show windows.—Wendel Carlson, 
Holm AB, Stockholm, Sweden. 


informed us 


from 
use of in the 


Ahlen & 


good ideas 





I have read your publication for 
years and have found it extremely helpful in 
drawing up plans for my windows 


many 


store’s 


and interior—Harry Kimmel, The Regal 
Shop, Baltimore. 

I need not say that you are making a 
valuable contribution to the display field 


and that we look forward to receiving each 
Keep up the good work.—Walter B. 
Ducker, display manager, Magee’s, Lincoln, 


Nebraska. 


issue, 


Arthur McMahon Resigns 
From Glaser Drug 

After nine years at the Glaser Drug Com- 
pany, St. Louis, Arthur W. McMahon has 
resigned his position as display manager for 


the firm. His future plans will be = an- 
nounced later. McMahon is a member of 
the St. Louis Display Guild and has been 


extremely active in the affairs of that 
organization for many years. 
California Representative 
Named By Dunlap 

The Dunlap Studios, 148 South Lake 
street, Aurora, Ill., announces the appoint- 


ment of the Earle Sinclair Company, 2327 


Clement street, San Francisco, as the 
southern California representative of the 
firm’s line. 
Resigns From Haggarty’s 
After || Years 

Mary Kay Kerwin, who has been with 
Haggarty’s for the past 11 years, has re- 


signed her position as display director and 
fashion coordinator for the 
Her future plans have not yet been 
her 


Angeles 


Los 
store. 
has been 


announced, successor 


appointed, 


nor 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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THE HOME OF 


PLASTIC 


DISPLAY NOVELTIES 


| \ 
| a\\ N 


CP LI od 
MD Te ny! 


e FEATHERFRINGE 

@ SERPENTINE RIBBON 
e@ SEQUINS 

e@ SEQUIN FABRICS 

@ FLITTERDUST 


Write for full 


UNION NOVELTY COMPANY, INC. 


Manufacturers of Plastic Specialties 
20 West 17th Street New York 11, N. Y. 





information to 





























GIBBS WOOD DISPLAY HOOPS 


are a natural for a better display job. 
Adaptable to shoe, tie, fabric, drape, 
hat, blouse displays — for window, 
counter, wall or floor. Smoothly fin- 
ished wood, sizes 3 inches to 23 inches 
in diameter. Write for samples and 
prices. 


GIBBS Mfg. Co. 


Dept. D, Canton 2, Ohio 
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Headquarters for Rack Size Dividers 


Jobbers: Large discounts make these items very attractive for you. Write 
for samples, catalogues and discounts. 


1 Stockroom Use. The white pressed cardboard 
divider has been proved successful for many years. 
An excellent divider for stockrooms. Very inexpen- 
sive. All sizes from 1 to 50. Actual size 12” 1Oc 











high, 4° wide. Each 





Round lumarith (non-inflammable celluloid) size di- 

vider. Cannot fall off the rack. Beautiful in appear- 

ance. All sizes carried in stock from 1 to 54, also 
half sizes. Actual size of divider 2%," 1o 
diameter. Fits any rack. Each c 

















The New "SEE SIZE" 


Our latest plastic size divider with 
interchangeable sizes. Can't fall off 
the rack. Made of heavy moulded 
plastic with a window in which the 
proper size is inserted. Can show 
one size on one side, another size 
on the other. 71." long by 3%" 
wide. In white or black plastic. 
Sizes from 1 to 60, including half 
sizes . .. Also A-Z for layaways. 
Complete with insert. 

(Extra inserts 7'2c each) 355 


Each 


NATIONAL HANGER CO., Inc. io. Yer city 1 





























































SINCE 1900 
THERE MUST BE A REASON! 


The Right Merchandise 
The Right Prices 
The Right Deliveries 
ARTIFICIAL FLOWERS, FOLIAGES 
AND NOVELTIES 


Manufacturers, Importers, Jobbers 


LOUIS SCHNEIDER CORP. 


6 EAST SECOND STREET NEW YORK 3, N. Y. 

























By Request —a repeat offer of our 
Campus Reminders 


In plenty of time for your back to school windows 
and promotions. Authentic college stickers collected 
from outstanding schools and universities in the 
East, Midwest, and West. Ideal for signs, back- 
grounds, and luggage, in gay college colors. A 
package of 20 assorted stickers (postpaid) for... 
$2.00. Send check or money order. 


i IN 


148 S. LAKE STREET AURORA. ILLINOIS 
Have you heard about our "Showroom by Mail." Write for 
full particulars. You'll find it worth your while. 



































MAY, 1924 


The 27th annual convention of the Interna 
tional Association of Display Men, to b 
held in Buffalo, June 23-26, was being haile: 
as “marking an epoch in display.” Clement 
Kieffer was general convention director. J] 
J. Cronin, of Newark, was president of th 
association. 

C. M. Shrider, A. E. Starr Company, 
Zanesville Ohio, won first prize of $250 in 
the display contest sponsored by the Glove 
Industries Advertising Committee; second 
place went to Armand Raining, Boyd’s, St. 
Louis, and third to Warner & Bailey Com 
pany, Hartford, Conn. 

A. A. Hansen won $150 as first prize in 
the Associated Men’s Neckwear display cor 
test, with Carl W. Ahlroth, Hamburger'’s, 
Los Angeles, as runner-up and Clement 
Kieffer, The Kleinhans Company, Buffalo, in 
third place. 

Al Jolson, making a personal appearance 
in Sioux City, saw a display featuring his 
recordings for Brunswick, had a_ photo- 
graph taken of it and entered it in a Bruns- 
wick display contest which the creator of the 
display did not know was being held. Joe 
Green, Davidson Brothers Company, first 
learned that he was in the contest when he 
received a check for $300 as first prize 

An article appeared) in DISPLAY 
WORLD under the heading: “American 
Walnut Ideal Background.” Another in the 
same issue, discussed the difficulties in dis- 
playing men’s collars. 

D). Lenfistey, who had been display man- 
ager for Chas. Austin & Co., Canadian de 
partment store, resigned in order to take 
a similar position with Brandon-Durrell 
Company, South Bend. 

Maurice Maver, display manager for Rus 
sek’s, New York City, resigned his  posi- 
tion and joined Mendel’s as general mer- 
chandise manager for the chain. 

Thomas Cook, secretary-treasurer otf the 
Kansas Association of Display Men and 
formerly display manager of The Hub, Sa- 
lina, Kan., accepted the position of display 
manager with Woolfe Brothers, Kansas 
City, Mo. The vacancy was created by the 
resignation of Steve Allen, who became a 
sales representative for the Curtis Leger 
Company. 

Members of the Tri-City Display Men's 
\ssociation, of Davenport, Rock Island and 
Moline, met at the studio of the Blackhawk 
\rt Display Company for a “spring festival” 


MAY, 1939 

Max S. Mayer joined Greneker Studtos, 
New York City, to handle the firm’s manne- 
quin line in the far West and Southwest 
territories 

Helen Savery resigned as women's. shoe 
display manager, Melville Shoe Corporation. 
New York City, and was succeeded by Car- 
olyn Evans 

First prize in the window display contes 
held for Spode prints was won by Jack 


Nichols, John Wanamaker's, Philadelp!a 
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RADIANT | 


GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 


Largest and Most Varied 
Selection in America — 
IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms — a type 
for almost every display use. 


WRITE FOR SAMPLES! 











Now Available! 


NEW CATALOG 


of California-Styled Shopper-Stoppers 


by DECTE R = 






puctee 


te “a 
( anal yeu" 


It has everything!... 


Everything you need for persuasive, smooth 
and easy selling! Features new Decter forms 
for every type, any display; compelling 
alifornia-styled Mannikins sculpted with 
imazing life-like contours! All designed 
rom the display man’s viewpoint—for effec- 
ve, dramatic windows and interior displays! 


Free on request! MAIL TODAY! 
sy 


7 
DFCTER MANNIKIN CO. | 
2°17 W. Pico Blvd. | 
Los Angeles 6, Calif. | 
’ hes please send me a copy of the new Decter | 
log. 
| 
‘ | 
| 
| 
an! 


RESS_ 


reo-cocererer 


| Among the speakers were W. L. 
| of the Chicago firm of that name: 


| of Gimbel’s, New 


| Club. 


DISPLAY WORLD 


and second went to Scott, Swern «& 
Co., Trenton, N. J. 

Stanley E. Thompson was named display 
director for Sibley, Lindsay & Curr, 
Rochester, N. Y. The position was made 
vacant by the death ot E. Dudley Pierce. 
Thompson had been with the firm for two 
years as interior display 


John 


manager 
Interstate Department Stores opened The 
Hills Department Store at Des Moines, with 
Mack Mazen as display manager. 
©. 
ager for George B. Peck Company, Kansas 


Crawley resigned as display man 


| City, and was replaced by Harry Garfinkel, 


who had been with Harzfeld’s, of the same 


| city. 


Members of the National Capital Display 
Club met at a dinner in 
McCann, S. Kann Sons Company, who had 
been nominated 
International 


honor of Joe 


for the presidency of the 
Association of Display Men 


|} John L. King, also of Kann’s, was president 


of the Washington club. 
The Chicago Display Club held its annual 


|; banquet, with Carl Gestrine, Butler Broth- 


ers and president of the group, as toast 
master. Arrangements were made by L. J. 
Dwiggins, The Reyburn Mig. Company. 
Stensgaard, 
Erwin 
Hiffman Display Service, St. 
president of the International As- 
Men; Frank G. Bing- 
ham, Robertson Brothers, South Bend, and 
R. C. Kash, editor, DISPLAY WORLD. 

Formerly with Abraham & Straus, Brook- 
lvn, Henry Caputo became display manager 
York City. 

Jerry Timm, Husch Brothers, was elected 
president of the St. Paul Display Men's 
Other officers were Andrew C. Pen- 
nig, McClusky’s, Anthony 


Cegeiske, Bannon’s, secretary-treasurer. 


A. Hiffman, 
Louis, 
sociation of Display 


vice-president ; 


Otis Hoggatt became display manager for 
Kerr Dry Goods Company, Oklahoma City, 
Wilkins. 

Bill Lovett and Murray Weiss opened their 
new firm, Advance 


after the resignation of L. L. 


Displays, in Philadelphia 


New Fabrics Firm 
Makes Its Bow 

S. J. Grant, Inc. is the 
company located at 140 
New York City 17. \ 


name of a new 
East 44th street, 


cK plete line of 


| decorative fabrics suitable for all types of 


displav will be carried. Founders of. the 


company are Sidney J. Grant, formerly of 


Facil Fabrics and more recently with 
Frankel Associates; Stan Pullman, former] 
with Maharam Fabric Corporation and 
\llied Display Materials Company; and 


Irving Rosen, associate. 


Select Flower 
Associate Dies 


Ben Yaks, for many years a close asso 


ciate of Select Flower & Display Company, 


Inc., New York City, died on May 1 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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NEW IDEAS 
IN CHILDREN’S 
MANNEQUINS 


Bright new display ideas that stop 


traffic . . . put that buying gleam 
in parents’ eyes . . . pack more 
sales appeal per display inch! All 
yours FREE in this handsome new 
color brochure. Send for your 
copy NOW. 


MODERNAGE DISPLAYS, INC. 


101 WEST 3lst ST.. NEW YORK 1, N. Y 











Our new catalog featuring the most 
extensive line of wooden display aids 
on the market is now ready. 


e COMPLETE ARRAY OF FIXTURES 
e GLASS TOP TABLES 

e SHADOW BOXES 

e BUILD-UPS 


Jobbers—Write for catalog and 
complete jobber information. 


NORTHERN DISPLAYS 


3524 MARTENS ST. FRANKLIN PARK, Ill. 
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Quick-Change Display SDA Directors Discuss Withdrawal of the boxes is from the bac 
For ''Kentile" Dealers Cancellation Problems of the dispenser —easily done by the sale 
, ; bas person who knows the trick, but difficult fo 
David Kennedy, Inc., Brooklyn, manu Members of the board of directors of the ; : 
ag eee a light-fingered shopper. 
acturer of “Kentile” asphalt tile flooring, Southern Display Association have cun- tre i fa ; 
; ; The “two to one” mentioned above 
is providing dealers all over the United cluded a three-day meeting in Atlanta dur- Mp : 
ee : : : part of Gillette's double-your-money-back 
States with a quick-change window display ing which time they discussed the prob- # a a : : : ’. 
: aise : if-not-satisfied offer in connection with thi 
packet that demonstrates familiarity with lems arising from the last-minute cancel- aaa 
° e . ° ° . os aAZOT, 
dealers’ display problems and the need of — lation of the annual Display Conference and 
point-of-sale promotional support. Exhibit which had been scheduled for that : aimed 
Che current “Kentile’ window display city early in May, as noted elsewhere in Art Directors Meet 
package consists of three full-color centet this issue At Staples-Smith 
nieces, 44 by 32 inches in size, and a basic Cause of the cancellation, it is explained, Members” of the Art Directors Club of 
‘holder” for the background. The center was the indicated lack of attendance. It New York City met for their monthly get 
pieces illustrate the use of “Kentile” in the was felt that dropping plans for the show, — together at the showrooms of Staples-Smith, 
kitchen, living room and bedroom Kach according to a spokesman for the SDA, — Ine. 
lisplay shows a pattern appropriate to the would save money for the exhibitors and 


oom featured. Rotation of the displays 1s would be in their interest despite the fact Unusual Display 


left to the discretion of the dealers that some had already started their equip 

The displays were designed by Einson ment to Atlanta. Used By Broker —" 
Freeman Company, Long Island City, in The SDA tis now attempting to raise Something new in the way oF display for 
onjunction with | lr. Howard Company enough money to refund exhibitors the full a brokerage arm has been introduced by 
Phe point-of-sale material ties in with the amount of their space costs. An announce- Richard E. Kohn « Co., Newark, As part 
Kennedy Company's current national adver ment in this regard will be made shortly ©! 2 Campaign to interest women in-stock 
tising after the Display Market Week of the investments, the firm is using a series of 


window displays in which dress patterns, 


\longe somewhat similar lines, and also National Association of Display Industries é , 
fashion illustrations, and actual apparel 








yy Einson-Freeman, is a practical example late in June pia : . 
f f production in  point-of-sal are shown. The campaign is designed to 
«) economy ol yroadue on a) oO Sale ° PS 
3 ; a i i ‘oint out that stock in a company repre- 
matetial te a-comselen tot “Sake. Fon Theft-Proof Dispenser Display clpeon te ane ang I : i 
; . sents actui articipatio 1 the enterprise. 
lisplay panels are provided for the four Used By Gillette | | eee 
seasons, tying in with the company’s tout \ theft-proof wire counter dispenser dis- en aa era 
page calendar which uses the same illustra play is being used by Gilette Safety Razor Lee Court Returns 
tions pretty girls in appropriate settings Company in connection with its “$2 to $1” From Hawaii 
for the divisions ot the vear. The eight one-piece razor. The compact kit holds six Lee W. Court, display director for Wm. 
olor panels, 25!2 by 19!2 inches, appear to silver and red boxes containing the razors Filene’s Sons Company, Boston, has re- 
be framed in wood; actually the frames are and occupies a space only 5 inches in width turned to the mainland after a lengthy visit 
part of the lithographic reproduction, and by 4 inches deep and 15 inches in height to the Hawaiian islands. Court's trip was 
the panels are one-plane, not three-dimen \ three-dimensional card at the rear re in preparation for a Hawaiian promotion to 
sional as they appeat counts the features of the merchandise be held by Filene’s in June. 
Home Study—Lessons In Window AGENCIES NOW AVAILABLE Fluorescent Glowing Plastic Signs CORRESPONDENCE  INSTRUC- 
Display—Newly revised end es lor the selected dispiaymen who can recognize quick, profitable, easy sales. TION—In Window Display. In op- 
larged. A practical, low-priced Add the ver in inexpensive fl » t gl g plasti ig eration for over 40 years with over 
yurse covering all phases of the dd the very newest in inexpensive fluorescent glowing plastic signs t ae yei 
pect nl Over 500 pages with 1000 vour line Unlimited profits! Every store, every business a_ potential 20,000 graduates in nearly every 
aan drawings he i ini “anee?” buver Be the very first in your city to carry these qu'ck-selling fluores country in the world. Write for 
Of walue to the experienced trim- cent (non electric) signs! They sell on sight! Start your earnings im- catalog. THE KOESTER SCHOOL, 
mer of beginner. Write for circulars. mediately Write today for complete information! Kimball Bldg., 25 E. Jackson Blvd., 
W._H. Bates, Box D, Ellsworth, Ill. APSCO PLASTICS INC., 544 Sixth Ave., New York 11, N. Y. Chicago 4, Ill. 














MANNEQUIN JOBBERS or LEARN 
SALESMAN— lee ee MANNEQUIN SALESMEN MANNEQUIN REPAIR 

















REPRESENTATIVE \n unusual display. Consists If you have a trade for high Take Advantage of this 
ok ve Galt cece ate ee style mannequins and are Unusual Offer Now! 

, s looking for a good connection, All material has been com- 
Christmas Hine Of attractive tured figures and 13° paper write us at once. Our com- piled to give you helpful and 
plastic display props, floor sculptured shadow box units pany is well known and our profitable information. This 
coverings and background ma Beautifully executed \ well product is in the best stores simple and direct method can 
terials now ready excellent known manutacturer In — across the country. be easily learned by anyon 
eee eh (Carry as side tect condition Will Sacrincs Give full particulars, experi For complete detailed instruc 
acca a stores need our met Ph t eT ta ence, volume done in 1948 and tions send $10 m/o or check. 
( ANCIS¢ OUOS  «¢ . ! < a rritor . Te -. 1eS . we 

request sie de a nar nee Connecticut Manikin 

Address BOX 5 KB WHITNEY’S Repair Co 

Care of DISPLAY WORLD San Diego 1, California ee i" ‘ 
Stewart Wiggers, Disp. Dir. Care of DISPLAY WORLD 555 Old Post Road 
Fairfield, Conn. 
POSITION WANTED Display Position Wanted — a a Sibsemen Wanted iia CAREER BUILDERS 
rtist thoroug experienced in l » years Old destres pos oO ith . avi ail . 
hases vee Diss Age ; apts) gies Men s Pg gh ei Dept 4 re lo- facturers representative wants . ee Fhe regs 
aie sire : pen th 2 ‘ws is tedies { s 14 bade psn int tr hit Fe salesmen for Vartous , terri- play field. 
ncern or display house hitcantive” ualeasnrcaucinin Soina se tories. Strictly commission, no 
Address BOX SWI nd interiors. | Design and build drawing account. Address Box FRANELYN C. WISKOW, Lic 
own backgrounds Address BOX 500, care of Display World 35 West 53rd St., New York 19, N.Y. 


Care DISPLAY WORLD 5UU care of DISPLAY WORLD Plaza 7-6385 
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SALES REPRESENTATIVE 


\ leading manufacturer of Sign Machines has just three 
major territories remaining to be filled. Our men art 
advised of this ad. We require the Sales Promotion type 
of individual with a good merchandising background 
and several years’ sales experience. Unlimited earn 
ings on a percentage basis, closed territories, Southeast, 
Near Northwest and Middle South. Full credit on mail 
orders. Representative must be in a position to travel 
in a territory with radius of approximately 300 miles. 
Equipment and Sales Promotion System sold to all size 


stores. 


Address BOX 5MJ 


Care of DISPLAY WORLD 


DISPLAY JOBBERS WANTED 


FOR SEASONAL DECORATIVES, DESIGNED 
EXCLUSIVELY FOR JOBBERS 


Back To School and Fall Lines Ready Now! 


THE PERFECT LINE FOR JOBBER DISTRIBUTION 


A complete line of Mache Sculpture, Papier Mache, Hand 
Finished Cardboard Construction and Artificial Flowers 
Originators of the fast-moving simulated hammered coppet 
for Fall and a huge variety of smart Fall decoratives and 
artificial flowers — more beautiful and less expensive than 
ever before Write on your letterhead for a free set ot 
8x10 photos of the new 1949 Back To School and Fall lines 


ASSOCIATED DISPLAYS 


Leaders in new display techniques! 


54 GRAHAM AVE. BROOKLYN 6, N. Y. 
EV 7-6108 








DISPLAY JOBBERS WANTED 


For our New Fall Line of 


PECKY CYPRESS 
DISPLAY UNITS and NOVELTY PROPS 


Quality Merchandise priced low to well established 


dealers \ll territories open. 


MET-WOOD DISPLAY CRAFT 


116 Brunswick Ave. (Rear) Trenton 8, N. J. 


JOBBERS WANTED—New Display 

lurntables. 110 V. A.C., Pat. Pend., 

Capacity 3 Ibs. Very low prices in 

large quantities Shipped F.O.B., 

factory in Brooklyn, N. Y. 
HARRY FUCHS 

114 E. 28th St., New York City 16 


POSITION WANTED — Display 
man, IS years experience men and 
women’s wear, excellent card 


writer, desires position in South 


Address BOX 5SA 
Care DISPLAY WORLD 




















SALESMEN WANTED 
With Good Following in the Display Field 


Our well-styled and competitively priced line of Natural 
Preserved display items offers excellent opportunity for 


additional income. Details first letter. 


Address BOX 5 CJ 


Care of DISPLAY WORLD 


SALESMEN 
Exclusive Line 


Now placing for national sales coverage our exceptional line of 
high styled displays to a select group of active salesmen. Ex 
clusive territories. High sales record essential. 

Write giving territory you cover tvpe of lines carried and 
All replies confidential 


Address BOX 973 


HAINESPORT, N. J. 


references. 














The Children’s favorite Christmas story . . . 


ALICE IN WONDERLAND 
Animated display created 
expressly for Stewart & Co. by Bliss Display Corp. 
in 12 flexible units 


priced at a fraction of its original cost 


$1,250.00 


nits, approximately 4° wide and 2’ deep; powered by Unt 


i| Motors. Completely flexible; can be used in a continuous 
tch or in several separate windows. 


for further details and photographs, address 


CARL A. KRONITZ 
Director of Display Stewart & Co., 





Baltimore 1, Md. 


ATTENTION SALESMEN 


Business 1s only good for those men who have new, exclusive, 
desirable, high-fashioned, low-cost items that they can offer their 
customers at regular intervals. We bring out from 12 to 20 new, 
exclusive, good commission items each year. If they are not in 
your line you are losing money Write for full details No 


jobbers wanted; salesmen only. 


Address BOX 5GM 


Care of DISPLAY WORLD 














SALESMEN — TERRITORY OPEN 


Several territories still open for salesmen to sell the 
HADLYME BLOX. One of the most spectacular selling 
low-cost display props in the past ten years. Write for 


particulars. 


HADLYME OF NEW ENGLAND, INC. 


23 CHURCH ST. NEW HAVEN 10, CONN. 
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Sales Representatives 
Mid-West = and 


Territories 


South-West 
lo represent an 
established, progressive manu 
] 


facturer of seasonal props, dec 


orative s, and novel 


ties Protected 


set piece 
territories, no 
objection to non - conflicting 


lines 


Address BOX 5ZZ 


Care of DISPLAY WORLD 








FOR SALE 


Diamond Jubilee 
Display Material 


Complete units, interior and 


windows, including pennants 


ind background panels. [ffec 
tively used in highly success 
tul sale just completed. Very 


| Suitable for 


good condition 
1 to 5 million dollar store, any 
inniversary 60 to 75 vears. In 
ventory, photos and samples on 


request Write display man 


iPer 


The BOSTON STORE 


Joliet, Illinois 











WANTED 


Salesmen and 


. 

Representatives 
I nN ©) it ¢ 
line f mant it 1 tin t 
mer womer I i junior and 
children’s ¢ 1 Mat t itorie 
oper We a ve d ‘ 
mer mil he i 
stul leg ft or 1o1 
Wr ng full nad 
territ lesitr j 


Address BOX 5KK 


e of DISPLAY WORLD 


1948 CHRISTMAS DISPLAY PIECES 
AT ONE-HALF PRICE 


SANTA CLAUS PLAYING A PIANO— 


Life size Santa playing a white spinet piano. 
Mechanical movement, very natural, head sways, 
body rocks and hands glide over the keyboard. 
Built by Messmore and Damon, New York. New 
last year, used once. Cost $750. Price $375. 


THREE TAP DANCING GNOMES— 
Used with Santa playing the piano. Bodies of 
gnomes dance up and down, feet tap on floor and 
arms sway in different movements. Made by 


Bliss Display Corp., New York. New last year. 
Used once. Cost $1200. Price $600. 


FOUR NON-MECHANICAL GNOMES— 


Costumed same as tap dancing gnomes.  Stand- 
ing bodies poised in different positions. Height 
30 to 36 inches. Made by Bliss Display Corp. 
New last year. Used once. Cost $75 each. 
Price $37.50 each. 


EIGHT LARGE BAROQUE FRAMES— 


Made in papier mache. Mounted on wall board 
panels covered in white and gold striped paper. 
Panels in two sections to fit together, size overall 
8 by 8 feet. Baroque frames 6 feet, 10 inches 
high, finished in white with center opening cut 
out to use as a mask. Made by Frederick Wein- 
berg, Philadelphia. Used twice. Cost $480. 
Price for eight, $240. 


ALL PRICES ARE F.O.B. 
IF INTERESTED WRITE 


PENN TRAFFIC COMPANY 


R. M. MONTGOMERY, Display Manager 
JOHNSTOWN, PA. 


FIXTURE LINES WANTED 


Display Salesman, established, cov 
ering New England, wants goc 
competitive fixture lines 
sion or Jobbing basis. 


Address BOX 5TT 
Care of DISPLAY WORLD 


Comm! 














REPRESENTATIVE 
WANTED 


By leading display firm to 
call on Department Stores 
with top notch line. E:x- 


cellent propositi mn. 


Display Production 


Centre Inc. 
51 W. 35th Street 
New York City 1 











Window Trimmer and 
Display Combination 
Man Wanted 


Interested in man to trim Ready 
To-Wear, Men’s Clothing and Fur 
nishings, and Piece Goods Windows 
in our two stores located 15 miles 
ipart in the Imperial Valley of 
California, Permanent position 

good salary with opportunity for 


advancement. State experience and 
age 


M. O. King Company 


EL CENTRO, CALIFORNIA 








POSITION WANTED 
Mannequin make-up artist and 
wig maker will go anywhere 

Address Box 5WN 
Care of DISPLAY WORLD 











WANTED 


DISPLAYMEN—Men’s Wear 
Must he ex 
Write 


expert 


Excellent salary 


1 capable 


perirenced ane 
qualifications outlining 
ence to 


530 First National 
Bank Bldg. 


Denver, Colo. 


FOR SALE 


Christmas Animated 
SANTA POSTMAN UNIT 


ot New York 


Purchased for Christmas 1948 use from Bliss 
at $1,635.00, now HALF PRICE 


Perfect working order 
getter! 


just like new! A terrific trafhe 
Photos and further details on request 


RALPH EGUROLA, Display Director 
STEINFELD’S -_ Tucson, Arizona 








DISPLAY MEN 


Sell transparent Amber plas- 
tic shades for store windows 

prevents merchandise from 
fading. BIG PROFITS—Write 


for samples and prices. 


Solarpruf Shade Co. 


228 7th Ave. 
New York City 11 




















WANTED—Display Managers Posi- 


tion. Dey pecialty 
Chain Store South Eastern State 
x rier family mat 
I} eq 
Addre BOX 5FO 


( r ft DISPLAY WORLD 








SPECIAL CLOSE-OUTS 
At Drastically Reduced Prices 


to be shipped: Wood balls and 
jewels and sequins by the pound; 
Zodiac plastic figures; aluminum eggs: 


The tollowing items are ready 
disks, all sizes; glass leaves: 


pearlized beads strung; 


plastic stars; wood turnings: dowels from 1” to 48”: masonite 
cutotts; plastic feather: beaded tringe; metal chain from 1%” 
to 2” wide; metal findings, et 


MYRON G. CONN COMPANY 


210 EAST 34th ST. NEW YORK CITY 16 





FOR QUICK SALE 


Automatic display lighting control 
and Sangamo Flasher Unit wit 


contacts —Ward Leonard 400 
watt, 120. volt load and 

trol, motor driven rheostats 9-110 
volt relays, 25 amp contacts 
Ward Leonard 10 ohm, 9.6 amp. vat- 
iable controls with knobs and point 


ers 31—Wire wound heavy 

resistors with sliders 

All equipment mounted on rack 

panel is in excellent conditi 
$300.00 FOB 

Bailey Film Service 


711 Main St. Worcester, Mass. 

















dows 
miles 


plas- 
lows 
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A BOY’S DREAM 
Mechanical Toy 
Window 


xcellent Christmas Toy Win- 
w Train Setting Clever 
imations, fine details on 
ree figures consisting of 
iant size boy, his father and 
randtather, in good working 
madition, Setting includes 
platforms for running 
ains . .. tunnels, mountain 
llage, and waterfall. \ 
al Christmas crowd pleaser. 
Photos and details gladly sub 
mitted. PRICED LOW FOR 
IMMEDIATE SALE. 


Address BOX 5WG 


ire of DISPLAY WORLD 


SALES REPRESENTATIVE WANTED 
For Southwest, Middle West and East Central 


Territories 


Must be experienced with following among 
department, specialty and chain stores. Splen 
did opportunity with established manufacturer 
of artificial flowers and display decorations 
Top Quality line. Write full information in 
first letter 


BERT GREENBAUM 
668 Sixth Avenue New York City 10 


POSITION WANTED —- Young 
woman, two years extensive all 
around display experience in quali- 
ty merchandise store, whose win 


dows are outstanding in city of 
50,000, seeks responsible position in 
display or fashion coordination 


Address BOX 5AI 
Care DISPLAY WORLD 











WANTED —Display man, exp. in 
designing and execution of commer 
cial and animated displays. Also 
exp. in lettering, painting, and air 
brush work. For information write 


CURATOR, AMERICAN MUSEUM 
OF ATOMIC ENERGY 
Oak Ridge, Tennessee 














PRINT-A-SIGN 
MACHINE 


Model No. B157 


Large size Print-A-Sign in 
ine shape and working con- 
dition. An efficient time saver 
rr your store. Will sacrifice 

fraction of present value 


Address BOX 5GM 


Care of DISPLAY WORLD 


TRAINED DISPLAYMEN AVAILABLE 


The NATIONAL DISPLAY INSTITUTE announces the 
Well qualified 


men and women, trained in ALL aspects of Display, will be 


graduation of another class in June, 1949 


available for employment. Graduates are qualified to accept 
positions as trimmers of footwear, men’s wear, children’s 
wear, women’s specialty shops, drug and any other merchan- 


dise windows 
Write or call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 


“Nation’s Center for Display Education” 


617 Chestnut Street Philadelphia 6, Pa. 





LINES WANTED 


Southern California Repre- 
sentative of exclusive Eastern 
display line wants to repre 
sent additional Eastern line 
for same territory, or, if nec- 
essary, including San Fran 


Cisco. 


Address BOX 5JJ 


Care of DISPLAY WORLD 














ADVERTISING MAN AND 
SHOW CARD WRITER 


WANTS POSITION 


vith Department Store or 
Women’s Wear Shop. Ex 
erienced all phases. Distince- 
tive layouts, good copy. Now 
employed as Ret. Adv. Mer. on 
11,000 ABC daily. Over ten 
ars experience as Show Card 
Writer. For full details 


Address BOX 5 WV 


Care of DISPLAY WORLD 








MALE HELP 
WANTED 


<cellent opportunity DIS 
\Y MANAGER 


sas’ finest ladies ready-to 


Central 


store. Write qualifica- 


\ddress BOX 5 TA 


of DISPLAY WORLD 


FOR SALE 


WALT DISNEY CHRISTMAS TRAIN 
Half Price 


New last year, used for just three weeks. 
See Donald Duck, engineer; Goofy at the 
Calliope; 3 Pigs, Big Bad Wolf on a hand 


car and many others. Fills four windows 
with lively animation and vivid colors. For 


particulars and photographs, write, 


POWERS DRY GOODS CO., INC. 


Minneapolis, Minn. 


AGGRESSI 
SALESME 


We have openings for sev 


VE 
N 


eral men of good appearance 
and personality who have suc- 
cessful selling records, and 
who seek a future with secur- 
ity and endless possibilities. 
Our line of seasonal, decora- 
tive, and promotional units is 
manufactured exclusively by 
our organization, carried ex- 
clusively by our salesmen, in 
protected territories, and can 
be obtained through no other 
source. 

We are in the process of ex- 
pansion and have a few valu- 
able territories open. Please 
give full details when answer- 


Ing. 


Address BOX 5YY 


Care of DISPLAY WORLD 














SALESMEN WANTED 


me or side line. Central and 
rn territory. Specialized win 
nd interior displays 


Address BOX 5WW 


f DISPLAY WORLD 














A REAL BUY FOR CHRISTMAS 1949 


Silvestri’s Mechanical Mystery Christmas Window Sensation! With 


the robot Santa and the real Santa, people come by the thousands to guess 
which is. which. 
Over 200,00 people saw this lisplay during the 1948 holidavs it 


Vandevers. helping create our biggest Christmas in history 

This display contains the following full size mechanical pieces. Mechan 
ical Santa, Mechanical Father, Mechanical Mother, and Mechanical Dog 
Also, non-mechanical boy and girl, and two complete Santa Claus suits for 


the real Santa, the giant wood fireplace in easy to install sections and 
furniture completes the window display 
If interested send for pictures, publicity. and brochure 
For sale at half of original price. Only one month in use in December 
1948. As vod as new. 


RICHARD A. STAINES, Vandevers 
Tulsa, Oklahoma 








Sales Representatives 


Exclusive and protected terri- 
tories available for top-notch 
men to carry a complete line 
of seasonal props and novel- 
ties. No objection to non- 
conflicting lines. Write giving 
full details covering experi- 


ence, lines carried, etc. 


Address BOX 5XX 


Care of DISPLAY WORLD 
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Bender, S. 19 Hurl ‘ck I ~_ wi 117 Reyburn Mig. Co., The 99 
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Bliss Display Corp. 28, 29,76 ET ee 106 Roos a Go., Melvin 5. 33 
Boice-Crane Co 141 HtGoo a . Roval Metal Mig. Co. 70 
Bot 1111¢ al ey corative Supply CoO 129 K ~eceweal i Inc. = 
Bulkley-Dunton & Co 119 Kehoe Display Fixture Co 137 en anes Se : 
( Keith Originals, Gordon 96 > 
Kent Co., Roger 122 Schneider Corp., Louis 142 
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alee 
“RESULT” DOUBLE-ACTION DISPLAY TRAY 


PATENT PENDING 









This tray has already been accepted 
as a “STANDARD BASIC FIXTURE” 
by National Concerns. 


Can be used open for 
mass counter display or closed 
for shelf operation. 


A ‘‘NATURAL’’ FOR 
BUY-APPEALING DISPLAY OF: 


SHIRTS INFANTS’ WEAR 
BLOUSES HANDKERCHIEFS 
SLIPS and 
PAJAMAS COUNTLESS 
GLOVES OTHER ITEMS 


A quality product, well constructed of 
best material, at a budget price 
despite its unique features. 


5 


ONLY 
PER DOZ. 
SINGLE TRAYS 


(WILL FORM 6 CLOSED 
DOUBLE-ACTION TRAYS) 





MADE OF 
» 


4 
Packing: One doz. single trays per carton. HEAVY CONSTRUCTION 


Shipping weight: 20 Ibs. 
Dimensions: Closed—10"x15"x5” 
Open—10"x15"x3 1.” 

Delivery: FOB New York 


@ WEIGHT: 20 OZ. EACH 
SINGLE TRAY 


® WALLS 1,” THICK 


Another product of RESULT DISPLAYS, manufacturers of the 
famous RESULT PLASTIC HANGERS ... ‘DE LUXE"’ and “BUDGET 
MIDDLEWEIGHT" .. . used for store equipment and resale by lead- 
ing chain and department stores. 


Result Liisplays 


503 WEST 33rd STREET « NEW YORK I, N.Y. 























M785 M748 M747 


Fashions in Small Scale...mean sales in a big way. 










M784 M746 M745 


Infants’ apparel continues to be a best seller and is even more so when shown ‘in action’ 










on these winsome tots. Not dolls but real manikins designed to give selling appeal to tiny 
garments. Durable all-rubber construction — movable spring attached arms (M748 has 
movable legs) — sculptured toes— realistic features and natural poses. Correctly sized 
for ages 6 Mo. (M748), all others 12 to 18 Mo. Price Each $32.25. Set of six $189.00. 
For complete information see your Darling Displays Distributor or visit Darling Dis- 
playrooms: New York, 47 W. 34th; Chicago, 222 W. Adams: Los Angeles Office, 3114 
W. 75th. (Telephone TWinoaks 8234). L. A. DARLING COMPANY, Bronson, Mich. 










J < Your one dependable source for 
anid everything in display equipment. 


